
  Volume 37 Issue 1            Spring - 2006

The West Wind 
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NOTE: This issue includes 
information you will want to keep on 
file. Please keep it!

 
Cecy Turner, signature member, is a featured artist 
on the “Artists to Watch” page in the July issue of 
Southwest Art Magazine.  Her work is also featured 
in an article about Developing the Sketchbook 
Habit in the August issue of Watercolor Magic 
Magazine. Her oil painting, “Winter Silence” 
was accepted into the Oil Painters of America 
Show in May at Dana Gallery, and it sold! She 
reports that she is having a fun, busy summer so 
far - in early June she taught a plein air watercolor 
workshop in beautiful Palo Duro Canyon in the 
Texas panhandle, and in July she taught art classes 
on an Alaskan cruise ship! In August, Cecy will 
participate in the Estes Park Plein Air 2006 - 
Painting the Parks. Her work will be displayed at 
the Cultural Arts Center Fine Art Gallery in Estes 
Park, CO during September. She was recently 
designated as a “Fellow” in the American Artists 
Professional League in New York City, after her 
work was accepted into three Grand National 
Exhibitions. 
 
Kendra Page is currently showing in the Boddy 
House Gallery, Descanso Gardens in La Canada, 
California. 
  
Kendra has been accepted into the Art for the 
Parks Mini-100 competition. Her painting of elk 
titled “Distant Serenade” and Kendra says “It’s 
September at Yellowstone, and love is in the air.”                
 
From Cathy Munson...my painting “My Master’s 
Reward” won three major awards ( Best Sporting 
Dog entry, Best Texas artist entry, and 2nd in 
Overall Watercolor) at Art Show at the Dog Show 
in Wichita, Kansas in April and my painting “Ode 
to New Orleans” won Cheap Joe’s Award of Merit 
at Texas Watercolor Society show in Laredo, Texas   
My painting “Master of the Hunt” got into the 
finals for Wyoming Ducks Unlimited Artist of the 
Year 2006.  
continued on page 2.
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WEBPAGE FORMS - page 10 
GETTING A GALLERY- page 12  
BOARD MEMBER CONTACT INFO - page 19

UPCOMING CHICAGO SHOW 
FROM PRESIDENT, GWEN PENTECOST

June 1, 2006: Women Artists of the West, Inc. is 
proud to announce the sponsorship of U.S. Senator 
Barak Obama for a national exhibition of fine art 
to be presented at the National Arts Foundation 
in Skokie, Illinois.  Opening November 4, 2006, 
the month-long show will feature paintings 
and sculpture from the members of WAOW, a 
national arts organization that assists women in the 
professional development of their careers.

The National Arts Foundation (NAF), is led by 
noted Chicago artist and author, Arthur Henry 
Sahagian, who founded the Foundation in 1993 to 
provide exhibit opportunities for art groups.  The 
NAF hosts several shows each year for various 
organizations, such as the Illinois Watercolor 
Society, Park Ridge Art League, the American 
Jewish Artists Club, and the Whiskey Painters of 
America. The NAF – and Women Artists of the 
West (WAOW) – are excited to join forces with 
Senator Obama, an author and Grammy winner 
in his own right, to bring this show to the north 
Chicago area.

The November event provides a unique opportunity 
for WAOW to establish a show venue in the 
Midwest.  “Since our members reach across the 
country, we’ve been looking for a venue such as 
the National Arts Foundation for some time.” said 
President Gwen Pentecost.  “At over 180 active 
members, we are a large enough group that it is 
difficult to find a location for showing artwork that 
is able to handle both paintings and sculpture  
continued on page 3.
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Member News...

Andrea Stanley had a snow scene accepted into 
the Catharine Lorillard Wolfe Art Club Member 
and Associate Juried Exhibit. I was accepted into 
one of the CLWAC National Juried Shows, and 
actually flew to NY to go to the reception and see 
the show. 

 
Liz Reday write: I was accepted to be in a show at 
the Michael Hollis Gallery here in my home town 
of South Pasadena.

The WAOWs were well represented at the Cow 
Palce Show in California, which is part of the 
Grand National Rodeo..

Note from Diane Perry...I had all three of my 
watercolor pieces accepted into the Celebration of 
Western Art Show at the Cow Palace...my first time 
to show in California.  I’m jazzed!  Can’t go see 
the show though, and would be very interested in 
hearing about it from some fortunate gal who gets 
to see it.

Nancy Clarke had three western landscapes 
accepted into the Celebration of Western Art at the 
Cow Palace, 

Jean Cook  and Yvonne Kitchen ..Jean  had 
two western themed paintings accepted into the 
Cow Palace show and Yvonne had three pieces 
accepted.. 

Congratulations to all of the above gals...You make 
us proud!

“Guess what I just received notification that one 
of my paintings has been accepted for the Jack 
Richeson Plein Air book.  Well knock me over with 
a feather.  Just wanted to share my good news!, 
says Janice Muir

Mary Michaels got Artist Choice award on her 
sculpture of horses at the Western Heritage Show in 
Great Falls, Montana in March.

Mary Ann Cherry was awarded third place in 
pastel at the Phippen Museum Show.

Suzanne Ferguson was accepted into the Death 
Valley 49ers Western Art Show

Jeanne Hyland  will be jurying the Northern 
Arizona Watercolor Society show this fall, thanks 
to member Joyce Killebrew... Also, my husband 
& I are doing a presentation on photographing and 
preparing your artwork for show submission for the 
Thousand Oaks Art Association thanks to member 
Andrea Standley.

POSSIBLE  NEW SHOW FOR 2007 

WAOW is also exploring the possibility fo having a 
2007 or 2008 show at the ProRodeo Hall of Fame  in 
Colorado Springs, Colorado. Such a show would be a 
perfect fit for WAOW members. 

We’ll keep the members updated as news of this 
happens.

Mary Ann

Leslie Allen is featured on the Guerrilla Painter’s 
Plein Air website as the artist of the month.

Ione Citrin is having two shows - one in Thousand 
Oaks, California and one in Simi Valley/ at the Simi 
Valley Art Center.

COPYRIGHT LAW & PUBLIC DOMAIN

Duke University Law School has put out an excellent 
comic book discussing Copyright Law, Fair Use, 
Public Domain, etc...You can read it online--just click 
on View HTML, but give yourself some time--it’s 
around 60 pages. It’s in language you can understand, 
and brings up some intersting points about the 
balance between protecting work, and promoting 
creativity and culture.

With all the discussions that have taken place on the 
email forum about this subject, I thought I should 
pass this along:

http://www.law.duke.edu/cspd/comics/digital.html

Elin Pendleton, AAEA, WAOW, EAG

NEW MEMBER BIO - Mary Rogers

“Seldom does a day pass when I don’t long for 
the desert southwest. My paintings are oils done 
from photographs taken during many trips to New 
Mexico and Arizona. I have been selected to show 
my work in several national juried shows and have 
been awarded “best in oils” and “gallery award”. 
My paintings are in private collections throughout 
the USA, Ireland and New Zealand. 

Painting is my passion! Mary Rogers
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UPCOMING CHICAGO SHOW 
FROM PRESIDENT, GWEN PENTECOST

June 1, 2006: Women Artists of the West, Inc. is 
proud to announce the sponsorship of U.S. Senator 
Barak Obama for a national exhibition of fine art 
to be presented at the National Arts Foundation 
in Skokie, Illinois.  Opening November 4, 2006, 
the month-long show will feature paintings 
and sculpture from the members of WAOW, a 
national arts organization that assists women in 
the professional development of their careers.

The National Arts Foundation (NAF), is led by 
noted Chicago artist and author, Arthur Henry 
Sahagian, who founded the Foundation in 1993 to 
provide exhibit opportunities for art groups.  The 
NAF hosts several shows each year for various 
organizations, such as the Illinois Watercolor 
Society, Park Ridge Art League, the American 
Jewish Artists Club, and the Whiskey Painters of 
America. The NAF – and Women Artists of the 
West (WAOW) – are excited to join forces with 
Senator Obama, an author and Grammy winner 
in his own right, to bring this show to the north 
Chicago area.

The November event provides a unique 
opportunity for WAOW to establish a show venue 
in the Midwest.  “Since our members reach across 
the country, we’ve been looking for a venue such 
as the National Arts Foundation for some time.” 
said President Gwen Pentecost.  “At over 180 
active members, we are a large enough group that 
it is difficult to find a location for showing artwork 
that is able to handle both paintings and sculpture  
continued on page 3.

.Chicago Show - continued from page 1..

from our entire membership.  Art Sahagian and 
WAOW member Dana Nash, of NAF’s Board 
of Directors, have been tireless in putting this 
show together, and it is a grand opportunity.  We 
are thrilled, too, with the sponsorship by Senator 
Obama, who has shown himself supportive of the 
arts.”

WAOW was founded in 1971 for the purpose 
of promoting art created by women.  Since its 
inception as a small group of women who lived 

primarily in Southern California, WAOW has 
expanded its mission and grown to a membership 
of over 180 professional artists, with active 
members throughout the United States. Likewise, 
the artists’subject matter, once primarily western, 
now encompasses virtually all subjects and styles, 
although a large number of members still do paint 
western motifs.  Those artists often “walk the talk” 
and lead active ranching lives in remote areas of the 
country, so their reference to that lifestyle in their 
work is a natural outgrowth of their environment. 

WAOW provides more than just exhibition 

Congratulations 
 to  

Linda Wacaster 
 who has been voted 

signature 
 member status!

“Lynx Cats” done by Linda Wacaster and chosen as 
our 2006 Hart Park poster image!
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Hart Park Show
WM. S. HART PARK, NEWHALL, CALIFORNIA

The daunting task of unpacking  
the boxes - April 26th, 2006.

Liz Reday & Suzanne Ferguson 
 man the  front desk.

The Lost Canyon Cowboys...

Saturday Reception - above & below

Elin Pendleton demos at the easel....
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 HOW TO FULLY INSURE SHIPPED ART WORK

It doesn’t matter if you have paid for insurance over $500 with UPS. If it wasn’t packaged by them or by 
a “UPS store” they will not usually honor it, as my gallery in Montana discovered after paying extra for 
insurance for several months. Private “packagers” like the “UPS Store” here in Idaho Falls, will insure it for 
full value. It is their own insurance, not the UPS company’s. Mary Ann

DHL

Below is what member, Cat Corcilius, received when inquiring about DHL shipping and insurance. A good 
letter from DHL’s customer service and thanks to both Cat and the DHL company.

Artworks, Works of art, including but not limited to: paintings, prints, photographs, etchings and  sculptures   

From DHL...

Under $500 - No restrictions, $500-$10,000 - Must be professionally packed and must have independent 
proof of value. 
Over $10,000 - Shippers must be pre-approved prior to shipping.

( Professionally packed means packed by a professional packer, preferably someone who specializes in 
artwork. It can also be the shipper if specialized packaging for artwork is part of the shipper’s business. 
Resellers are not necessarily professional art packers. An independent proof of value can be a sales receipt, 
cancelled check, or appraisal.  )

 I would be happy to assist you with some packaging guidelines to ensure a successful shipment. Please 
be aware that these are only suggestions and as the shipper, you are responsible for safely and securely 
preparing your shipment. Our courier will inspect the shipment when the pickup is made. If improvements in 
packaging are necessary, the courier may refuse the pickup. 

Use these guidelines when advising customers about packaging. 

Packaging Guidelines - Outer Carton: 

Use a Sturdy Box 
New, durable corrugated box that is suitable for the contents.  
 Box contents must not exceed the gross weight of the box Most commercial boxes list the maximum weight 
requirement on the bottom flap  
If reusing a box, it should be in good condition with all flaps intact, no old labels or marks, rips, punctures or 
tears.  
 
 Packaging Guidelines - Internal Cushioning: 

Cushion Contents for Maximum Protection 
Contents should be surrounded with one or more of the materials listed here:  
Corrugated fiberboard  
Bubble Wrap or Bubble Pack 
Molded plastic materials  
“Plastic Peanuts or Foam Peanuts” 
Loose shredded paper  
Wrap fragile or multiple items individually so they do not touch each other  
Use 2” –3” of packing materials on all sides, so the item does not shift during transit  
 

Packaging Guidelines - Multi-Piece Shipments 

Place original waybill on first package then place copy or copies of waybill on subsequent packages.   
Write the waybill number on each package as well in case airway bill comes unfastened.   

continued on page 6.



from Page 5...shipping

Label each box as “1 of 3”, “2 of 3”, “3 of 3” etc.    
Do not “Bundle” or “Band” packages together. Each 
piece should travel separately.  

NOTE: Each Ground piece must have its own waybill. 
Packaging Guidelines - Sealing & Labeling 

Seal & Label Properly:

Tape all seams securely end-to-end with pressure 
sensitive packing tape, minimum 2” in width. Avoid 
using masking or duct tape.   
 
Place the DHL way bill and other paperwork securely 
on the package(s). Do not obstruct or obscure the 
paperwork   

Write “Fragile” on the outside when applicable 

 NOTE: 
It’s a good idea to include copies of all paperwork 
inside the box in case anything gets misplaced 

Packaging Guidelines - Large or Irregular Packages: 

To avoid possible damage, larger or irregular items 
should be packaged in crates, boxes or other secure 
containers with adequate cushioning. Discourage 
customers from shipping these items without 
cushioning and/or protective packaging. 

 Waybills and other paperwork should be securely 
fastened to the flattest surface

Make sure all sharp or protruding edges are covered 
for protection 

Be sure the waybill and other paperwork are securely 
fastened. 

Thank you, Cat Corcilius, for sharing this with us.
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Thoughts on Visibility & Success 
by Katherine Caughey

I have been doing “art shows” for a long time.
They are hard work and most of the time not very 
lucrative. But...it does get you out there talking to 
the people and if it is a good show, there will be 
the kind of people we need to see our art...this is 
when it is a decent “art show.”

 When it is a craft show, you can bet you won’t do 
much, but you will introduce yourself to the area 
and if you’re trying to build a market in that area, 
it’s a good idea to participate. You  will get people 
to think about buying that original for the special 
house they just built.

My mom use to say “out of sight, out of mind” and 
it is so true. So for what it is worth... build a local 
market to pay bread and butter needs, (entries, 
frames, gas, you know the drill) be accessible to 
your own community, they will appreciate the 
good art that is available down the street and will 
call for an appointment. 

As my marketing mentor told me, “Build your 
mailing list - it is your best friend.” I think 
magazine ads are more bang for your buck. I 
will do all of them, because I have a lot of bread 
and butter needs. Of course I left out, when the 
economy is bad, as it is here in the N.W. and else 
where, you need to juggle abit. Paying bills makes 
you think of what is next...is it galleries this week  
to approach or local shows, national art shows? 
You have to keep your eyes open. It is great to 
run an idea by WAOW email and see what others 
think. bless you all and thank you. 

Katherine Caughey

WELCOME NEW ASSOCIATE MEMBERS

Carolyn Bell of Carrollton, Texas (Acrylic on canvas and paper, pastel, watercolor) 
Denise Monaghan of Pasadena, California (oil) 
Vonnie Nuthak of Butte, Montana (pastel, oil, acrylic) 
Kathy Cooper of Westford, Mass.  (oil) 
Collins Redman of Colorado Springs, Colorado (oil and pastel) 
Julie Woods of Elizabeth, Colorado (Pastel)
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 -SACAJAWEA AND POMP ON HORSEBACK- 
  to be Sculpted by WAOW Mary Michael -

Here is what Mary has to say about her sculpture,  the contest and dedication in Livingston, MT. 

“I was chosen out of  26 artists from several states. The criteria was thatSacajawea had to be on horseback, 
the baby was18 months old, and they were at the Yellowstone River. My original plan was to have Pomp 
sitting in front of Sacajawea and both looking down at the water so when you looked up at it, you would 
be able to see their faces. About that time my husband ran by, chasing our own 17 mos. old daughter and 
said, ‘Mary, little kids don’t sit still!”  I had to agree, so instead I made the baby squirming to get down to 
the water, the horse is pulling her arm forward as she lowers her head to drink, and the wind is blowing. ( A 
constant in Livingston, VERY windy place) I figured with 30 men to spoil him, Pomp will be a handful and 
all 18 mos olds have a mind of their own.

The committee picked mine almost unanimously,(one shy) and are selling 100 14” tall maquettes to fund the 
life and 1/4 sized monument. There is a private showing for the donors and those who bought a small bronze 
to help finance the monument on July 14th. 73 of the 100 bronzes have been sold in the last year and a half 
and we hope to sell more at the dedication. I really wish I could hire these ladies to sell ALL my work!?

We had just moved to Livingston and by default I got a studio instead of my husband getting a garage. The 
ceiling was only 8’ tall and the statue 10’ so we cut a hole into the office upstairs and with scaffolding, planks 
and yoga contortions, was able to work on the sculpture.  My husband and I welded pipe and cut foam board 
to fill in the armature. That was in October and I finished her at the end of February. 

Because we couldn’t get her out, the foundry sent the mold makers to my studio to cast the mold. She (the 
sculpture) will be done the end of June.  The dedication celebration will be in Livingston, Montana on July 
15, 2006 at 10 am. That was the day Clark and his company made it to the Yellowstone River. We expect 
450+ people to attend as the St. Louis Expedition (who has been following the trail for the last two years) 
will be here along with Roseann Abrahm, Sacajawea’s great,great, great niece, who will be here also.

Livingston has completely re-landscaped the park, adding sidewalks, plants that were written about in the 
journals, fencing and signs. Also installed is a security camera, as the cement has already been vandalized. 

Of the many statues of Sacajawea,this is the only known monument of her on horseback and Pomp as a 
toddler instead of in a cradle board.

This is my second monument to this woman, the first being placed in Three Forks Montana last July.

Mary Michael

note: Mary Michael’s  work is displayed in 
         Tierra Montana Gallery in Livingston, Montana.
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WAOW GROUP AD PROGRAM NEWS
Dear Members

The deadlines are always very early so it seems rather soon, but with the following  group ads this year’s ad 
campaign will be over. We aren’t printing all the magazine information as we have in the past. Back issues of 
your quarterly West Wind contain standard information for each magazine INCLUDING DEADLINES and 
CONTACT INFO, which you have hopefully saved. You can also go to the WAOW Web Pages and look up 
the information that was in the West Wind there. There will be Generic Ad Forms and instructions provided 
that you can download. 

We would also like to remind you again that according to the by-laws all signature members are required to 
advertise nationally at least once a year using your WAOW status, and associate members are encouraged to 
advertise at least once. These ads are your last opportunity to advertise this year. We hope you will all take the 
opportunity that your WAOW membership provides with these bargain rates.

Remember that most of the magazines will print your announcements or show or event dates free, and most 
are looking for articles. This is a really great way to get some publicity.

Thank you for participating in the WAOW Group Ad Program. You can always contact Jackie Penner, 
WAOW Ad Director or myself for help with your ad.

Lynn Thomas 
Assistant Ad Director 
lthomas@wyoming.com  
307-537-5678

WAOW Magazine ads for Chicago Show

Art of the West Sept/ Oct issue 

Reservation due Jackie 6/1/06  - Insertion form & Info deadline to Elaine at Art of West 7/7/06 

Art of the West, 15612 HWY 7, Suite 235, Minnetonka MN 55435

Allan Duerr & Tom Tierney co-publishers

Elaine Duerr Production Manager; 1-800-937-9194 or her home 1-651-437-4444 

Office: 952-935-5850 Fax: 952-935-6546 http://www.aotw.com

Wildlife Art    Sept/Oct issue

Deadline July 15

Paul Montag - Advertising Sales representative - P.O. Box 22439, Eagan, MN 55122

800) 221-6547     (952) 736-1020

Production: Beth Edwards graphics@willifeartmag.com www.wildlifeartmag.com 

continued on page 9.



continued from page 9.

Southwest Art - October issue deadline August 10 

Southwest Art: Susan Freilicher, Regional Sales Manager- 59 Mt. Bailey Drive - Bailey, CO 80421 
303-816-6811 - rockymo@aol.com 

Southwest Art Magazine - 5444 Westheimer, Suite. 1440, Houston, Tex. 77056- 713-296-7914

production dept. - Andrea Osborne - kristhi@southwestart.com

Art Talk - October issue deadline Sept 8 

ArtTalk - Lori Kyle, Advertising Manager - 4141 N. Goldwater Blvd. Ste. 102, Scottsdale, AZ 85251 

480.212.1678. advertising@art-talk.net 

Please send press information to editor Renee’ Targos. renee@art-talk.net http://www.art-talk.net 

InformArt Magazine – October Issue, the deadline is already past. Eleven Artists are 
participating in a two-page spread with mention of the Chicago show in the ad, and a one or two page article 
on the group.

Horses in Art - Fall issue Deadline June 15 

Horses in Art - Equine Vision Magazine - Mary L. Weldy Creative Director - P.O. Box 753, Jamul CA 91935 

Sarah H. Crampton -Advertising Sales/Editor - 619-669-2749 toll free 866-639-8107; Direct 619-447-2749

equinevision@aol.com www.horsesinart.com 

Kristin Crampton Fax 619- 669-1360 

We will also see if enough members (12) will want to participate in an ad in the Horses in Art Winter Issue. 
The deadline is September 15 to contact Mary Weldy for your space reservation.

Thanks Jackie and Lynn for all your good organizational skills and hard work!!!

 

REMEMBER! 
 Refer to your older West Wind 

 issues if there is other ad material you want to see...each issue  
you have been asked to keep the  

ad information for further reference.



USE THIS FORM TO SUBMIT INFO FOR YOUR WAOW ARTIST’S WEB PAGE

Date of submission:__________________________________________

Is this a member new Submission or change?______________________ 

MEMBER INFORMATION FOR WEB PAGE

Signature __________ Associate ________ 

Artist name (as you want it to appear):_________________________________________________________

City/State:________________________________________________________Zip:____________________

Your Email Address: _______________________________________________________________________

Your Web Site URL: _______________________________________________________________________

Phone/other contact that you want public: ______________________________________________________

Bio/Statement Approx. 50 words (optional but recommended):______________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
CONTACT INFO ( NOT for public web publishing):

Name:__________________________________________________________________________________

Phone:__________________________________________________________________________________

Email:__________________________________________________________________________________

Address:________________________________________________________________________________

Images (2 for Associate Members, 4 for Signature Members - sculptors may send two views of each piece)

Name of Artwork  #1:______________________________________________________________________

Size (HxWxD):___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y______N______Price with or without frame (optional):________________________________

3-line blurb about the artwork (optional): _______________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________

Jpg file name or slide designation (number?):___________________________________________________

NOTE: Digital images no larger than 600 pixels in the largest dimension  72dpi., RGB, Jpg file format 
(medium quality is fine if you are using PhotoShop or similar)

If you send slides, label them and make certain they are good quality and nothing shows EXCEPT the image 
(or image with frame) Don’t send poor slides...mask off extraneous background using mylar tape!!!

10.



Page 2  (web site artist submission form)

Name of Artwork #2______________________________________________________________________

Size (HxWxD):__________________________________________________________________________

Medium: _______________________________________________________________________________

For Sale?     Y_____N_____Price with or without frame (optional):_________________________________

3-line blurb about the artwork (optional):_______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________  

.Jpg file name or slide designation (number?):___________________________________________________

Member name:____________________________________________________________________________

Name of Artwork #3_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y___N___Price with or without frame (optional):______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

Name of Artwork #4_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y__N___ Price with or without frame (optional):_______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

SEND THIS FORM (WITH YOUR DIGITAL IMAGES ON DISK, OR GOOD QUALITY SLIDES) TO:

SIGNATURE MEMBERS submit to Elin Pendleton - 32305 Crooked Arrow, Wildomar, CA 92595 or email 
to info@elinart.com 

ASSOCIATE MEMBERS submit your information to Linda Walker - P.O. Box 1644, Bemidji, MN 56619 or 
email to: walkers@paulbunyan.net 



Pricing...........Its not easy. And there are many ways of doing it. You can earn a fast nickel or a slow dime.  It 
is important to be consistent. Ask someone knowledgeable for an opinion or advice (which you don’t have to 
take). Anyway, be prepared for a gallery to perhaps indicate they can’t sell your work for that price. Another 
thing to discuss. If they do get to selling for you, both of you will know the price can begin to go up. They are 
more than likely not to say anything about pricing though, and just not represent you if they feel they can’t 
sell it for the price you ask. 

The best and easiest way I’ve personally found is to try and price by the square inch. I’ve made charts for 
each size and refer to them on new pieces. The only place it gets out of whack is on the small pieces. But 
try the best you can to place your work in the range where it fits pricewise in with other artists with an equal 
reputation and equal quality work. Stay steady, not all over the place. Gradually ease you prices upward when 
it seems right to do so. Try not to go backward. Don’t let your ego get in the way too much here, but you will 
know if nothing sells or its way too slow whether they are too high or not. Quality of framing and costs of 
materials figures into all this. Don’t forget the other expenses and the gallery commissions. Sometimes if you 
get a really good breakthrough piece you can up the price some on that one and feel it is justified. That doesn’t 
go just because you spent a bunch more time on it trying to “fix” the problems.  

There are many good books out there about the business of art. There are also books for contracts and 
commission agreements, model agreements, every kind of form or agreement. It wouldn’t hurt before you 
go to the gallery to make yourself familiar with this kind of thing so there is no disappointment later. In any 
event, NEVER put your artwork in any gallery or venue without the proper paperwork completed. We all have 
heard of those artists who have lost artwork a long way from home or never been paid, and you must have the 
paperwork all legal-like to back you up. Sometimes people you trust turn out to be dishonest, and sometimes 
cruel fate just strikes unexpectedly. (Always have contracts for your commissions too.)

The rest of this is a little more about promotion which seems to go right along with getting into a gallery. They 
want to know that you are ambitious enough to promote yourself.

One thing you must do immediately if you haven’t already, is create - design - your own logo, business card 
and letterhead stationary. Make it unique to yourself and classy looking. List your contact information clearly. 
Put your email and web page address on your business card and stationary. Use all these tools when you 
contact the galleries. Always use your stationary and matching envelopes when you do business and type it, 
not a sloppy handwritten note on a scrap of torn paper. Handwritten is good for the thank you notes though. 
Attend a good marketing workshop to learn how to do all these things. Business and Marketing information is 
essential. 

Promote yourself in every possible way at all times, whatever that may entail. Advertising is one way. 
Entering shows and trying for awards is another way. Being accepted in various galleries around your 
area, state, region, the country is another. Teach classes. Help put on shows. Put on your own shows in a 
local venue. Put on a home or studio show. Write or illustrate books. All of this is excellent experience. 
If you see that something has been successful for someone else, try it. I know very good artists who paint 
commercial business windows or do indoor or outdoor murals, with their signature showing of course, or take 
commissions for artwork the local businesses might want done. Or teach little kids art. This seems to be quite 
profitable because the schools sure aren’t giving art a fair shake right now. Then all the moms and dads tell 
everyone they know that their kid is taking art lessons from the well-known artist “you”.

Begin early on to gather your “collectors” address list. Put anyone on it who might be interested in your 
career. Keep it updated and do mailings when you can. There are all kinds of ways to do that from informal 
newsletters about what you are doing, or a color brochure with new images,  to sending invitations for the 
shows you are having. The internet is a great way to do some of that. Send the brochure to the gallery who 
rejected you. Keep in more or less touch with people who say they are interested in your art. Give them a 
call (without it seeming like telemarketing - like you are doing them a favor) or send a photo if you finish 
something similar to what they said they liked in the past (you’ll have to keep track of those) and let them 
know you’ve got a new piece you thought they might like or tell them its at such and such gallery. 

ON GETTING A GALLERY 
by Lynn Thomas (continued from the winter newsletter)

12.



Get listed in your state’s Artist Register. (They are probably also taking digital image submissions.)You will 
get lots of opportunities from that. That is often where directors will look for the address list of artists for 
projects that are awarding big bucks for art in public buildings and the like, and also receive prospectii from 
shows from all over the country with big awards, or invitations like one I just got to be in the upcoming 
Governor’s Capitol Art Exhibition. Since you will have lots to choose from apply for the ones that most 
interest you.

 In our state The Wyoming Cultural Guide is distributed by the Fine Arts and Entertainment of Wyoming 
Travel and Tourism and the Wyoming Arts Council. The brochure lists artists studios with a small bio with 
contact information, museums and galleries for $50 (and up)  and puts these guides into those racks you see 
for tourist information. Its a slick 40 page (Wyoming is small) foldover pamphlet.They also give us about 50 
free to hand out. Hundreds of thousands of them are passed out free for a year, even in other states’ Chambers 
of Commerce etc.. Just to cite an example of the variety of ways you can promote yourself. 

 Have a bunch of post cards made of several of your images, if you get a 1000 they are very economical. Way 
cheaper than getting a brochure made, but used for the same purpose. Then use them to pass out at shows or 
give to friends or buyers 10 at a time (so they will use and pass them out). Modern Post Card is the place I use 
and like. On the reverse of the image will be a place for your contact information and the title of the artwork. 
Maybe you can find a local place that will even make them for you for less, or I bet you can print something 
like that right out of your computer   - I never have done that yet and don’t know the cost comparison for it.

Apply for and attend events that are in your line (genre) of artwork, near or far. If you do plein air try to attend 
as many of those kinds of events as you can. You know, they go someplace for a weekend or a week and paint. 
Try doing the quick draws that are going on in your area or at a show you’ve entered. There is always publicity 
with these, and the buyers, collectors and gallery owners attend them too. I’ve seen some of those that started 
out 10 years ago with quick draws going for a hundred dollars or less now bringing thousands of dollars at the 
auction for some of the artists - Because they stuck with it through the years and the collectors look for them 
to be there. The names of those artists get around and often there are pictures and articles in the papers and 
magazines too.

Be as generous as you can with donations to different organizations that ask. These always have a lot of 
publicity with them, lots of advertising, and also because of the crowd that attends.Consider your donated 
artwork as payment for that publicity. This is a good place for some of your pieces that have been slow to 
move and you still get a good indirect payback. Attend the function if you can. Just a word to the wise - if you 
donate a piece that is a certain amount on your price list, don’t get bent out of shape if it goes at auction for a 
pittance. That’s the way that kind of thing goes at times. Hopefully the organization makes something from it, 
and as I said, you can consider you have bought some exposure.

This is all likely going to mean a lot of traveling. So prepare to travel and take your artwork to the shows you 
enter if you can. Many times you can afford to do that as compared to the cost of shipping your work. Be at 
the opening especially if you have won an award. Have fun. Meet new friends. Visit places on the way that 
interest you and get some reference material or paint outdoors in a new area. This stuff can be deducted as 
expenses on your taxes.

If you are capable, do the things Elin has suggested. The more your art and name is in front of the art buying 
public eye the better you will do. Be creative about opportunities.  As you go along in your career, you may 
want to try every diversified thing possible with your artwork to earn money doing something you love......and 
to get your name known and keep it out there in front of the collectors. (Don’t forget to write to the papers and 
magazines about it.) Pick your personal choices here. Every varied thing you do is more experience.

 So very connected with all this is your own promotion of your artwork. Take every advantage to write up your 
own publicity articles. Put them in your local paper every time you’ve made a special accomplishment, or 
are in a show, won that award or honor.  Ask them to put it on the cultural page. Sometimes this stuff is then 
picked up by another bigger paper. The galleries and collectors read all this too. Almost all the art magazines 
will publish your editorial item or announcement for free as well as many calendars. See those announcements 
in the back of Art of the West? They are free. Be on the lookout for places you can post things. If you do a 
home show or any other show even, be sure to write it up for the paper, take out a local ad and send out your 
invitations. Artists have gone to other towns and rented a room and show their art there, with ads in the local 
papers. I’ve never done that so don’t know whether to recommend it or not.
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Always have your bio in several forms and number of words (i.e. 100 words; 200 words; 300 words; a 
page.) continually updated and ready for all these types of things so you can just print it out or zap it email 
to someone when its needed.

Practice makes perfect, you will soon be writing very good articles. Have a friend who is a good writer 
critique the items - but who knows what you are doing better than yourself.  The point is through all this 
work “they” will become familiar with your name. I don’t know how many times I’ve had someone say they 
saw my name, and they usually don’t know if it was a big ad or a small blurb. Save all those publicity things 
in a special scrapbook(s) and illustrate it with the connected artwork. It all ads up. Lots of times when I’m 
down and think I’m not doing so great, never accomplished a dang thing,  I might look at my scrapbooks 
and think ....hey, I guess I have done something. (The point is, all of us do this getting down on ourselves 
thing.)

Whenever you can, advertise. Begin to plan ads into your budget. I really don’t think your ads need to be 
huge to be effective, just keep getting your name out there when you can manage it. Do your homework on 
this too.

Keep learning and growing. Take workshops with good teachers when you can etc. Join art groups, I 
belong to quite a few and opportunities come from all of them, as well as wonderful friends in all parts of 
the art world. Soon you will have a special network. Pay back time sometimes means taking an office or 
volunteering to do your share of the work - I always learn big time from that too.

Stay away from negative/pessimistic people. They will just suck all the confidence out of you.

Guess I better advise us all to learn how to do our web pages, or get help. Its going to be the way of the 
future. 

About an agent.......Unless you can afford to hire an agent, as you say you are thinking of doing with your 
god daughter, I don’t think this is the best way to go. That is assuming that you would pay an agent a 
percentage of the artwork that she was instrumental in selling. Long ago I had an agent for a while and it 
wasn’t profitable for her and she lost interest resulting in the work not getting done.  The reason being our 
sales just aren’t enough that the percentage paid to an agent will be a suitable salary - UNLESS you are 
making a lot of money with your sales. Or unless they represent a bunch of other artists too. So its not fair 
to you or her. Maybe try more of a tack on the order of......”Can you help me out for a while with this or that 
and I’ll pay you $xx Or do xx for you”. Look at the whole picture. Better to bite the bullet and do the work 
yourself until you do have enough sales to pay someone to do the work for you. You can’t pay an agent, pay 
the gallery commission, pay for framing and supplies, entry fees, shipping, travel, etc etc. and have anything 
left until you start selling everything that comes off your easel. Its the fortunate woman artist whose husband 
or another helps her in her career.

Yes, its that two edged sword isn’t it? Turns into “How do we find enough time to paint, especially if we are 
also homemakers or have a job etc. and try to do all this promotion, business and sales?”

submitted by Lynn Thomas www.lynnthomasart.com 

Lynn Thomas is one of many WAOW who go above and beyond the call of duty in contributing 
to the group in time and energy. We really wish to thank Lynn for her many contributions to our 
emails, ad program and our newsletter. Artists who have been professionals for many years help 

WAOW in a myriad of ways, often to the detriment of their own emotional, financial  and “artistic 
time” and are often overlooked.

We need a lot more worker bees just like Lynn, Jackie Penner, Gwen Pentecost, Jeanne Hyland, 
Kendra Page and ALL the others who help with the shows, the ads, jurying, give information on the 
group website or help in ways I have neglected to mention here - if you have a special skill or way 
you would like to help out, by all means give us a yell. We need a few more to share the load. 

We need you!
14.



15.

WORLDWIDE PAINT OUT - SEPTEMBER 8 ~ 10, 2006
Every year IPAP has A Paint Out around the World on the same day. Photos are taken and then posted on 
IPAP’s web-site. Niagara Falls is the Headquarters of this Paint Out, but many paint outs will be taking place 
in many countries, states and provinces on the same day, as many of the plein air artists cannot all travel to 
Niagara Falls.

IPAP posts who, where, and a contact of these various paint outs, and if you want to travel to a particular 
Paint Out that is great. If you would like to paint the mighty Niagara contact IPAP website listed above.

All plein air painters are invited to the paint outs. If you want to have your own little group Paint Out in your 
State or area, contact IPAP and register. Just imagine painting the same day as other artists are in other parts 
of the world!

As Executive Ambassador of IPAP I try to have plein air artists of any medium to join and have fun, meet 
many people and join IPAP as we celebrate with fellow plein air artists around the world.

Kathryn A. McMahon  719-331-2370  kathrynamcmahon@aol.com 
http://ipap.homestead.com/

HART PARK SHOW
There were some very good things about this show:  The show was very strong artistically, and the jurying 

was much easier online.  The postcard, larger size, looked terrific, and Linda Wacaster’s image was right on 
the money.  The catering was a slam dunk (thanks, Jane!!!), and the Cowboy and Poets Reception went off 

very, very well.  A lot of people participated in making sales and volunteering during the show.  And finally, 
the shipping was painless in comparison with having it go to and from a member’s house.  There are aspects 

of each of these areas which could use improving, but all in all they went well.

Each show requires the same amount of work, whether sales are good or poor.  With good sales, everyone 
feels better, is more active, and participates more.  Sales this year were half of what they were last year.  We 
didn’t get the publicity in the newspaper we had last year - press never showed - and without our sponsorship 
of the charity directly on the invitation card, the charity’s supporters don’t realize our support. The terms of 
William Hart’s will mean we cannot advertise a charity unless it is Hart Park itself.  

However, I think the show can do as well as last year or even better in the future.  This won’t be easy: we 
either have to move the show to a venue directly connected with the Cowboy Festival, and/or work more 
directly with the Wildlife Waystation to make their supporters understand our support.  I will miss the venue 
itself; we’ve never had better facilities.

To do that, we need a Show Chair Director and a supporting committee for this event who is willing to work 
with the Cowboy Festival AND hand-in-hand with the Wildlife Waystation. Kendra and I cannot do it, having 
hit overload, although I can provide assistance with the jurying. Liz Reday has already volunteered to help 
with the publicity, and could probably use additional help as well.  Suzanne Ferguson did a fabulous job with 
the Cowboy Reception, and in my opinion we should continue this part of the event.  Long-term value here.... 
And after the painless catering, I’d like to see Jane Coulombe continue to handle that as well.

So please raise your hand to help!  You won’t be a Lone Ranger (pardon the pun) - lots of assistance available 
- but we need someone(s) to lead that posse, and posse to be assigned specific tasks.  Otherwise, the show will 

not continue.   Gwen Pentecost
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ART OF THE WEST AD RESERVATION FORM 

This is to reserve an ad space in Art of the West only! 

Send this form, with no signature required to:

 Jackie Penner, 421 Fields Gulch Road,  Waitsburg, WA 99361 or e-mail to :   penner@columbiainet.com 

ALL AD INSERTION FORMS, SASE ,SLIDES AND PAYMENT SHOULD BE SENT BY YOU DIRECTLY 
TO ART OF THE WEST MAGAZINE. 

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________ ART OF THE WEST

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW MEMBER______________ASSOCIATE_________________SIGNATURE 

TITLE_____________________________________________________________________________ 
  
DIMENSIONS of IMAGE_________________

MEDIUM________________________________  
 
PRICE______________________________

WEBSITE____________________________________OR EMAIL_________________________________

BUSINESS NAME: ___________________________________________________________ 

Yes______ I want to win a full page color ad for an issue of Art of the West in 2007......Receive 1 chance with 
every art image you feature in our regular WAOW group ad in Art of the West in 2006. What a fabulous prize! 
(A $3,000+ value!)

BONUS!

Yes______ No______ Rerun this image in the 2007 Art of the West Guidebook to Western Artists publishing  
in Jan. 2007....Includes a FREE 100 word biography! You will be billed $175 for each rerun image in the 2007 
Guidebook by WAOW after republication in Jan. 2007. Send in your 100 word bio as soon as possible! Please 
keep your Bio to 100 words or fewer - Lynn and I MUST edit them if they are longer.  



WAOW GROUP AD — INSERTION ORDER FORM

(Save this form and copy as needed)

First contact the ad director of the magazine for your space reservation. Except for Art of the West only, 
reserve space with Jackie Penner WAOW Ad Director by the Art of the West Ad Reservation Form, but send 
your ad material to Art of the West. Fill out information below legibly and completely. You can mail, email, 
phone or fax the order to the magazine. PLEASE mail your materials early before the deadline. Others are 
relying on you. Deadline means material to be received by the magazine before that date.

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________(NAME OF MAGAZINE) ________________________

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW ______________ASSOCIATE (OR)_________________SIGNATURE MEMBER

TITLE_______________________________________ 

DIMENSIONS OF IMAGE_________________

MEDIUM________________________________ PRICE______________________________

WEBSITE________________________________OR EMAIL_____________________________________

BUSINESS NAME: _________________________________________________________ 

 
Make checks payable in the full amount quoted to the magazine you have chosen.

Credit card # ______________________________________________ Exp.Date:___________________

Contact: (if needed) ____________________________________________________________

Address: ________________________________________________________________________________ 
 
Zip: ________________

Billing address (if different): ________________________________________________________________

Zip: ___________

Phone: (________)__________________________________ 

Fax: (_________)______________________ 

E-Mail______________________________________________________________________

Any Other Necessary Info_______________________________________________________________

IMPORTANT - FORM IS CONTINUED ON NEXT PAGE....



CHECK LIST FOR WAOW GROUP AD SUBMISSION

• Reserve your space with the magazine BEFORE the space deadline. 

• Reserve Art of the West only ad space with Jackie Penner using the Art of the West Space Reservation  
  Form.

• Send all requested material and images for the ad to the magazine BEFORE the ad deadline. 
 
• Labeled slide(s) or image(s) (name, title, size, medium & dot for top-front) Or quality image by e- 
   mail. Disk, CD. Contact production department for which digital information they will receive. 
Send             Labeled slide(s) (art image only – mask extraneous areas with silver photo tape) in 
protective plastic    sleeve.  
 Please view slide before you send it to make sure it appears as you want it to appear in the magazine... 
  proper color and exposure, in focus, no dust, no scratches, etc.

• A color proof of the image IS required. Without a color proof color, accuracy cannot be guaranteed.

• Identify your image above with name, your contact info, title of artwork and medium.

• Information for ad - list contact info (above) that you want in the ad: Title etc, name, address, phone,  
  web site and email. Please Write Legibly. Save a completed copy for your file.

• Include your payment or credit card info. You can pay directly by check or charge card to the 
  individual magazine, (but don’t send card info through the e-mail)

• SASE (Self addressed stamped envelope) with sufficient postage for material return after publication.

I agree to the terms and conditions quoted to me.

Responsible party signature: _______________________________________________Date____________

 Who Does Commissions? 

I will be compiling a list of WAOW artists, and the specialty in which they would be happy to accept 
commission work.  This list will be placed on the WAOW website to give prospective clients a place to find 
an artist who paints subjects of their specific interest.

As an example, Helen Howerton will be listed as: Canine Portraiture in oil or acrylic.

If you would like to be included on this list, please use this email address to reply- larimore@brazosnet.com    

 If you do not have internet service, but would like to be included on this list with a phone number as your 
contact, you may call me at 940-564-2925, or mail me at: Barbara Larimore, Rt. 3, Box 19, Olney, TX 76374

Give me your name, contact information, and your specialty in which you would like to accept commission 
work. 
Thank you,  

Barbara Larimore

THANKS, BARBARA, FOR TAKING ON THIS PROJECT!  
YOUR WORK IS CERTAINLY APPRECIATED! 18.



ATTENTION SCULPTORS!
YOUR EDITOR IS LOOKING FOR ARTICLES ON SCULPTING ISSUES SUCH AS PATINAS, 
SAFETY ISSUES OR CHOOSING A FOUNDRY. THE SUMMER ISSUE WILL INCLUDE AN 
ARTICLE AND TIPS BY KIM SHAKLEE ON PACKAGING YOUR SCULPTURES FOR SHIPPING.

TO CONTRIBUTE PLEASE EMAIL CHERRYART@CABLEONE.NET 

23.

August 30th, 2006-------DEADLINE FOR PUBLICATION in the NEXT  ISSUE------August 30th,  2006

Your West Wind is published four times a year as the voice of the Women Artists of the West. You can 
contact the editor/publisher to submit material through the following methods:

Mary Ann Cherry, 760 W. Riverview Dr., Idaho Falls, ID 83401 

Email: bambino@cableone.net 

If you do not have a good computer connection, to continue receiving your newsletter, send any address or 
name changes to Kendra Page, (membership), at kendrapage@sbcglobal.net AND to Pat Schermerhorn, who 
mails the issues directly to any of the waow membership that cannot access it on the web! Pat’s email is :  
patsart@180com.net 

If you are on the waow group email and have not let Pat know you need a hard copy, you will NOT be getting 
one in the mail...they are too long to print and mail unnecessarily if you can access it on www.waow.org

BOARD MEMBER CONTACT INFO

You may want to reach the following board members. Please keep the info on file.

President:                   Gwen Pentecost - 310-391-9996 - pentemyer@earthlink.net 
             1265 S. Hall Lane, Pinetop-Lakeside, AZ, 85929 
 
VP/Membership:       Linda Walker - 218-854-7517 - walkers@paulbunyan.net 
             P.O. Box 1644, Bemidji, MN, 56619 
 
Membership/dues:     Kendra Page - 818-249-4519 - kendrapage@sbcglobal.net 
             3409 Ocean View Blvd, Glendale, CA 91208 
 
Advertising:               Jackie Penner - 509-337-6381 - penner@columbiainet.com  
             421 Fields Gulch Rd., Waitsburg, WA, 99361

 
                        Lynn Thomas - 307-537-5678 - lthomas@wyoming.com 
             105 Richie Rd., Boulder, WY, 82923 
 
Newsletter Editor:      Mary Ann Cherry - 208-524-1284 - bambino@cableone.net 
             760 W. Riverview Dr., Idaho Falls, ID 83401 
 
Newsletter mailing:   Pat Schermerhorn - 307-527-6877 -patsart@180com.net 
             P.O. Box 734, Cody, WY, 82414



  Volume 36 Issue 1            Winter 2005 - 2006

The West Wind 
the voice of the Women Artists of the West

NOTE: This issue includes show 
information you will want to keep on 
file. Please keep it!

Spring’s finally on its way - yay!
 
Faye Taylor is getting some business from her 
article in Horses in Art magazine.  She has sold a 
framed print to a person in Rhode Island and she 
was just contacted by someone in Kentucky for a 
commissioned piece. 
She will also be moving her current gallery soon, 
(which she shares with her photographer husband) 
to a much larger space.  “I live in a small town 
that is experiencing an enormouse population 
explosion.  With lots of new homes being built.  
I’m getting ready for them.  It sure is fun when 
things start happening!”  
Beth Carlson was commissioned to paint a famous 
Brittany Spaniel, Ajax VII, for the Hall of Fame 
at the  Bird Dog Foundation’s Museum in Grand 
Junction, Tennessee.

Member News 

THIS ISSUE INCLUDES:

Hart Park Show Information - page 4

Ad forms - pages 18 & 19 

Board contacts - page 24

Website form - page 10~11

HINTS ON ADVERTISING  
FROM PRESIDENT, GWEN PENTECOST

First, pick your venue.  Find the magazine that is 
read by your customers, NOT necessarily the one 
read by you!  Look at the ads, the length of time 
the magazine is out, etc. Don’t just go by the media 
kit.  If you have a specialty, look at a magazine 
supporting that specialty - if you specialize in, say, 
civil war re-enactment pictures or portraits, maybe 
a magazine dedicated to that activity or to Civil 
War memorabilia is your ticket.  It just has to be a 
national-quality magazine.

Then give it a try, and see what kind of response 
you get.  You HAVE to purchase an ad big 
enough to not get lost in the magazine.  How 
will your work look in it?  Downsize a photo (I 
use Photoshop) and print it out, paste it into the 
magazine to get a good idea.  Pick an image which 
will WORK at that size - try several.  For the 
Arizona Studio issue of Southwest Art, for instance, 
I printed out five different images to see which one 
would look best in the issue, pasting each onto a 
similar-sized image in a previous issue.  I picked 
one that neither looked like everything else in the 
magazine, nor disappeared in the whelter.  The 
final image shown, “Bend in the River,” stood out 
from the others, I felt, but was not so far out as to 
make the reader pass over it as not of interest.  Its 
not my best painting, but it worked in that spot.  
Several people have mentioned they’ve seen the 
ad.  As one commented, she had seen my website, 
and knew my name, so her brain was pre-wired to 
see the ad.  And my website numbers have jumped 
since the magazine came out. So the website helped 
the ad, and the ad helped the website.  Now to land 
someone from that ad!

Use the same philosophy when putting your ad  
continued page 16

“Ajax” by Beth Carlson 
 
member news continued on page 2



be in Great Falls, Mt for the Russell week-end at the 
Western Heritage show at the Holiday Inn room 110. 
Stop by and say “howdy” if you’re in the area!  The 
Livingston Monument is on schedule went to the 
foundry at the end of February. Whew, big order! 
Dedication is the 15th of July. Party at 5pm , my 
place.   
There’s a sculpting class in Belgrade, Mt with Phillipe 
Faraut. Wonderful portrait sculptor !!!  I’m putting the 
word out for him so we can get him here again from 
New York. Any one interested please contact myself 
or Art Castings of Montana 406-388-1185. They will 
be in May but space is limited so call soon.Love to 
all,Mary Michael 

Kathryn McMahon writes that she got a painting 
into the American Impressionist Society to be held 
April in Rockport TX.

Christine Collier-TrevinoMy drawing of Suki, a 
very old pug, won three awards in the annual art 
competition Art Show at the Dog Show (1st in 
Drawing, 1st in Toy Dog Group, and Best in Show). 
I am honored and stunned. I thought collectors of my 
work would enjoy knowing that their pictures have 
been given more prestige due to these awards. I am 
still in shock. I almost didn’t enter at all. The entry 
deadline snuck up on me and when the info came 
through our guild I thought, well, I will just do it next 
time. Then I got an entry form in the mail and it sat 
on my table forever. I dithered around trying to justify 
sending in just one entry for $40, since money is tight. 
Finally, on the day before entries closed, I stuck it in
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Member News...

Anita Palmer had a “One Man Show” at the Red 
River Museum in Vernon, Texas.  The show began 
January 4th and ended February 28th.  

From Kathryn McMahon ...My 1/2 page ad 
winner of the Southwest Art Magazine Best of 
Show Award was shown in the February issue on 
landscapes.

Ione Citrin had a super exhibition of pure funk 
and African delights at the Visalia Art Center in 
California. Congrats, Ione! 

Elin Pendleton I am so happy to announce the 
third DVD in the series on my colorful oil painting 
is finally finished! (You have no idea how long it 
took to get the master done!)

I just went to my favorite web site where I buy my 
oil paints - Classic Artist Oils.... and, well, I’m 
so jazzed that they’re featuring MY work on the 
front page!  WOW!  And links to my daily painting 
group and my web site!  Hey, the WEB WORKS!!!

Curious about it? http://www.elinart.com/pages/
videos.html

Barbara Duzan writes...I was picked as one of 
the 10 finalists in the SouthwestArt Magazine/
TrailofPaintedPonies art competition titled “The 
Native Art of Horse Painting”.  They later picked 
10 more so there are now 20 of us painting two feet 
tall ponies sculpted by Star York.  I am actually 
doing mine in seed beads.  It had to be Native 
American in Theme so mine is called Navaho 
Black Beauty and is a tribute to the Black family of 
basketweavers. 

Esther  Marie Versch has been invited to 
participate in the Art exhibit  of the Johnson 
Humrickhouse Museum 75th. anniversary 
celebration ( Oct. 7, 2006 through Jan. 7, 2007) in 
Coshocton Ohio.

From Cathy Locke ...I have a little bit of news 
– I got Third Place in the Connecticut Portrait 
Society Competition for a portrait charcoal drawing 
Dreaming.Thanks  Cathy

News from Mary Michael...All five bronzes 
were accepted into the Western Spirit Show in 
Cheyenne, WY  where I won BEST SCULPTURE! 
Reception was the first week-end in March. I will 

“Dreaming - Rosibel” by Cathy Locke
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member news, cont.

an envelope and sent it off. I will miss looking 
at little “Suki” in my studio but she will be in 
awesome company from now on, won’t she? Suki 
was the long time companion of a friend of mine. 
I went down to Alabama to visit them and took 
some pictures of her. That turned out to be just 
a few months before she died. The drawing was 
one of those that just flowed out effortlessly. The 
title refers to the time of day when the elderly get 
confused and also the time of life when events are 
coming to an end. The image can be seen on my 
webpage under Gallery-Drawings-”Sundowner”. 
Christine Collier-Trevino

Andrea Stanley was one of ten artists invited to 
exhibit at a three month show at the Galleria at 
Hillcrest Center for the Arts in Thousand Oaks, 
California.  In addition, one of Andrea’s images 
was chosen to be on the back cover of “Arts 
Scene”, a Guide to the Arts published by the Arts 
Council of the Conejo Valley. 
Andrea also recently exhibited at the Westlake 
Village Art Guild’s Annual Membership show 
in January, and at the Thousand Oaks Art 
Association’s Annual Juried Show in February.

Note from Jane Coleman..It is such a wonderful 
opportunity and quite an honor to win a full page 
ad!!  I am really excited!  
I was also juried into the Mountain Oyster Club 
in Tucson last November and sold a full-sheet 
watercolor painting “Wet and Wild” featuring 
horses running through water, and I am also in the 
up-and-coming COWGIRL UP! show  April 8th, 
2006 at the Desert Caballeros Western Museum in 
Wickenburg, Arizona.   The show features 55 top 
women artists and is “art from the other half” of 
the West.  

I am so grateful to WAOW and Allan and Elaine 
Duerr and Thomas Tierney of Art of the West 
Magazine and the wonderful group of women 
artists in WAOW!  Thanks again!

Happy painting to all, 
Jane

Lorraine Pascuzzi writes...My work has been 
accepted into “Gallery International” in Portland, 

Oregon. This is one of very few western art gallerys 
in the area.  Portland is more into “contemporary” art 
and “western “ art gallerys are few and far between. 
The owner accepted seven of my most recent works.. 
Gallery International is presenting”Women in the 
Arts” March 11th thru the 31st . Eleven women 
artists from the pacific northwest. I made it under 
the wire. Artists reception on March 11th from 1-4.  
Lorraine

Maura Kendrick has a new studio--and new name. 
She recently moved to Seattle, where she has a 
studio in the TK Building, an arts cooperative that 
is home to a dozen working art studios and four 
galleries in the Pioneer Square area. She participates 
in First Thursday Pioneer Square Artwalks, which 
in February brought in 100+ visitors to enjoy her 
“Monumental West” show of cowboy portraits. 
On Valentine’s Day, Maura married Cory Allen, a 
furniture maker, and will now sign her work Maura 
Allen. The two plan to collaborate on a series of 
new photographic silkscreen mixed media pieces on 
wood. Maura can be reached at mauraallen@mac.
com.

“Snow Leopard” a painting by Helen Howerton will 
be featured at the International Syngas Producers 
meeting April 22-26.  This is the ninth big cat 
painting she has been commissioned to create by 
Haldor-Topsoe, Inc.  The corporation purchases the 
original for their offices and also purchases limited 
copyright to reproduce the image on shirts that are 
given to clients all over the world

Three WAOW members were at the 10th annual 
Norco, California “Art of the American West” show 
in early March.  New member Susasn Neill pulled 
in a first place blue ribbon in the works-under-glass 
Premier division.  In the Professional division for 
works-not-under-glass, Elin Pendleton got first place 
and honorable mention, and Kendra Page took the 
second place ribbon.   Three WAOWs, three winners 
- can’t do much better than that!  

Congratulations to all the WAOWs!
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Prospectuses will be sent out shortly after New Years, Gals. Make sure WAOW has current contact 
information so that you receive the prospectus, and start creating your best work! At this time it looks like 
the deadline for RECEIPT of submissions will be Feb. 5th. 

Note to WAOW Members Attending the Show - Our schedule is below - we’ll inform you of changes. 

Schedule of Events:

Wednesday  4/26   Take-in and hanging: 2 pm - 4 pm 
Thursday  4/27   Take-in and hanging: 10 am - Noon 
    Show hours: 2 pm - 9 pm 
    Reception for Cowboy Poets and Musicians: 6 - 9 pm 
    kicked off with performances by the Lost Canyon Rangers,     
    Cowboy Poet Joe Harrington, and Buck Corbett & The Boys    
    from Triple J - open mike follows. Public is welcome.

Friday 4/28   Show hours: 10 am - 4 pm 
Saturday 4/29   Show hours: 10 am - 7 pm  
    Reception 2 - 5 pm, Public welcome.  Music by Lost  
    Canyon Rangers

Sunday 4/30   Show hours: 10 am - 4 pm 
    Take-down and packing:  4 pm - ? (usually takes 2 hours 
    with help from our members - an amazing accomplishment!)

HELP! We need worker bees in the following areas. Please volunteer some time - it’s a long show and the 
Show Committee is small.  We will love you, you’ll learn a lot and you will accrue brownie points!

1. Sit the sales/information desk. We have a long show and no one should have to be chained to the desk 
for an extended period of time. Our merchant account requires phone approval of credit card transactions; if 
you’re familiar with this process or would like to be, please raise your hand (and bring cell phone if you have 
one; it’s a toll-free call)! We have instructions, not to worry. We also can use help with cash and check sales.  
2. Greet visitors, have them sign our guest book/mailing list.  Answer questions.  Direct visitors who ask for  
a particular artist’s work. 
3. Help with reception setup and take-down, and with show take-down and packing. 
4. Sell - A weak point for many of us.  Sell your work, sell work of other WAOW artists. Wear your WAOW 
name tag (we have one for you), “work the crowd” - don’t be shy. Visitors love to meet the artists! And we 
are here to SELL!! 

HERE ARE A FEW SUGGESTIONS FOR  - BOOK EARLY - THEY FILL FAST

Hampton Inn (661) 253-2400  
Fairfield Inn by Marriott (661) 290-2828 
Residence Inn by Marriott (661) 290-2800 
Santa Clarita Motel (661) 259-2800

TOURISM INFORMATION (661)-255-4347  - SCV Tourism Bureau www.santa-clarita.com/tourism  

Hart Park Show
April 26 ~ April 30, 2006
WM. S. HART PARK, NEWHALL, CALIFORNIA
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SHIPPING BOX HINT FROM LESLIE ALLEN...I buy the art shipping boxes from THARCO. 
www.THARCO.com  It is cheaper to buy in bulk. It is possible to use the boxes again until they start to show 
holes, a lot of wear. They are cardboard but I have developed my own system of “floating” the painting(s) in 
the middle of the box by using double cardboard (pieces of old used boxes cut up to slide inside the walls of 
the box), cut foam etc. Never had a problem. Their website gives tips on packing your work. Leslie Allen

SHIPPING WITH DHL...When I sculpted original proto-types in the gift industry, I had to overnight 
the original master sculpts for approvals - really scary, because if this was lost or damaged, that meant the 
entire program was held up, and I would have to start from scratch! I was then that I was taught to ship with 
DHL. 
DHL WILL  INSURE UP TO 10,000.00 FOR .70 CENTS FOR EVERY 100.00.Anything over 10 
thousand dollars  needs to be approved in advance, but they are great to work with, and I have never had any 
problems. 

When I shipped bronzes to Elin for the WAOW show, I was told  that she didn’t have an easy way to work 
with them, and to only deal with FedEx or UPS.  Other than that instance, they have been really a great 

service and very economical. You might want to look into it. Cathi Cook  www.cathycook.com 

 MEMBER BIO - AMY EVANS

Amy Evans is an oil painter who primarily paints “en plein air”. She rediscovered painting when her family 
moved to Denver, CO and enrolled in a watercolor class at the Denver Art Student’s League. She began 
painting the landscape and found that plein air painting was her passion.

While living in North Carolina Amy began painting in oils again as well as painting still life. Now residing in 
Breckenridge,CO, she continues to paint outdoors as much as possible.

Amy’s paintings have been in group as well as solo exhibitions in the West as well as the South. 

In 2002 Amy and several other artists founded the Piedmont Outdoor Painting Society, a juried professional 
association based in the Winston-Salem, North Carolina area. As a charter and founding member, she 
continues to support this group. Amy is also a juried associate member of the American Academy of  Women 
Artists, and a signature member of Plein Air Artists of Colorado.

 A BIG THANK YOU TO GWEN PENTECOST, OUR WAOW PRESIDENT who has the courage 
to drag us kicking and screaming into the computer age. The cafe jury system is soooo much easier and 
because it is a blind jury system, also shouts of fairness that many juries can only claim to aspire to with a 
soft whisper.

Change is always a bit difficult, not always for the best, and often over-rated. However, this is not one of 
those times gals. 

This is undisputedly a change for the better.. Sorry if those of you who do not use a computer disagree, but 
we all need to examine our career choices and decide if sales would improve if we used every tool to its best 
advantage. 

The computer is one of the necessary communication tools of our era.  

Mary Ann Cherry



Businesses That Will Make a Slide from a 
Digital Image

Barbara Duzan writes...If you are looking for ways 
to convert digital photos to slides there are some 
good places online.   www.gammatech.com and 
www.replicolor.com are a couple.  You can send 
your images via email and they will mail the slides 
back to you.  Elin Pendleton mentions that you can 
also go directly to www.slides.com and check the 
requirements on their site for submitting images.  She 
has used them in the past with great results.  They 
aren’t the cheapest online source though, and if you 
want speedy turnaround, your pocket is going to have 
a sizable hole in it.

Gwen Pentecost tells us that when she scans a slide 
for online jurying, it’s at 1200 dpi...for a 1-1/4” 
image. So your image has to be able to be compressed 
to that resolution.

ON FINDING A GOOD GALLERY 
SUBMITTED BY LYNN THOMAS

My suggestions are based on many years (over 50 
years now) of trying to get into galleries. This is from 
my own experience - so don’t take it that everyone 
should come to the same conclusions or do as I 
have done. I’m sure each person will have different 
experiences and opinions. BUT.....I know a lot of 
artist friends and all of them seem to go through just 
about the same as I have, beginners and well-known 
alike.

I suppose more of this whole process is also going to 
be done on the internet all the time and we can sit in 
the studio and paint more.......think?

1 Build your resume. Hang your artwork in places 
that will sound good on your resume. Get in the 
best shows that you can. (Shows is a whole other 
thing.) If its not that great, (positive thinking again) 
I’m not saying to lie, but give it a tweak to make it 
sound good. Try for good awards. Try for more well 
known galleries all the time. Strive to take a step up 
every time you make a change or do something new. 
(remember that list of goals.)

2 Get used to rejection. There’s a lot of that in every 
aspect of an art career. Just keep on trying and don’t 
take any of that too personally. Water off a duck’s 
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back. Remember what you learned from it. Go 
back and paint some more for a while and try 
again. If it all gets easy and successful for you 
consider yourself very fortunate.

Before you start, make sure you are going to be 
able to have enough good artwork to keep a gallery 
or galleries supplied, and change them out with 
new work on a regular interval. Remember you’re 
probably also going to want some of your best 
stuff to enter shows with.

First of all, we’ve got to face some basic facts - sad 
but too true. Most of the top galleries and biggie 
shows - all - want - the - same - two - dozen - top - 
artists. COW.....I don’t know why, except its likely 
a sure sale for them. There are really knock your 
socks off artists and their artwork we’re competing 
against. There are SO MANY excellent artists 
beginning their careers. Many of us are as good 
or better than their gallery artists. Right? Can’t 
we go in any gallery and say “MY work is way 
better than THAT!” But they have chosen those 
people and put their effort into building them up. 
And its like pounding your head on a brick wall 
to get a gallery to take you. (Feels good when you 
stop too.) Remember they are in business to make 
money. They have to be fairly positive they are 
going to be able to sell your artwork. And its a 
two-way street.

 It means continually approaching new galleries 
with your portfolio all the time.(purposely 
redundant). Give them the courtesy of calling 
ahead for an appointment. It might take a couple 
of visits, the first one just to introduce yourself and 
maybe show some photos or hand them a brochure. 
You ALWAYS need to make appointments to talk 
to the right persons there and ask to have them 
see your originals. Show your best, and what you 
think will “go” in that gallery - 3 or 4 manageable 
sized pieces is enough. You should also look your 
best as if going for a job interview, and put forth 
a friendly businesslike manner. Communicate.  
If you have trouble with it, think of something 
good in your life. Keep your positive spirit and 
confidence. 

 When you go in a new gallery, are YOU 
impressed? Will your artwork fit in to this place? 
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Do the employees greet you in a friendly helpful 
way, or is it obvious they are on the phone to their 
friends, etc. and don’t want to be bothered. Is the 
atmosphere right. Although sometimes a place we 
would be comfortable in ourselves isn’t always 
the best place for sales either. It needs to be a 
place committed to selling art. Good art. They are 
dealing with people who often have a lot of money 
- something I don’t know that much about. Which 
is why we need them. And ta-daaa.......they need 
artwork and the artists.

If a gallery likes your work you can be sure they 
will take it. If they don’t, or don’t have room for 
new artists they just plain won’t. Try again next 
year, or every few years. In the meantime you may 
have improved or changed your style to something 
they like.

At this point (speaking for myself only)  if I go 
into a gallery and show them my work (portfolio) 
and they start playing the game of “come back 
next November” or some of the other famous 
lines, I usually don’t waste time with it any more. 
I don’t know, maybe they want to see if I’m really 
serious, but I figure the artwork should stand on its 
own. So. You can try going back next November 
(appointment first) if you want to and see what 
they say then. But if that isn’t productive you’re 
going to have to keep trying somewhere else. Drop 
in from time to time, yes, and talk to the manager 
or sales persons. If they aren’t telling you they 
positively want to try selling your work, I say 
give that place up. Chalk it up to experience and 
learning. 

I want to feel like the people in a gallery LOVE 
my work and that they will work for me to sell it. 
I want to feel like that gallery owner is my friend. 
This is the ideal situation, and doesn’t always 
happen. I’ve sold more in small little galleries 
where the owner really knew her artists and 
customers and how to sell artwork than some of 
the big fancy ones I’ve been in.  If you can find a 
gallery where you have a great relationship with 
the people there, hang on to it if you can. Next 
best is a really good honest business relationship 
with good respect for each other.

 Also always ask other artists who are in the 
gallery how they like it there, do they sell, and for 

example, if they get paid within the time agreed 
upon.

I’ve never visited with gallery people much when 
I have been rejected, although there must be a 
wealth of information there. You could get a lot 
of insight on why they don’t like your work, or 
what you might do better. I’m not sure I really 
recommend asking why unless you want to do that. 
It could be something as simple as your framing 
isn’t quality enough or they think your price is 
wrong, and who knows, you could fix that and try 
again. I know some artists have gone back and 
back and back, and finally the gallery likes what 
they bring.

Galleries also go in and out of business, so 
between that and you and they agreeing to part 
ways there’s probably going to be a rather steady 
turn over in your galleries from time to time. Just 
take it as that’s what often happens. That means 
this is going to be an ongoing process.

Stay away from  vanity galleries that charge you 
money up front to hang your work. Or co-op 
situations where you have to sit so many days a 
week or month. Just my opinion. You can try it 
and if you sell there, then it may be great for you. 
If it has a good name, or connection as with a 
museum, it may be alright. 

I think you can find lots of places to hang your 
work without paying to do it in that manner. Try 
nice restaurants, banks, doctor or dentist offices, 
law offices, nice hotel lobbies, etc. Places where 
people with money go. Always have the price and 
your business card in sight so customers know the 
artwork is for sale. Then be accessible and drop 
in every once in a while to check on things. If it 
applies, give a trusted person authority to sell a 
piece if you feel o.k. with that. These places are 
free for hanging. And keep in mind if you don’t 
sell anything there the free exposure is still great. 
Be prepared for smoke or possible soup or baby 
fingerprints on the paintings - they clean up pretty 
good - the painting - not the baby. You might 
put pieces with glass in those areas. Change the 
artwork in a timely manner, more so where a lot of 
locals see it more often than maybe a hotel lobby 
where the people are always different.



one of their customers, say at a show or at your studio, 
or in a number of ways it might come about that the 
sale is done through the  gallery. I think you’re on 
your own here on whether to give it to them or not. 
Sometimes its fair and sometimes its not. But.....if its 
going to cause a big deal and you want to keep the 
gallery, give it to them. It could be a breakthrough 
thing for you if you went to them on your own and 
gave them the commission. Up to you. Some of our 
other gals might have opinions on any of this.

 (Note: If you want to be able to sell your own 
artwork for whatever you want to charge at any given 
time, then go that way instead. Both ways usually 
do not work well together if there is an established 
gallery price and/or an exclusive. There are lots of 
possibilities for selling your own work with booth 
shows and other venues of that type, from your studio, 
or from your web page. Then you are in total control.)

You also have to know at the beginning what the 
commission is - that goes in the contract. The gallery 
may ask you to pay for part of the expenses of an 
opening reception for a show you are in for example. 
Or for part cost of your artwork being featured 
in a gallery ad, or help in the cost of mailing and 
invitations. Another thing is whether the artist or 
the gallery pays for shipping (often the artist pays to 
and the gallery pays back). So these are other things 
you negotiate. It used to be that years ago galleries 
promoted you and paid for these things and artists just 
paid the commission and were like honored guests, 
but sadly that is not the case any more. Now I know 
some very well known artists in high class galleries 
who pay A LOT for things connected with opening 
receptions etc. Doesn’t seem fair, but that’s what 
happens. Hopefully the gallery gets some real buyers 
there. Some of the artists have opted out of being in 
that gallery, and others just do it. Look at what’s in it 
for you and the tradeoffs.

If I’m traveling I personally take along a nice small 
photo album of my artwork with a variety of my 
subjects, and if I go into a gallery I really like I will 
introduce myself and ask if they are taking any new 
artists, and IF they aren’t busy, would they like to see 
a few of my photos. This isn’t entirely kosher I guess 
(no appointment), but its worth a try, so be careful 
here. See, there’s all this kind of protocol.  I’m sure 
some people wouldn’t agree with this method at all. 

Attend a lot of gallery or other art events and 
openings. Use these places to practice your charm 
a little. Even if you hate doing it, visit with the 
right people, get acquainted, even if you only say 
hello and introduce yourself with that chit chat 
thing. Use your positive attitude, be friendly, not 
pushy. Remember to promote a good self image. 
Be genuine and honest. Galleries are looking for 
artists who can shine at an opening, or with the 
buyers. People interested in art (buyer$) go to 
those things. Doesn’t hurt to stay in touch with 
people you meet. 

Another way is by word of mouth. In as in.....” 
It’s who you know”. If a friend or acquaintance 
can introduce you to someone, or give a 
recommendation, take advantage of that.

 Always be appreciative to the people who help 
you. Always say thank you, or mail a note.

Someone asked about if you can sell your own 
work and also be in a gallery. Galleries have 
contracts and you negotiate those things.  When 
you sign the contract you will have to abide by 
what the contract says. Often they may ask for 
an exclusive for a certain area, or sometimes not. 
They may not want you to have another gallery 
in that city or maybe 1/2 the state or something. 
They may or may not like for you to sell your 
own work. Sometimes they don’t care what else 
you do with your artwork. You may have to give 
up some things in order to be in that gallery. 
That may mean you don’t sell your work or have 
another gallery in that area. In return you should 
be able to expect that they will be selling rather 
consistently for you.  

 If you are allowed to sell however, the number 
one rule here is your prices are always the same. 
Never undersell your galleries even if they are far 
away. If you do, you can expect to be dropped if 
they find out. You don’t want to become known 
for not being ethical and the word will probably 
get around. If they are trying to promote you and 
your work a certain way and build up the prices, 
you can’t expect to undermine what they are 
doing.

Some galleries get fussy about wanting a 
commission from you if you sell something to 
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 CO-OP GALLERIES - PROS AND CONS

From Diane Salamon: 
I have been a co-owner of a gallery for ten years.  It has been a delightful experience for me.  However, the 
reason some artists would be wise to avoid a coop styled gallery is that it takes much more than expertise in 
art to be successful in a coop.  In addition to being talented artistically, the artist also needs business expertise 
and good people skills and the ability to balance all of these.

I have had some artists in the gallery who have failed miserably not because it was a coop, but because they 
couldn’t handle people or the business end.  They soon realized it was not a good venue for them.  Those of 
us who can handle creating art, business and people can be successful in a coop.  

What I like about the coop is that I know I will not be cheated, don’t have to ship work (unless it is sold), 
meet my patrons,  and am free to pursue my direction.  Also, don’t believe the fallacy presented by artists that 
other galleries will not represent you if you are in a coop.  I have been in galleries in Dallas and Scottsdale, 
and most of my business partners have been represented in other areas of the country.

 What one needs to watch out for in a coop is that it is professionally handled--have a set number of artists 
that your space can handle.  Have them invest in it just like any other business.   Don’t allow month-to-month 
“owners”.  In other words, put it together as a commercial gallery.   Make sure the work you handle is quality.  
Make sure the artists have a solid resume, experience in business and the ability to handle the public.

 If you are “shy” about attending openings, can’t balance a checkbook, and don’t like to dress up, a coop is 
probably not for you.  That’s my two cents worth, Diane Salamon

Jane Coleman Writes: 
When forming a coop, limit the number of works from each artist (depending on the size of the gallery) 
because some people bring too many;  have a selection or jury committee (to achieve high quality); have 
members take a week to work there (or day) and if they can’t fulfill the obligation they need too pay someone 
for that day of work and best of all, get someone to donate the space so you won’t have to pay rent.  Utilities 
are expensive enough.  Jane

From Linda Walker 
...I too believe (rightly or wrongly) that the downsides of a coop can be that collectors see them as a gallery 
that you have paid to be in. You might want to downplay the fact that it is a coop. But, on the otherhand  if 
it’s relying on your community, exclusively, you might want to tell everyone there so they feel that they 
are supportive.  I think they can be great places for you to show off your work to your community and great 
places for you to sell things you can’t put into juried shows - items that are less expensive, like a line of cards 
or mini prints, or sketches, if you do those things. If you are in one you don’t have to even show it as a coop 
to the public - those who don’t know will think it’s an invitational gallery.

If I found the right artists, and had a chance to do it again....I don’t think so, but that’s just me. I owned a 
gallery once and wouldn’t do that again either. Linda

Now a days, I can leave my card and ask them to check my web site when they have time. The next thing 
would be to go back home and call or write them for an appointment during the next time you go through 
that town. At least you have checked the place out and gotten acquainted.

NEXT ISSUE - LYNN’S IDEAS ON PRICING

Thanks Lynn, for your time in sharing!



USE THIS FORM TO SUBMIT INFO FOR YOUR WAOW ARTIST’S WEB PAGE

Date of submission:__________________________________________

Is this a member new Submission or change?______________________ 

MEMBER INFORMATION FOR WEB PAGE

Signature __________ Associate ________ 

Artist name (as you want it to appear):_________________________________________________________

City/State:________________________________________________________Zip:____________________

Your Email Address: _______________________________________________________________________

Your Web Site URL: _______________________________________________________________________

Phone/other contact that you want public: ______________________________________________________

Bio/Statement Approx. 50 words (optional but recommended):______________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
CONTACT INFO ( NOT for public web publishing):

Name:__________________________________________________________________________________

Phone:__________________________________________________________________________________

Email:__________________________________________________________________________________

Address:________________________________________________________________________________

Images (2 for Associate Members, 4 for Signature Members - sculptors may send two views of each piece)

Name of Artwork  #1:______________________________________________________________________

Size (HxWxD):___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y______N______Price with or without frame (optional):________________________________

3-line blurb about the artwork (optional): _______________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________

Jpg file name or slide designation (number?):___________________________________________________

NOTE: Digital images no larger than 600 pixels in the largest dimension  72dpi., RGB, Jpg file format 
(medium quality is fine if you are using PhotoShop or similar)

If you send slides, label them and make certain they are good quality and nothing shows EXCEPT the image 
(or image with frame) Don’t send poor slides...mask off extraneous background using mylar tape!!!
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Page 2  (web site artist submission form)

Name of Artwork #2______________________________________________________________________

Size (HxWxD):__________________________________________________________________________

Medium: _______________________________________________________________________________

For Sale?     Y_____N_____Price with or without frame (optional):_________________________________

3-line blurb about the artwork (optional):_______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________  

.Jpg file name or slide designation (number?):___________________________________________________

Member name:____________________________________________________________________________

Name of Artwork #3_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y___N___Price with or without frame (optional):______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

Name of Artwork #4_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y__N___ Price with or without frame (optional):_______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

SEND THIS FORM (WITH YOUR DIGITAL IMAGES ON DISK, OR GOOD QUALITY SLIDES) TO:

SIGNATURE MEMBERS submit to Elin Pendleton - 32305 Crooked Arrow, Wildomar, CA 92595 or email 
to info@elinart.com 

ASSOCIATE MEMBERS submit your information to Linda Walker - P.O. Box 1644, Bemidji, MN 56619 or 
email to: walkers@paulbunyan.net 
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WAOW GROUP AD PROGRAM UPDATES

In an attempt to lower West Wind size and mailing costs, in this issue we will not repeat the long magazine 
listing details of our ad program. Back issues of your quarterly West Wind contain standard information for 
each magazine INCLUDING DEADLINES and CONTACT INFO, which you have hopefully saved. You 
can also go to the WAOW Web Pages and look up the information that was in the West Wind there. There 
will also be Generic Ad Forms and instructions provided that you can download. Use the “Generic” Ad 
Forms and fill them out legibly and completely. I suggest that you make yourself a file folder with this printed 
information inserted as it comes to you and keep it updated.

Jackie and I will send out ad opportunities and their deadlines by group email reminders as they come due. 
If you do not have email you are going to have to take more personal responsibility to get your ad(s) set up 
and materials and payment into the magazines by making better use of your quarterly West Wind. These two 
methods are the only way we have of informing you. The magazines themselves may also call you by phone 
and you may want to choose one of those WAOW Group Ads they are promoting when they call.

We would also like to remind you again that according to the by-laws all signature members are required to 
advertise nationally at least once a year in the ad program, and associate members are encouraged to advertise 
at least once. You may also use your personal national art magazine ad in which you mention that you are a 
member of WAOW to fulfill your advertising obligation. To have your personal ad credited just send a copy 
of that ad to Jackie.

We are concerned that we aren’t filling the ad opportunities that we should so far this year. Please remember 
your obligation and most of all that the WAOW Group Ad Program is an excellent opportunity to advertise at 
considerable savings over the usual ad costs. It’s a great perk of your membership.

• At the appropriate times we are planning to feature the WAOW show at the National Art Foundation 
in Chicago in November, so keep that date in mind.

• Anytime you are interested in advertising and need help please contact Jackie or Lynn.

• I’m sorry to report that despite several reminders we have no response from the membership at this 
time to participate in Fine Arts Connoisseur (previously Plein Air) Magazine. Since they have changed their 
format and it doesn’t seem to be as appropriate for our venue and member interest, I’m not going to pursue 
FAC ads any further. 

• ART OF THE WEST - So far his year we have had an ad in each issue of Art of the West magazine 
and Jackie has planned upcoming ads for every issue of Art of the West.  

• WILDLIFE ART - Jackie has arranged for our usual two ads in Wildlife Art Magazine. See her 
message with an imminent deadline below.

• ART TALK - We will try to fill at least two ads in Art Talk and will plan for a full-page ad in early 
summer and early fall in the most appropriate issue to feature the Chicago show. Price of $390 each at 6 ads 
per page. If you are interested in an Art Talk ad please let Lynn know. 

• HORSES IN ART -  We will plan for a page or two page spread in every issue  - upcoming deadlines:   

Spring issue ad deadline is past and the issue should be arriving in your mailbox.

continued on page 13
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Summer 2006 – Deadline April 15, On sale end of May 

Fall 2006 – Deadline June 15, On sale end of August  - mention of the Chicago show.

Winter 2006 – Deadline September 15, On sale end of November 

The cost is $91.25 each at 11 ads per page. Contact Lynn or Mary at Horses in Art

• INFORMART MAGAZINE - Wouldn’t you know just as our article for the last West Wind went 
out, we got word that InformArt is going entirely to digital on line issues EXCEPT for the October Issue. 
This one issue will remain as their Annual Resource Issue and is on sale with your ad included for 12 
months of the year.  Unexpectedly Peggy offered a wonderful bargain for a two page spread in the Annual 
Resource Issue with another quick deadline. The cost for 6 ads per page (total 12 artists) including scanning 
and layout is $152.17 each. This is an outstanding saving. We have to respond immediately and have the 
signed insertion order back to Peggy by March 15. I have 4 artists signed up and need 8 more of you to 
respond to me (Lynn Thomas) with a commitment to participate in this ad. And we need twelve to get this 
price. Your materials and payment will come to me by mid-August and I will send them in one packet to 
InformArt. 

• SOUTHWEST ART  - At this writing we have six artists participating in the May issue of Southwest 
Art Magazine (deadline past), and 9 more already signed up for at least a 2 page spread in the October issue 
of Southwest Art which will feature our Chicago show. With six ads to a page the price will be $460 per 
artist. 

Lynn Thomas 
105 Richie Road Boulder WY 82923 
lthomas@wyoming.com 
307-537-5678

______________________________________________________________________________________
_

Dear WAOW girls

Lynn and I are finding the transition from the old advertising method to the new has gone very smoothly. 
Thank you to all of you that have taken the time to advertise or plan to in the future. 

We both continue to feel badly for those of you that do not have access to the internet because you are 
missing some of the advertisement opportunities that come up so quickly that there is not enough time to get 
them out in the newsletter before their deadline dates. 

One ad opportunity that is going on right now is the May/June group ad with Wildlife Art. The 
deadline for this ad is March 15th.  All reservations and ad contacts are directly though Wildlife Art. 
They have been very good to contact our artists by phone and that really does give those of you that do not 
have internet access a chance to get in the ad. We will also be having another group ad in Wildlife Art 
in the Sept/Oct issue, which will be a good opportunity to advertise our Chicago Show.

If any of you would like to be in the Wildlife Art ad for Sept/Oct please feel free to call Paul Montag at 
(651) 699-5546 or e-mail at pmontag@wildlifeartmag.com to sign up for the ad.  

Jackie Penner 
421 Fields Gulch Waitsburg, Wa 99361 
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NEW MEMBER BIO  - TERI WHITELY SOWDEN

Teri L. Whiteley-Sowden - TLWS Wildlife Art

One of my great loves is doing Pen and Ink “Pointillism” drawings and another is wildlife!  When you 
combine the two, you have TLWS Wildlife Art!  

What is pen and ink pointillism?  Well, in basic terms it’s free-hand drawing composed entirely of dots.  I 
start with a basic sketch and then painstakingly shade it in with tiny dots of ink.   This technique gives me 
the precision and detail I love to have in each of my drawings.  Each drawing takes 6 to 9 weeks to complete, 
depending on the animal and amount of detail.  It may sound tedious but it is a labor of love for me.  I also 
work in charcoals and graphite as well - anything black and white , but primarily pen and ink.  I dabble in 
pastels and colored pencil, recently combining it with my pen and ink drawings. I’m encouraged with the 
results.    

I have been drawing animal pictures for as long as I can remember, mostly for my grandfather, who 
encouraged me to draw his horses.  Dad’s job sent us all over the world, Europe as well as most of the 50 
states.  It was a life experience I wouldn’t trade for anything.  

Now, my own children are grown up enough that I have jumped back into doing what I have always loved 
to do, my ARTWORK!  My artwork is signed with my maiden name only because that’s who I started out 
as and who I am now.  I’ve done several fine art shows and arts festivals in my area and was shocked at how 
many people came by my displays and asked if the pictures were “computer generated”.  I didn’t realize how 
many people did not know what “pointillism” was - the only ones who did were artists themselves or art/art 
history majors.  I look forward to spreading the word “Pointillism” to the world and to young people through 
my work. I hope to encourage others to hang on to what they love to do even if it takes 20+ years to get there. 
I have a great concern that the Arts are being slowly taken out of our public school systems because of budget 
cuts. Without that opportunity when I was in school I would’ve never been introduced to pointillism and 
many other wonderful techniques of expression. 

Over the last few months, I have encountered some wonderful, helpful and supportive people in the art 
world in my area and in the fabulous art organizations I am gladly a part of.  I hope to honor that by being a 
productive and bright example for the art world in everything I do.  In the last few years I have been fortunate 
to be in some really great shows and galleries and I’ve been able to contribute to spreading the word on the 
importance of the “arts” in our world. I truly love the ARTS…drawing gives me an incredible sense of peace 
and belonging… it IS my ZEN.  Thank you so much for giving me this opportunity to show you my work.  I 
hope you like it, Thank you so much again. Teri L. Whiteley-Sowden

“Watchful” pen and ink pointillism 

 by Teri Whitely
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NEW MEMBER BIO - SUSAN HASKINS

“Painting with oil paint en plein air is my preferred method, it’s just fun!

Architecture and the mountains and plains of Colorado are my favorite subjects. I grew up in Denver and now 
live in Greeley, CO with my family.”

Communicating a mood and creating an interesting piece is what challenges me as an artist. Painting en plein 
air with oil paint is my favorite method. 

From these studies I can create largers paintings in my studio. Before concentrating on oil painting, I’ve 
worked as a commercial artist and photo finish operator. American expressionism would best describe my 
style of painting.

A plein air piece 
 by Susan Haskins

JUDITH DURR

Judith is a member of the Indian Arts and Crafts Association (IACA) in Albuquerque, New Mexico. She is a 
card member of the Choctaw tribe.

Judith’s Native American heritage is the inspiration for her First People’s still life paintings. Her genre 
includes Western Life, landscapes and historical research. Raised in the Southwest and a native of Arizona, 
sheDurr resides in Cave Creek, Arizona. Judith lectured for the Northern Arizona University in their elder 
hostels and foreign exchange students programs. She lectures for the West Valley Fine Arts Councils annual 
Native American Art Show.

Judith is a dynamic commission artist.  Her commissions include working with Dr. Phil C. Weigand, field 
archeologist with Northern Arizona Museum.  She completed a 4’ x 5’ oil painting recreating an ancient site 
known as Guachimonton, near Teuchitlan, Jalisco, Mexico.  The painting is in the Museum of History and 
Anthropology in Mexico City, donated by Dr. Weigand for the stateroom of Jalisco, Mexico.d

ARTIST”S STATEMENT:   “My artwork is Southwestern oil paintings. Out of respect for my Choctaw/
Cherokee heritage, I want to preserve the legacy of the First People’s artifacts and rugs portrayed in my oil 
paintings. However, I paint artifacts from tribes and clans throughout the Americas.  

In capturing the emotions of the viewer, my objective is illusion...To accomplish the realism, I use layers and 
glazes.  The challenge is to paint superior oil paintings.”

To visit Judith’s website go to: http://www.judydurr.50megs.com/



MEMBER BIO  - JACKIE PENNER

Western life in its variety holds a special fascination 
for Jackie Penner. Her paintings reflect the strength 
of her feelings for the wildlife, people and landscape 
of the true west.

Penner is a self-taught oil painter and draws her 
inspirations from the wonderful wildlife and 
domestic animals that she lives around. Living on 
a farm for over 39 years with her husband Jay and 
her two children, now grown, Penner has had the 
opportunity to live the life she loves. This love has 
inspired many paintings through the years.

Penner’s love of horses is reflected on many of her 
canvases. Her husband’s family raised and worked 
the large draft horses giving her many of the Belgian 
horses to use as subjects. She states they exhibit such 
an awesome beauty and peacefulness that she can’t 
resist transferring to her canvases.

In the year 2000 she tried to hone her painting ability 
by taking a week long workshop in Bozeman,  
continued on page 22 16.

continued from page 1

together for one of our co-op ads.  Take the time to 
print an image the size your image will be in the ad.  
As yourself, “Does it work?  Does it stand out?  Is 
the quality comparable to what is in either the rest 
of the ads or the rest of the magazine?”  (Nothing is 
worse than putting an inferior piece in an ad...trust 
me!)  Sometimes a smaller piece will “read” better 
than a larger piece in a smaller image size.  The 
only way you can know is to try it out. 
Happy painting! 
Gwen Pentecost

BRANDING - NO HOT IRON

I would like to add to Gwen’s comments. 
Before you begin advertising on your own, 
be aware of the image you’d like to present 
to the public. Have a set idea of the font 
you want to use in your ads and TRY to use 
the same font each time for your name. The 
public gets used to seeing a person’s name 
or logo and associates it with the artist. 

If you plan to use a strong design quality 
in your ads, make certain each ad will be 
able to follow through with that particular  
graphic quality. Sometimes, for people who 
do only one type of subject matter, color and 
background can be used over and over again, 
making the ad a snap to put together yourself 
once the original file is designed. 

Others, who do a wide variety of subject 
matter may have more trouble finding a 
“brand” of their own. It’s worth the time and 
thought to come up with several ideas, and 
as Gwen suggested, print them out to size 
and hold them on the page of your magazine 
to check it out. Find a cohesive color scheme 
or use a similar texture each time you 
advertise - something that makes your ad a 
bit different yet doesn’t compete with your 
art image.. It helps the collectors spot your 
ad in each issue.  Mary Ann Cherry

Jane Skaar Coleman Wins the Art of the 
West Free AD!

Art of the West magazine has been one of WAOW’s 
solid ad campaign partners for many years. Each 
year they have generously donated a free full page 
ad drawing from those members that have placed an 
ad with our group ad campaign in the previous year. 
This year has been no exception and Allan Duerr, 
publisher of Art of the West, has just contacted me 
to let me know our winner. 

WAOW would like to announce that Jane Skaar 
Coleman is the winner of the free full page ad 
drawing from Art of the West. This full page ad is 
worth $2975.00 and will allow Jane to choose which 
issue she would like to have it published in. 

Jane has worked very hard at her career and gone 
above and beyond the call in the support of our 
WAOW ad campaign. We send our congratulations 
to her and look forward to seeing her full page ad in 
print in the coming year. 

Jackie Penner

Lynn Thomas

WAOW Ad Directors
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SHOW IN CHICAGO - FIRM FALL OPPORTUNITY

STRUGGLING WITH A PAINTING - TAKE CONTROL EARLY

There was a short dialogue earlier in the year via the group email on how to prevent struggling with a 
painting.

Planning your painting should take some time. Don’t just rush into it. I have found that when I discover I 
am having difficulty with a painting, I hadn’t planned where the focal point was going to be. I then must re-
evaluate all of the colors and values in the work. Sometimes I have to bring the key down a bit elsewhere 
to allow my focal point to have priority. Often I realize I have improperly used color temperature and am 
emphazing an area I hadn’t planned to push - allowing it to be hotter than the other areas, or I have used it’s 
complement too strongly nearby and they tend to vibrate and draw the eye away from the focal point and 
ruining the eyepath. 

It makes painting easier  - morefrustration free when you start with a clear idea of good eyepath that leads to 
and places the importance on your focal point. 

Most of us keep a clear head when doing a study because we do them quickly and put in only the necessary 
things. When we go larger, we often try to get too complex...sometimes we add too much detail and again 
lose the area where the focal point is by detailing everything rather than only the close and real important 
things. We even tend to detail the things our eyes would normally blur a bit on the edges, just from distance 
- we don’t keep our lost edges “lost”. Often our eyepath goes bonkers and we lead the viewer out of the 
painting with “added touches” that don’t help, in fact they hinder our work. Many times less IS more. Instead 
of adding, adding, adding, with my own work, I tend to focus on what I should be leaving out. Even if it is 
truly there, it doesn’t mean you have to put it in.  
Mary Ann Cherry www.cherryart.biz

Mary Ann Cherry

About the Chicago Show...

The facility has room to hang 80 very large paintings of the 40” x 60” size range, so will be more than ample 
to cover our needs.  Although the facility looks like a storefront, it opens up into a very large number of 
“rooms” with excellent display lighting.  The Foundation is well supported by the northern Chicagoans, and 
has the local public relations and advertising to their very large list down cold.  Dana Nash, who would be 
our main contact, is very, very organized (music to MY ears, thank you!) and works with the Foundation 
already.  

I have proposed that we assist them with the unpacking and packing, which would involve some members 
being there at the end of the show as well as at the beginning.  I will be happy to be there at the end, though I 
can’t stay the whole month, and the commute is too long to do both

Gwen.
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ART OF THE WEST AD RESERVATION FORM 

This is to reserve an ad space in Art of the West only! 

Send this form, with no signature required to:

 Jackie Penner, 421 Fields Gulch Road,  Waitsburg, WA 99361 or e-mail to :   penner@columbiainet.com 

ALL AD INSERTION FORMS, SASE ,SLIDES AND PAYMENT SHOULD BE SENT BY YOU DIRECTLY 
TO ART OF THE WEST MAGAZINE. 

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________ ART OF THE WEST

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW MEMBER______________ASSOCIATE_________________SIGNATURE 

TITLE_____________________________________________________________________________ 
  
DIMENSIONS of IMAGE_________________

MEDIUM________________________________  
 
PRICE______________________________

WEBSITE____________________________________OR EMAIL_________________________________

BUSINESS NAME: ___________________________________________________________ 

Yes______ I want to win a full page color ad for an issue of Art of the West in 2007......Receive 1 chance with 
every art image you feature in our regular WAOW group ad in Art of the West in 2006. What a fabulous prize! 
(A $3,000+ value!)

BONUS!

Yes______ No______ Rerun this image in the 2007 Art of the West Guidebook to Western Artists publishing  
in Jan. 2007....Includes a FREE 100 word biography! You will be billed $175 for each rerun image in the 2007 
Guidebook by WAOW after republication in Jan. 2007. Send in your 100 word bio as soon as possible! Please 
keep your Bio to 100 words or fewer - Lynn and I MUST edit them if they are longer.  



WAOW GROUP AD — INSERTION ORDER FORM

(Save this form and copy as needed)

First contact the ad director of the magazine for your space reservation. Except for Art of the West only, 
reserve space with Jackie Penner WAOW Ad Director by the Art of the West Ad Reservation Form, but send 
your ad material to Art of the West. Fill out information below legibly and completely. You can mail, email, 
phone or fax the order to the magazine. PLEASE mail your materials early before the deadline. Others are 
relying on you. Deadline means material to be received by the magazine before that date.

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________(NAME OF MAGAZINE) ________________________

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW ______________ASSOCIATE (OR)_________________SIGNATURE MEMBER

TITLE_______________________________________ 

DIMENSIONS OF IMAGE_________________

MEDIUM________________________________ PRICE______________________________

WEBSITE________________________________OR EMAIL_____________________________________

BUSINESS NAME: _________________________________________________________ 

 
Make checks payable in the full amount quoted to the magazine you have chosen.

Credit card # ______________________________________________ Exp.Date:___________________

Contact: (if needed) ____________________________________________________________

Address: ________________________________________________________________________________ 
 
Zip: ________________

Billing address (if different): ________________________________________________________________

Zip: ___________

Phone: (________)__________________________________ 

Fax: (_________)______________________ 

E-Mail______________________________________________________________________

Any Other Necessary Info_______________________________________________________________

IMPORTANT - FORM IS CONTINUED ON NEXT PAGE....



CHECK LIST FOR WAOW GROUP AD SUBMISSION

• Reserve your space with the magazine BEFORE the space deadline. 

• Reserve Art of the West only ad space with Jackie Penner using the Art of the West Space Reservation  
  Form.

• Send all requested material and images for the ad to the magazine BEFORE the ad deadline. 
 
• Labeled slide(s) or image(s) (name, title, size, medium & dot for top-front) Or quality image by e- 
   mail. Disk, CD. Contact production department for which digital information they will receive. 
Send             Labeled slide(s) (art image only – mask extraneous areas with silver photo tape) in 
protective plastic    sleeve.  
 Please view slide before you send it to make sure it appears as you want it to appear in the magazine... 
  proper color and exposure, in focus, no dust, no scratches, etc.

• A color proof of the image IS required. Without a color proof color, accuracy cannot be guaranteed.

• Identify your image above with name, your contact info, title of artwork and medium.

• Information for ad - list contact info (above) that you want in the ad: Title etc, name, address, phone,  
  web site and email. Please Write Legibly. Save a completed copy for your file.

• Include your payment or credit card info. You can pay directly by check or charge card to the 
  individual magazine, (but don’t send card info through the e-mail)

• SASE (Self addressed stamped envelope) with sufficient postage for material return after publication.

I agree to the terms and conditions quoted to me.

Responsible party signature: _______________________________________________Date____________

20.

 Who Does Commissions? 

I will be compiling a list of WAOW artists, and the specialty in which they would be happy to accept 
commission work.  This list will be placed on the WAOW website to give prospective clients a place to find an 
artist who paints subjects of their specific interest.

As an example, Helen Howerton will be listed as: Canine Portraiture in oil or acrylic.

If you would like to be included on this list, please use this email address to reply- larimore@brazosnet.com    

 If you do not have internet service, but would like to be included on this list with a phone number as your 
contact, you may call me at 940-564-2925, or mail me at: Barbara Larimore, Rt. 3, Box 19, Olney, TX 76374

Give me your name, contact information, and your specialty in which you would like to accept commission 
work. 
Thank you,  
Barbara Larimore

THANKS, BARBARA, FOR TAKING ON THIS PROJECT!  
YOUR WORK IS CERTAINLY APPRECIATED!



NEW MEMBER KATHI PETERS

Kathi and her husband now live in Morrill, Maine on a small horse farm. With a background in fashion 
illustration, and commercial art from Rome, Italy, she now devotes her talents to mostly equine and animal 
art. Her works vary from strong graphic design in her black and white papercut drawings to her delicate 
watercolors, or dramatic caseins often depicting equine and canine subjects. Her artwork has been published 
in numerous national magazines, including Equine Images, Horses In Art, Carriage Driving World, Carriage 
Driving West, Riding Magazine and The Country and Abroad. She is an Associate member of The American 
Academy of Equine Art. When not creating artwork Kathi relaxes by working in her perennial gardens and 
riding or driving their horses.

Kathi Peters, AAEA Associate, WAOW Associate 
website: www.kathipeters.com 
email: kathi@kathipeters.com
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June 20th, 2006-------DEADLINE FOR PUBLICATION in the NEXT  ISSUE------June 20th,  2006

Your West Wind is published four times a year as the voice of the Women Artists of the West. You can contact 
the editor/publisher to submit material through the following methods:

Mary Ann Cherry, 760 W. Riverview Dr., Idaho Falls, ID 83401 Email: bambino@cableone.net 

If you do not have a good computer connection, to continue receiving your newsletter, send any address or 
name changes to Kendra Page, (membership), at kendrapage@sbcglobal.net and to Pat Schermerhorn, who 
mails the issues directly to any of the waow membership that cannot access it on the web! Pat’s email is :  
patsart@180com.net 

If you are on the waowgroupemail and have not let Pat know you need a hard copy, you will NOT be getting 
one in the mail...they are too long to print and mail unnecessarily if you can access it on www.waow.org

left...”Portrait in Harness” by Kathi Peters



In Sympathy 

WAOW would like to extend heartfelt sympathy 
to Jane Coleman over the loss of her mother in 
November, and to Andrea Harman Steiner. Andrea’s 
husband, Bill, passed away recently after a long 
battle with cancer.

Our thoughts are with you both. We’re so sorry.

Continued from page 16  
Montana with nationally know wildlife artist Terry 
Isaacs. Feeling she gained a wealth of information 
from her workshop experience she signed up to 
repeat that experience again with Terry Isaacs in 
2001 and wildlife artist John Banovich in 2006.

Some of her most memorable moments are being 
accepted into the Women Artists of the West 
Association as a Signature member,  attending the 
Women Artists of the West 5th International Juried 
Art Show in Dubois, Wyoming being the WAOW Ad 
Director in 2004 & 2005 and having her art appear 
at the Ronald Reagan Presidential Library in Simi 
Valley, California.

Penner has shown her work for many years with two 
of her most recent awards being first place in 2003 
and Best of Show in 2004 at Wallowa Valley Art 
show in Joseph, Oregon. 

 

MEMBER BIO - KAREN PETROVICH

Karen Petrovich became interested in art at the age 
of 14. It was then that she started taking lessons and 
painting. A move to Wyoming, where she worked 
on cattle ranches and became a big game hunting 
guide, slowed down her art career. She also became 
a member of the Girls Rodeo Association and rode 
bulls and bareback broncs.  

Later, Karen worked for the Forest Service for 11 
years and owned a floral shop. An injury froma car 
accident brought her back to the art world. With 
the help of a well-known artist in Cody, Wyoming, 
Karen began working hard  at a career restarted late 
in life.

Karen states: “My paintings are of my life outdoors 
where I visited, worked and hunted.”

“Bear on the Rocks” by Jackie Penner,WAOW

Landscape  
        by Karen Petrovich



Board Member Contact Info

You may want to reach the following board members. Please keep the info on file.

President:                   Gwen Pentecost - 310-391-9996 - pentemyer@earthlink.net 
             1265 S. Hall Lane, Pinetop-Lakeside, AZ, 85929 
 
VP/Membership:       Linda Walker - 218-854-7517 - walkers@paulbunyan.net 
             P.O. Box 1644, Bemidji, MN, 56619 
 
Membership/dues:     Kendra Page - 818-249-4519 - kendrapage@sbcglobal.net 
             3409 Ocean View Blvd, Glendale, CA 91208 
 
Advertising:               Jackie Penner - 509-337-6381 - penner@columbiainet.com  
             421 Fields Gulch Rd., Waitsburg, WA, 99361 
                        Lynn Thomas - 307-537-5678 - lthomas@wyoming.com 
             105 Richie Rd., Boulder, WY, 82923 
 
Newsletter Editor:      Mary Ann Cherry - 208-524-1284 - bambino@cableone.net 
             760 W. Riverview Dr., Idaho Falls, ID 83401 
 
Newsletter mailing:   Pat Schermerhorn - 307-527-6877 -patsart@180com.net 
             P.O. Box 734, Cody, WY, 82414
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-YOUR WEBPAGE FOR WAOW-

ARE YOU UP TO DATE?

Gals, you can’t “wow” them on the web if you’re not updating both your images and your contact 
information. Here’s a note from our WAOW web guru, Jeanne Hyland.

We have not been changing out people’s images every time they sell something. We can add a SOLD 
designation to the images pronto (within a few days). The pages on the WAOW site are meant as examples of 
your work and to funnel people (via your links) to your own web sites/email for sales.

January & July will become “call for updates” times for the membership. Since January is when we add new 
memebrs/pay dues, it is a great time to asses the site. New members are usually prompt about getting their 
content in for their pages. Current members can view this as a time to renew what they have posted--or get 
motivated to get their materials in if they have not already done so. And we will also incorporate taking down 
pages of people who are no longer members. Re-alphabetizing the member directories/links is a big task that 
needs to be done at one time.

Errors, omissions, email, URL and “physical” address changes will be be changed at anytime if we are 
notified. It may take a few days or more to get to them. So please check all your names, numbers, links, etc.

And, by the way, please link your own web site to the WAOW website--it all helps us get better “rating” from 
the internet search engines.

Thanks,

Jeanne Hyland



 CLARIFICATION FOR USE OF YOUR ASSOCIATE \SIGNATURE DESIGNATIONS

The WAOW board met online several weeks ago to clarify how the membership should use their membership 
designations for Signature or Associate status. There have been questions about this recently. 

This information is sent out by Jackie and Lynn in regards to both your WAOW group advertising, OR in any 
personal ads you do ,,,,,i.e. any advertising you personally do that IS NOT included in a WAOW group ad 
where you use your WAOW membership designation. 

We do like for you to use your WAOW membership designation in your personal ads, and they can count 
toward your advertising commitment if you do. Please note, in your personal advertising you are not obligated 
to use your WAOW designation, but if you choose not to use your WAOW designation, those ads will not 
count toward your membership obligation to advertise.

DEFINITIONS: 
Logo ----- the black, white and gold rectangle that contains the abbreviation WAOW with the Women Artists 
of the West insignia above it. It is used on the home page of our WAOW web site and on the cover of our 
newsletter and in all our group ads or any official WAOW publications.  
Abbreviation----- These are the letters “WAOW” that are used to abbreviate Women Artists of the West.

Insignia-----     This is the large A with the extended top lines to form an ‘X’ at the top of the A and the 
upright legs at the bottom of the A. This is part of the logo that WAOW uses on their home web page and 
newsletter. 
 
THE FOLLOWING IS HOW YOU SHOULD USE YOUR SIGNATURE OR ASSOCIATE STATUS.

One exception to the rules below will be for our group ad format. In the WAOW group ad your name 
will have either “Associate Member” or “Signature Member” along with your artwork image and contact 
information because of the lack of space and the heading of the ad already identifies Women Artists of the 
West. 

Another exception will be for using your associate \ signature status in things such as publicity, articles, or 
your personal printed brochures and the like. Since there is more room in things such as articles etc., it is 
preferred that, whenever possible, that Women Artists of the West be spelled out so that the viewer has no 
doubt what organization you represent. Membership designations are stated below.

Associate members have to spell out “Associate Member of Women Artists of the West” in their personal ads 
and CAN NOT use the WAOW abbreviation, insignia or the logo. 

Example: Jane Doe, “Associate Member of Women Artists of the West”

Signature members have to use words “Signature Member of WAOW”  and can use the abbreviation, logo 
and or insignia in their personal ads

Example:  Jane Doe, “Signature Member of WAOW” 

Emeritus members have to use words “Emeritus Member of WAOW”  and can use the abbreviation, logo 
and  or insignia in their personal ads. 

Example:  Jane Doe,“Emeritus Member of WAOW”

submitted by Jackie Penner 24



Dear WAOW girls

Lynn and I would like to thank all of you that have participated and plan to participate in our 2006 Ad 
campaign.  I think we are all starting to understand how important an ad campaign is for the success of our 
art. The opportunities are much greater than ever before with the on slot of the internet that seems to work in 
conjunction with many of our ad opportunities. 

In August of each year your ad directors are in the process of negotiating new ad contracts for the following 
year. They try to anticipate the magazines that you gals have shown the most interest in for your ads. 
Although we can not negotiate a price reduction for your personal ads we can come up with some great 
reductions in price for our group ads. Once the ad prices are negotiated your ad directors work very hard to 
make sure that they meet their commitments for the year.

Meeting our WAOW ad commitment insures that we will be able to negotiate the best prices for the next 
year. Although your ad directors can do all of the business end of the ads, we depend on you gals to step 
up to the plate and make sure that you support your WAOW group by pulling together to have ads in the 
magazines that you have chosen. The continuity in our ad program not only insures the success of all of your 
art careers but the success of our WAOW group as a whole.

With over 190 WAOW members we feel that if everyone would do just one ad per year we could continue 
to have a huge impact on not only the art community but the public as a whole. So, as ad directors, Lynn 
and I would like to see all of you do at least one ad a year and more if you can, even if you do not have to 
have an ad to maintain your membership. If you joined the WAOW organization because of its high quality 
reputation, which is partly maintained by its ad campaign, please be willing to help maintain that impact by 
supporting the group ad program. It is going to take everyone in the group to create the kind of success that 
we all so desire.

With everyone pulling together to help each others create a strong impact for our WAOW artists, success of 
the whole will surely be attained. 

Thank you and we look forward to working with each and every one of you on your ads. 

Respectfully,

Jackie Penner 
Lynn Thomas 
Ad Directors of WAOW

Call for Entries! 

5th Annual Estes Park Plein Air 2006 - Painting the Parks

Estes Park, Colorado -National Paint Out in the Northern Rocky Mountains - August 5 - 25

Exhibition & Sale - August 26 - September 30

For more information: 

Cultural Arts Council of Estes Park

970-586-9203

 www.EstesArts.com 25.



  Volume 37 Issue 2            Summer / Fall- 2006

The West Wind 
the voice of the Women Artists of the West

NOTE: This issue includes 
information you will want to keep on 
file. Please keep it!

NEW AD DIRECTOR
Sandy Wisecup has generously accepted the 
position of WAOW Ad Director. Christine 
Collier Trevino and Pat Schermerhorn 
offered to assist Sandy if needed. It’s a great 
relief to all of us to have someone volunteer 
to fill the very large opening left by Jackie 
Penner and Lynn Thomas, our outgoing ad 
directors. 

Thank you, Lynn and Jackie, for so 
selflessly donating so much time to WAOW 
the past two years, and thank you, Sandy 
and assistants for filling this important 
position.

As is the case in any nonprofit group,  
WAOW is only as strong as its willing 
workers can make it.

NEW WEB GURUS
We are delighted to announce that we have several 
volunteers who will try to fill the capable shoes of 
Jeanne Hyland, who has resigned from the position 
of webmaster. It’s a huge job that Jeanne did 
marvelously but it’s time for her to have a bit more 
painting time to herself - thanks, Jeanne!

New web guru will be Kathy Cooper, assisted by 
Suzanne Fergusen and Carla Moss...each will take 
an active part. Thanks Ladies!                       
          see page 14

NEW BOARD MEMBERS 
NEEDED NOW!

Hi, Ladies,

As you know, we are seeking members willing to 
put in a little time to support WAOW in its many 
endeavors on behalf of the membership.  Jobs can 
be shared among one or more people, committees 
can be formed, “whatever works” is the name 
of the game. If you are in contact with other 
members and feel you as a group could tackle a 
job, please jot down all your names.  The Board 
will get back to you.  The only requirements are 
online/computer capability (ie., consistent E-mail 
and Internet access that you actually use) and a 
willingness to learn and work with others.  

The option, of course, is to pay an additional 
$50 to $100 a year per member to hire a person 
to do this work.  Our best estimate is that a half-
time but terrific executive director would cost 
WAOW $18,000 per year, spread across our 
membership, or $100 extra per member.  This is 
not necessarily a bad thing. We are at the junction 
most organizations run into, our members are 
BUSY, and there is no shame in making this 
shift. Many of us simply are not able to assume 
the tasks necessary to keep this an all-volunteer 
organization, yet as people have mentioned, we 
bring a lot to our members, well beyond the usual 
scope of all-volunteer organizations..

A very brief description of each open Board 
position is included in this note. Please submit 
your nominations or your interest in volunteering  
 
                               continued on pg. 15  

Happy Thanksgiving, WAOWs!   

We can be proud of the 
Chicago show, ladies! 

Beautiful work & great variety!



NEW MEMBER BIO 
 Susan Carson

My name is Susan Carson -I’m a 
native of rural Pekin, Illinois, a few 
miles from Peoria and 3 hours south of 
Chicago. 

Husband ,Jerry, and I raised our two 
daughters on our 10 acres of lawn, 
woods and small fishing pond, midst 
the corn and bean countryside, but now 
adults, the girls and their children live 

2.

in Florida and New Jersey.  At one time we had 3 horses but when the last daughter, Deb, left, the last horse 
went along and she is now an exercise rider on the east coast This is how racing became the subject of many 
paintings.  I have a degree in graphic design, a BFA in painting and an MS in painting and drawing ( both 
from Illinois State University), and studies in interior design.  Presently, I’m an adjunct faculty art teacher at 
Illinois Central College and work in my basement studio. I work in acrylic and oil and will tackle most any 
subject when I can play with color and line and I enjoy showing and competing nationally. 

Susan Carson

  
NEW MEMBER BIO - LINDA WALLACE

 I began painting about 27 years ago. Until that time I had only been drawing , and drawing was what started 
me down a path from which I would never look back. Since then I have tried several mediums, including oil, 
colored pencil, acrylic, pastel, and some watercolor. My greatest passion is my love of pastel. The beautiful 
colors from the sticks, and the immediate results, excite me. Of all the subjects I paint, people, landscapes, my 
soul lies in animals, wildlife and domestic. 

Though I have attended many classes and workshops, I am primarily self-taught. and I will never stop the 
study of painting. There is so much I have yet to learn. A favorite quote of mine is: “ The greater the artist, the 
greater the doubt. Satisfaction is the consolation prize for those of less talent.“     Author Unknown

Linda Wallace

Good Quality WAOW logo available

Please don’t forget there is a good quality EPS version of the WAOW logo available for all to use for printing 
(high quality), advertising, PR, etc. It is available on the WAOW website (with some info/instructions) on the 
Member’s Page. Once a few of us have it, it can also be emailed.

Carla Moss and I joined forces to recreate the logo in a file format that will allow us to finally be able to size 
the logo to any size/resolution or put it on any background.

Please start using it & sending it to the magazines for our ads, etc or any printed promotional pieces. We will 

get much better results.         Thanks, Jeanne Hyland
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NEW MEMBER BIO  
MARY ROGERS

Mary Rogers, a native of Rhode Island is a self-
taught artist who works only in oils. Though she 
has been painting for more than 50 years, Mary 
first showed her work to the public in 2002. 
Her first entry into a national juried show was 
accepted. Since that time Mary has entered many 
shows and won numerous awards, showing her 
work throughout the United States, Italy, Ireland, 
Australia and New Zealand.

Her signature painting “Tall Tales” depicts 
several cowboys around a campfire has been 
used on a CD cover for Lithia Springs, Georgia 
songwriter/poet Doc Stovall. Tall Tales and Spur 
Squattin’ another original of Mary’s were each 
featured at the 8th and 9th annual Cowboy Poets 
Gathering sponsored by the Cultural Arts Council 
of Douglasville/Douglas County, Georgia for 
promotional posters, tickets and programs 

Mary has traveled throughout the world 
photographing people, places and things of 
interest to use as subjects for her fine-art oils. 
But her real passion is painting scenes from the 
American southwest. She is inspired by the unique 
landscape and wonderful shadows of the desert in 
New Mexico and Arizona. During the spring of 
2005 Mary and her husband, Frank took part in 
“The Trail of Billy’s Last Ride” which covered 
over 125 miles in Lincoln County New Mexico on 
horseback and by chuck wagon. Mary took over 
600 digital photos from that adventure and has 
created several new paintings from the photos.

Mary and her husband Frank live in Villa Rica, 
GA. They share their home with an 18 year old 
cat.

“Anna After the RIde” by Mary Rogers

Mary Rogers and one of her painting displayed at the 

Alan Vigil Ford Exhibit



Dena Kirk writes...”I was notified that my 
painting, “Michigan Avenue” was selected as 
a finalist in the Landscape category of the 23rd 
Annual Artist’s Magazine’s Art Competition.  My 
name will be featured in the December issue!”

From Esther Marie Versch - I was invited to 
participate in the Dogwood Festival 2006  Artist 
studio/ Spring Driving Tour. I met many new 
people who enjoyed visiting an artist’s studio.  I 
sold 5 small 5x7 paintings, one large watercolor 
and 5 limited edition prints.  I am teaching a 
watercolor class and an acrylic class here in my 
studio, and taught an acrylic class in the Spring 
at the Pomerene Center for the Arts in Coshocton 
Ohio. 

Andrea Stanley will be exhibiting at the National 
Oil and Acrylic Painters’ Society Signature Artist 
Invitational Show at the Lyssa Morgan Gallery 
in Tampa, Florida from October to December.  
Closer to home, Andrea’s art is displayed at the 
Board of Supervisor’s office in the Civic Arts 
Plaza in Thousand Oaks, at the City of Thousand 
Oaks Excellence in the Arts Show at the Kavli 
Theater, at Illuminari Asthetics in Agoura Hills, 
and at the Image Arts Gallery in Westlake Village

Karen Petrovich will be included in the emerging 
artists issue of Southwest Art magazine with a 
biography and image. She has also been selected

Member News 
 
Patti Doolittle has big news - literally BIG! She is 
working on murals for the Lone Pine Film Festival 
Museum in Lone Pine, California where over 350 
movies have been produced. The mural painting 
on the museum, directed by John Knowlton, is a 
huge project. Patti will be doing a 8ft by 8ft work of 
Annie Oakley, one of Tom Mix and one of Hopalong 
Cassidy. This wall is 100 ft  long, so there will be 
other artists work as well. If you look  this up on 
the internet it’s interesting to see what Lone Pine is 
about.

 
In October, Patti will begin a mural on the side of a 
bldg, the mural will be 12ft. by 16ft in Tehachapi , 
California. for the historical society of one of their 
long time citizens, Avelino Martinez.

Jane Skaar Coleman writes “ I was happy to have a 
sell-out on the opening night of the COWGIRL UP! 
ART FROM THE OTHER HALF OF THE WEST 
show at the Desert Caballeros Western Museum in 
Wickenburg, Arizona.  My paintings were full-sheet 
watercolors with horses for subject matter.  I also 
participated in and sold my quick-draw painting the 
following morning.  I have been invited back for next 
year’s show with approximately 55 other women 
artists. 
Other than that I am busy painting commissions and 
trying to get show and gallery paintings finished, 
riding my horse, etc.” 
Jane Skaar Coleman

“Michigan Avenue” by Dena Kirk

Patti Doolittle and “Annie Oakley”
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member news, continued... 
to be in the Artists of the West coffee table book 
coming out in 2006.

Leslie Allen writes , “I am delighted to win a third 
place Award of Merit at the 2006 Estes Park Plein 
Air! There were over 100 participant artists from 
Colorado, California, Hawaii, Texas, Wyoming, 
Arizona, Florida, Pennsylvania, New York, 
Ohio, Minnesota, and Missouri. Some pretty stiff 
competition; I’m honoured!

Kathryn McMahon was in the “Expressions 
West” exhibition May through July at the Coos 
Art Museum, Oregon and “the Society of Master 
Impressionists International 2006 Exhibition” in 
Amarillo Texas.  
Kathryn and Leslie Allen also participated in the 
paint out at the Denver Art Museum recently.

Kathryn was also asked to participate in 
“Nomadas del Arte” a unique plein air event for 
2007. 

200 artists will paint in 6 southwest states for the 
entire year of 2007, culminating in the premier 
plein air art exhibition and sale of 2008, held at 
Sage Creek Gallery in Santa Fe,NM.

Irina Milton will be participating in the “Oil 
Painters of America 2006 Western Regional Juried 
Exhibition” from October 7 to 30 at the “Lee 
Youngman Galleries” in Calistoga, California.

Janet Collins writes...”I received a first place 
award for my colored pencil painting, “Cherries 
Under Ice,” at the Gatewary to Imagination Show, 
a national juried art competition in Farmington, 
New Mexico.  The exibition was held at the 
Farmington Museum from May 6 - July 15.” 
 Also, Janet is one of seven invitational artists that 
will be featured at the Sedona Arts Festival tol be 
held October 7 and 8 in Sedona, AZ.

The Sedona’s Javelinas on Parade project now has 
a website:  www.javelinasonparade.com.

Barbara Larimore will be participating in the 
Contemporary Masters Invitational Art Show and 
Sale, Nov. 10, 11, 12, at the Fredericksburg Art 
Gallery, Fredericksburg, TX.  (See the ad in Oct. 

issue of Southwest Art)  She is also exhibiting in a 
four-artist show at Breckenridge Fine Art Center, 
Breckenridge, Texas from Oct. 10 - Nov. 22.

Cecy Turner has recently received her Signature 
Member status in the National Oil and Acrylic 
Painters Society (NAOPS) and the Outdoor 
Painters Society (OPS).  In August, she won 
both the People’s Choice Award and the Artists’ 
Choice Award for her watercolor, “Aspens in Endo 
Valley” in the Estes Park Plein Air 2006 at the 
Cultural Arts Council Fine Art Gallery in Estes 
Park, Colorado.

Linda Walker was invited to participate in the 
invitational show “Artists for the New Century” at 
the Bennington Center for the Arts, with “Wood 
Ducks”, a still life. She won a 2nd best of show at 
the Miniature show in Casper, WY for “Moving 
On” and will have 3 images at the WAOW 
Chicago show. Her painting “Fall at Shiloh” was 
in of the Top 100 Mini’s for the “National Arts 
for the Parks”. Linda was once again selected to 
display at the Redlands Wildlife Festival at the San 
Bernardino Museum, Nov. 16th through the 19th

Jeanne Hyland was Accepted in to 3 national-
level shows this year: National watercolor Society 
“Annual All-member Show” this spring San 
Diego Watercolor Society “26th International 
Exhibition”show with a portrait--it has won an 
award to be announced at the reception October 1 
Watercolor West “38th Annual Juried Exhibition” 
Starting October 15th.

She also juried the Northern Arizona Watercolor 
Society’s show “Experimental Water Media” 
opening October 1 in Sedona, Arizona.

Mary Ann Cherry was the recent Idaho Paints 
Idaho winner of the Southeast Idaho Regional 
Award. Her pastel was a full osprey nest and was 
titled “Babes in the Wood.”

Kathryn McMahon - I have a painting called 
“On the Way to Pueblo” oil 12x30 inches image 
selected to exhibit at the Great Plains Art Museum 
in Lincoln Nebraska from Oct throug Nov. 2006 

continued on page 13
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NEW MEMBER BIO 
JULIE WOODS

Since my first painting I have always preferred 
to focus on those subjects I understand, or feel 
passionate about. Each & every one of the different 
subjects I’ve worked with over the years have helped 
to shape my life & career in a personal & unique 
way.

Julie was born & raised in Colorado. She started 
drawing animals at a young age. She is a self-taught 
artist to which her family have always told her “it’s a 
God given talent”.

Early in Julie’s career she has painted in acrylics, 
pen & ink, scratchboard & now her preferred 
medium is pastels.

Julie has entered & displayed in many National & 
local juried shows. She has also been a member 
& has done art work for Ducks Unlimited, Rocky 
Mountain Elk Foundation, Quail Unlimited, 
Children’s Medical Network , Rocky Mountain 
Quarter Horse Association , & the Thoroughbred 
Association. Julie accepts commissions, & has art 
hanging at the Running Creek Gallery in Elizabeth, 
Colorado.

Julie lives with her husband Jeff,  near a cattle ranch 
that her husband works on. They have a son Rick, & 
daughter Nikki. Julie is also an assistant teacher in 
pre-school at Singing Hills Elementary School.

 NEW MEMBER BIO 
 LINDA RHEA WALLACE

I began painting about 27 years ago. Until that 
time I had only been drawing , and drawing was 
what started me down a path from which I would 
never look back. Since then I have tried several 
mediums, including oil, colored pencil, acrylic, 
pastel, and some watercolor. My greatest passion 
is my love of pastel. The beautiful colors from the 
sticks, and the immediate results, excite me. Of all 
the subjects I paint, people, landscapes, my soul 
lies in animals, wildlife and domestic. 

Though I have attended many classes and 
workshops, I am primarily self-taught. and I will 
never stop the study of painting. There is so much 
I have yet to learn. A favorite quote of mine is: 
  “ The greater the artist, the greater the 
doubt. Satisfaction is the 
     consolation prize for those of less 
talent.”     Author Unknown

Member news - Ione Citrin at one of her 
many shows
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Dear WAOW members

After two years of being your WAOW Ad Directors Lynn and I would like to take this time to say that we will 
be stepping down from our Ad positions. Lynn will be done in her position the end of August and I will be 
done with mine Oct. 1, 2006

It has been such huge learning experience that neither one of us would have missed for the world,  but we find 
that it is time to step aside and let other talented members add their ideas to the program. 

Lynn and I have found such joy in, if not meeting all of you in person, at least getting to know you via the 
phone or internet. We marvel at all of the amazing artwork we have gotten to work with and find that there are 
many common threads in all of our lives as artists. 

We thank each and everyone of you who were so supportive of our new ideas and directions that we took the 
ad campaign in and hope that you found it to be as exciting as we did. We look forward to seeing the great 
ideas that the new ad directors will have and encourage each and every one of you to volunteer for the many 
jobs that need to be done to keep WAOW maintaining  the strong impact that it has created.  

We also would like to thank the WAOW board for having the faith to let us try some of the new ideas and 
directions that we undertook.  We hope that our goals of simplifying the application and submission process 
for ads for the members, and to make all the WAOW ads readily recognizable regardless of the magazine they 
are in, have been met.

Although we enjoyed our job this last couple of years it is now time for us to get back to our own families and 
art careers. We look forward to seeing all of your art work in print in the future and looking back knowing that 
we had a part in it for a few years. 

We hope to meet each and everyone of you in person sooner or later at one of our WAOW shows and we 
encourage all of you to continue to support the ad campaign with all of your wonderful work and help make 
Women Artists of the West one of the most well known art groups out there. 

Sincerely, 

outgoing WAOW Ad Directors  

Jackie Penner & Lynn Thomas

Mary Michael at the dedication 
of her sculpture in Livingston, 
Montana 
The massive 9-foot-tall piece is 
titled “At the Yellowstone”.
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NEW MEMBER BIO - JANE CHANDLER, NMWS

I had an active, imaginative youth in Waco, Texas. My parents were both teachers in their early careers and 
they gave me the opportunity to experiment with the arts including dance, music and painting along with my 
public school education. After high school I went to Denton, Texas to get my BA and MA in art education 
from University of North Texas. I taught art in the elementary schools in Dallas for 10 years, then was 
accepted in the DOD School System for American bases overseas. I taught jr and sr high school art classes 
one year in GooseBay, Labrador. That summer, I was married to Jim, who was stationed there at Goose Bay 
AFB. I also taught art history for the University of Maryland while I was at Goose Bay AFB. After moves 
to Tucson for 2 years, the Philippine Islands for 2 years, and Albuquerque for 4 years in the USAF, we were 
both happy to get jobs at the national laboratory and settle down in the mountain community of Los Alamos, 
NM, where we lived for 20+ years (from 1978-2000). At the time I was hired at LANL in 1979, it was fun to 
be a drafter/illustrator. Pen and ink and airbrush were the modus operandi, and eventually I trained myself on 
the computer and became a computer graphics specialist for DX Division. I have since given up my day job 
to come back to being an active, imaginative child again! We moved to Santa Fe in the spring of 2000 and 
enjoy being part of the art community that thrives there.

“Chamisas” by Jane Chandler

BRAND NEW MEMBERS

Vonnie Nuthak - Butte, Montana 
Julie Woods - Elizabeth, Colorado 

Collins Redman - Colorado Springs, Colorado 
Kathy Cooper - Westford, Massachusetts 

Carolyn Bell - Carollton, Texas 
Denise Monaghan - Pasadena, California



USE THIS FORM TO SUBMIT INFO FOR YOUR WAOW ARTIST’S WEB PAGE

Date of submission:__________________________________________

Is this a member new Submission or change?______________________ 

MEMBER INFORMATION FOR WEB PAGE

Signature __________ Associate ________ 

Artist name (as you want it to appear):_________________________________________________________

City/State:________________________________________________________Zip:____________________

Your Email Address: _______________________________________________________________________

Your Web Site URL: _______________________________________________________________________

Phone/other contact that you want public: ______________________________________________________

Bio/Statement Approx. 50 words (optional but recommended):______________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
CONTACT INFO ( NOT for public web publishing):

Name:__________________________________________________________________________________

Phone:__________________________________________________________________________________

Email:__________________________________________________________________________________

Address:________________________________________________________________________________

Images (2 for Associate Members, 4 for Signature Members - sculptors may send two views of each piece)

Name of Artwork  #1:______________________________________________________________________

Size (HxWxD):___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y______N______Price with or without frame (optional):________________________________

3-line blurb about the artwork (optional): _______________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________

Jpg file name or slide designation (number?):___________________________________________________

NOTE: Digital images no larger than 600 pixels in the largest dimension  72dpi., RGB, Jpg file format 
(medium quality is fine if you are using PhotoShop or similar)

If you send slides, label them and make certain they are good quality and nothing shows EXCEPT the image 
(or image with frame) Don’t send poor slides...mask off extraneous background using mylar tape!!!
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Page 2  (web site artist submission form)

Name of Artwork #2______________________________________________________________________

Size (HxWxD):__________________________________________________________________________

Medium: _______________________________________________________________________________

For Sale?     Y_____N_____Price with or without frame (optional):_________________________________

3-line blurb about the artwork (optional):_______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________  

.Jpg file name or slide designation (number?):___________________________________________________

Member name:____________________________________________________________________________

Name of Artwork #3_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y___N___Price with or without frame (optional):______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

Name of Artwork #4_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y__N___ Price with or without frame (optional):_______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

SEND THIS FORM (WITH YOUR DIGITAL IMAGES ON DISK, OR GOOD QUALITY SLIDES) TO:

You may submit your web update information to Kathy at kathycooper@verizon.net 
(please make note of this address), or you may send your text and images on a CD to 
Kathy Cooper Fine Art, 23 Morrison Lane, Westford, MA 01886



A FEW  WYOMING WAOWS PAINT THE TOWN

I was in a show recently at the Cody (Wyoming) Country Art League. Three other WAOWs live over there, Pat 
Schermerhorn, Berna Loy Ost, and Karen Petrovich. When I arrived with my paintings for the show, Pat and Berna 
graciously came to help me hang the work and we had a really fun lunch together afterwards. 

When I took down the show (during to a wonderful trip with my family to traverse the Beartooth Highway) Pat and 
Karen came to meet me and we had lunch again. This time Berna was off at a workshop in Cooke City MT so she didn’t 
join us.  It was wonderful to see these friends and get better acquainted. We had a great visit both times with discussions 
about older women in art, how we manage to keep painting with all the other responsibilities women have, and how 
aging is affecting our painting in so many ways. We all agreed that getting older brings many changes to how we create, 
and to our artwork and the way it looks. (I think a group email topic on how women artists cope with aging and keep 
painting would bring a lively discussion.)

 Berna and her husband recently retired from their beloved ranch and moved to a house with acreage outside of Powell, 
a town next to Cody. She’s been in the midst of moving for most of the year. Pat lives in Cody with her mother 
and works at the Buffalo Bill Historical Center......lucky her to be around so much wonderful artwork and creative 
inspiration. Karen sold her Cody property and has moved, temporarily she says, to Meadview AZ. She wants to spend 
winters there and summers in Wyoming. She is a horse person so we had a lot in common.

Pat’s artwork is at the CCAL in a lovely show hanging after the one I was in. I really enjoyed seeing all her work. Good 
job Pat. I saw Jackie Penner’s beagle puppies hanging at the CCAL gallery too.

WAOW once had a large membership show at the Cody Country Art League years ago. Its right across the street from 
the Buffalo Bill Historical Center. There are five museums in the BBHC  - most interesting to us artists is the Whitney 
Gallery of Art (many masterpieces there), Winchester Gun Collection, Buffalo Bill History, Draper Natural History 
Museum and Plains Indian Museum. If you ever go that way, be sure to allow time spend a day or two at this excellent 
Museum. Its certainly one of the highlights of Wyoming.

This photo shows part of the Wyoming contingent of WAOW members.   Berna Loy Ost,  Jane Skarr Coleman and 
Diane Perry are other Wyoming WAOWS. 

Love, Lynn

  

11.left to right: Karen Petrovich, Pat Schermerhorn and Lynn Thomas



ATTENTION SCULPTORS!
YOUR EDITOR IS LOOKING FOR ARTICLES ON SCULPTING ISSUES SUCH AS PATINAS, 
SAFETY ISSUES OR CHOOSING A FOUNDRY. PACKAGING YOUR SCULPTURES FOR 
SHIPPING WOULD BE ANOTHER POPULAR CHOICE.

TO CONTRIBUTE PLEASE EMAIL CHERRYART@CABLEONE.NET 
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January 15th 2007-------DEADLINE FOR PUBLICATION in the NEXT  ISSUE------January 15th  2007

Your West Wind is published four times a year as the voice of the Women Artists of the West. You can 
contact the editor/publisher to submit material through the following methods:

Mary Ann Cherry, 760 W. Riverview Dr., Idaho Falls, ID 83401 

Email: cherryart@cableone.net

If you do not have a good computer connection, to continue receiving your newsletter, send any address or 
name changes to Kendra Page, (membership), at kendrapage@sbcglobal.net AND to Pat Schermerhorn, who 
mails the issues directly to any of the waow membership that cannot access it on the web! Pat’s email is :  
patsart@180com.net 

If you are on the waow group email and have not let Pat know you need a hard copy, you will NOT be getting 
one in the mail...they are too long to print and mail unnecessarily if you can access it on www.waow.org

BOARD MEMBER CONTACT INFO

You may want to reach the following board members. Please keep the info on file.

President:                        Gwen Pentecost - 310-391-9996 - pentemyer@earthlink.net 
                  1265 S. Hall Lane, Pinetop-Lakeside, AZ, 85929 
 
VP/Membership:             Linda Walker - 218-854-7517 - walkers@paulbunyan.net 
                  P.O. Box 1644, Bemidji, MN, 56619 
 
Membership/dues:          Kendra Page - 818-249-4519 - kendrapage@sbcglobal.net 
                  3409 Ocean View Blvd, Glendale, CA 91208 
 
Advertising:                    Sandy Wisecup - sandywisecup@yahoo.com 
       3901 N. 1130 W., Helper, Utah, 84526 
  
Advertising assistant:      Pat Schermerhorn - 307-527-6877 -patsart@180com.net 
 
Newsletter Editor:           Mary Ann Cherry - 208-524-1284 - cherryart@cableone.net 
                  760 W. Riverview Dr., Idaho Falls, ID 83401 
 
Newsletter mailing:        Pat Schermerhorn - 307-527-6877 -patsart@180com.net 
                  P.O. Box 734, Cody, WY, 82414 
 
Website:                          Kathy Cooper - kathycooper@verizon.net



Member news, continued

This painting has also been in the Ronald Reagan 
Museum and Coos Art Museum in 2006

Elin Pendleton I taught two week-long work-
shops in Lexington, Kentucky, in October.  
The workshops were on acrylics and my color 
system in any media. I’m planning for the 2007 
season with firm dates for workshops in Acadia 
National Park, Maine, and a rural farm location 
in Dawsonville, Georgia. Other dates may be 
planned. 
We’ve just moved to new digs in Riverside, 
California, completely surrounded by regional 
park!  Nice to not have to care for all that open 
space, and yet we’re only two miles from the 
University of California. I have  over 1,000 
square feet of studio space now, with a workshop 
and gallery, in the daylight basement with a view 
of city lights.

I’m still teaching three online courses in Art 
Appreciation for the local community college 
each semester, and doing the daily paintings to 
a large list of collectors and art students. You 
can see the web site for the latter at http://www.
dailypaintings.com .

Andrea Stanley recently won both FIrst Place 
in Oil and the Purchase Award at the Thousand 
Oaks Arts Commission show with her painting 
“Oak Tree.”  She doesn’t know where her 
painting will ultimately be hung, but she’s 
very excited to be in the collection of the City 
of Thousand Oaks.  She is also exhibiting two 
paintings at the National Oil and Acrylic Painters 
Society Signature  show in Tampa, Florida.  

Congratulations on good results, gals!!!

“On the way to Pueblo” by Kathryn McMahon

Magazine Contact Info 
(please clip & keep this article)

Art of the West 

15612 HWY 7, Suite 235, Minnetonka MN 55435 
Elaine Duerr Production Manager; 1-800-937-9194 
Office: 952-935-5850 
Fax: 952-935-6546 
Web Page: http://www.aotw.com

ArtTalk 

4141 N. Goldwater Blvd Ste. 102, Scottsdale, AZ 85251  
Janet Priset , Advertising Manager   
janet@art-talk.net   advertising@art-talk.net   
1-480-948-1799

Horses in Art - Equine Vision Magazine  
 
P.O. Box 753, Jamul CA 91935 
Email: equinevision@aol.com     www.horsesinart.com 
Creative Director Mary L. Weldy 619-669-2749 
Advertising Sales/Editor Sarah H. Crampton 
T.F. 866-639-8107; Direct 619-447-2749  
Kristin Crampton Fax 619- 669-1360

Southwest Art Magazine

5444 Westheimer, Suite. 1440, Houston, Tex. 
77056 
Business Office: 713-296-7914 
many different ad people - check the website at 
http://www.southwestart.com 

Wildlife Art News Magazine 

P.O. Box 22439, Eagan, MN 55122 
Paul Montag, Advertising Sales representative 
pmontag@wildlifeartmag.com  
(800) 221-6547 

Fine Art Connoisseur Magazine

224 Datura Street, Suite 1015, West Palm Beach. 
FL 33401  
Contact: Linda Osborne, phone 281-240-7460, 
lindao@pleinairmagazine.com 



ART OF THE WEST AD RESERVATION FORM 

This is to reserve an ad space in Art of the West only!

To reserve your space, send this form, with no signature required to:

Sandy Wisecup, WAOW Ad Dir., 3901 N. 1130 W., Helper, Utah, 84526  

OR email: sandywisecup@yahoo.com

REMEMBER  -ALL AD INSERTION FORMS, SASE ,SLIDES AND PAYMENT SHOULD BE SENT BY 
YOU DIRECTLY TO ART OF THE WEST MAGAZINE. 

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________ ART OF THE WEST

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW MEMBER______________ASSOCIATE_________________SIGNATURE 

TITLE_____________________________________________________________________________ 
  
DIMENSIONS of IMAGE_________________

MEDIUM________________________________  
 
PRICE______________________________

WEBSITE____________________________________OR EMAIL_________________________________

BUSINESS NAME: ___________________________________________________________ 

Yes______ I want to win a full page color ad for an issue of Art of the West in 2007......Receive 1 chance 
with every art image you feature in our regular WAOW group ad in Art of the West in 2006. What a fabulous 
prize! 
(A $3,000+ value!)

BONUS!

Yes______ No______ Rerun this image in the 2007 Art of the West Guidebook to Western Artists publishing  
in Jan. 2007....Includes a FREE 100 word biography! You will be billed $175 for each rerun image in the 
2007 Guidebook by WAOW after republication in Jan. 2007. Send in your 100 word bio as soon as possible! 

Please keep your Bio to 100 words or fewer - Sandy MUST edit them if they are longer.  
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WAOW GROUP AD — INSERTION ORDER FORM

(Save this form and copy as needed)

First contact the ad director of the magazine yourself for your space reservation. Fill out information below 
legibly and completely. You can mail, email, phone or fax the order to the magazine. PLEASE mail your 
materials early before the deadline. Others are relying on you. Deadline means material to be received by the 
magazine before that date.

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________(NAME OF MAGAZINE) ________________________

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW ______________ASSOCIATE (OR)_________________SIGNATURE MEMBER

TITLE_______________________________________ 

DIMENSIONS OF IMAGE_________________

MEDIUM________________________________ PRICE______________________________

WEBSITE________________________________OR EMAIL_____________________________________

BUSINESS NAME: _________________________________________________________ 

 
Make checks payable in the full amount quoted to the magazine you have chosen.

Credit card # ______________________________________________ Exp.Date:___________________

Contact: (if needed) ____________________________________________________________

Address: ________________________________________________________________________________ 
 
Zip: ________________

Billing address (if different): ________________________________________________________________

Zip: ___________

Phone: (________)__________________________________ 

Fax: (_________)______________________ 

E-Mail______________________________________________________________________

Any Other Necessary Info_______________________________________________________________

IMPORTANT - FORM IS CONTINUED ON NEXT PAGE....

15.



CHECK LIST FOR WAOW GROUP AD SUBMISSION

• Reserve your space with the magazine BEFORE the space deadline. 

• Reserve Art of the West only ad space with Sandy Wisecup using the Art of the West form.

• Send all requested material and images for the ad to the magazine BEFORE the ad deadline. 
 
• Labeled slide(s) or image(s) (name, title, size, medium & dot for top-front) Or quality image by e- 
  mail. Disk, CD. Contact production department for which digital information they will receive. Send 
          Labeled slide(s) (art image only – mask extraneous areas with silver photo tape) in protective plastic  
 sleeve.  Please view slide before you send it to make sure it appears as you want it to appear in the  
 magazine...proper color and exposure, in focus, no dust, no scratches, etc.

• A color proof of the image IS required. Without a color proof color, accuracy cannot be guaranteed.

• Identify your image above with name, your contact info, title of artwork and medium.

• Information for ad - list contact info (above) that you want in the ad: Title etc, name, address, phone,  
 web site and email. Please write legibly. Save a completed copy for your file.

• Include your payment or credit card info. You can pay directly by check or charge card to the 
 individual magazine, (but don’t send card info through the e-mail)

• SASE (Self addressed stamped envelope) with sufficient postage for material return after publication.

I agree to the terms and conditions quoted to me.

Responsible party signature: _______________________________________________Date____________

Note from New Ad Director - Sandy Wisecup

Hello WAOW ladies, 
I want to introduce myself to you as your newest WAOW Ad Director before you start getting my emails for 
WAOW group ads (one will follow right behind this!). 

I have a little previous experience as I assisted Helen Howerton when she was the Ad Director.  I have also 
worked directly with many magazines over the past 15 years on personal ads- but of course, doing larger 
scale group ads is a little different. Helen was wonderful to work with and I hope I remember all she taught 
me. Jackie Penner has graciously and patiently answered all my many questions so far to help me take over 
her position and get this project underway. Pat Schermerhorn will be my assistant and I will also have other 
assistants helping me. We will get to know them as we proceed.

I am proud to be a member of WAOW. I am going to do my best to serve and give back a little for all I have 
reaped by being in this group.  I have some mighty big shoes to fill! It’s a little intimidating! But, we have a 
wonderful group of women to work with, ladies - they are ever so nice and have made me feel so  ...capable!!!  
So, here we go.  

Sandy Wisecup 
Sandy Wisecup is a watercolor artist, and a sculptor.  She specializes in realistic images of equine, working 
cowgirls in the contemporary West, figures and portraiture.

Sandy is a signature member Women Artists of the West and an associate member of the American Academy 
of Equine art. You can contact her at: 
www.sandywisecup.com    sandywisecup@yahoo.com    art@sandywisecup.com 
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Continued from page one - VOLUNTEERS NEEDED

to me via E-mail at kendrapage@sbcglobal.net  or snail-mail to me at 3409 Ocean View Boulevard, 
Glendale, California 91208.  ** If that E-mail bounces for you, send to kendratpage@hotmail.com.    Thank 
you in advance!!!  You can use the attached form or just drop me a message.

Some of you have already expressed your willingness to help. If you can indicate what areas of assistance 
you’re most interested in, that would be greatly appreciated.

Nomination of Board Members/ Request for Volunteers

Board positions open or soon to be:

President: The place where the buck stops, particularly if no Executive Director is involved. Public face of 
the organization.  Leads, presents long-range policy proposals to the Board and membership, fills in the gaps, 
works closely with the Vice President or President Elect, bookkeeper, and Secretary/Treasurer. Listens to the 
membership. Handles many administrative duties at present. With an Executive Director, would be chief-in-
charge-of-oversight and directs Executive Director in place of many of the above duties.

Vice President or President-Elect:  Joined at the hip with the President, handles various duties determined 
between them. Picks up on items that need addressing, listens to the membership and prepares to be 
President.   Handles Presidential duties in an emergency. In the absence of a Show Chair, fills in.

Show Chairperson and Show Assistants -to work in concert with people close to show venues. Be 
responsible for the development of a show schedule, from liaison, and sometimes choice of a venue, all 
relationships with the venue, press, and membership. Works closely with President and Vice President (and/
or Executive Director).  Makes decisions about the shows in conjunction with a committee composed of local 
members willing to help and within the framework of policies by the Board.  Duties considerably reduced in 
the case of having an Executive Director and/or Show Assistant(s). 

Other (non-Board) positions and some volunteers:

Publicity Chairperson – This is another active position that can be easily shared to “get the word out” 
regarding our shows and other newsworthy events and occurrences. Susan Carson and Dana Nash offered to 
help with this, and Dana may decide she will accept Chairperson. This person needs an active relationship 
with the Board (by email) to be up on the latest plans. We also foresee a local person needed on a per-show 
basis. 

Database coordinator - Maintain membership data in Excel spreadsheet. Will coordinate with Membership 
chair and bookkeeper  - Carolyn Bell has volunteered.

Membership mailing coordinator and Recording Secretary - Margo Petterson has volunteered.

Ad hoc committees are established to work on special projects  - for instance, Anita Palmer has already 
volunteered to help members scan photos to upload to the CaFe system for juried shows.  She cannot scan  
slides - anyone want to volunteer to help members do that? Others who volunteered to help on any Ad hoc 
committee as they can are Joan Wright, Linda Heath and Dena Kirk.

If you are uncertain as to what area might suit you best, tell us your interests and skills that you feel might be 
useful to WAOW’s success and future.  We will discuss our needs and your desires.

Kendra Page, Secretary   - Women Artists of the West  - 

See form on page 18 for nominations or to volunteer for a position

17.



Nomination of Board Members / Request for Volunteers

Please submit your nominations or your interest in volunteering to me via E-mail at kendrapage@sbcglobal.net  
or snail-mail to me at 3409 Ocean View Boulevard, Glendale, California 91208.  ** If that E-mail bounces for 
you, send to kendratpage@hotmail.com.    You can use the attached form or just drop me a message.

I nominate the following person(s) for the following position on the Board:

President

                  _______________________________    _____________________________

Vice Pres.

                   _______________________________   _____________________________

 Treasurer:

                  _______________________________    _____________________________

Publicity:

                  _______________________________    _____________________________

OR

I am interested in learning and working in the following areas:

________________________________________________________________________

 By:  (Print and sign name): _________________________________________________

                                          

           _ ________________________________________________

Contact information ________________________________________________________

_________________________________________________________________________

__________________________________________________________________________
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WAOW Website Updates
The web-baton has been passed from Jeanne Hyland to Kathy Cooper, Suzanne Ferguson, & Carla Moss. 
They will each have their part in updating and maintaining the website. We would like to thank Jeanne for 
juggling it all. She has done a fantastic job revamping the WAOW site and keeping it very organized so it will 
be a smooth change of hands.

Kathy Cooper will collect data for upcoming shows and member page updates. She will prepare this 
information to hand over to Suzanne Ferguson, or Carla Moss who will update and manage the site. 

You may submit your web update information to Kathy at kcooperfa@aol.com (please make note of this 
address), or you may send your text and images on a CD to Kathy Cooper Fine Art, 23 Morrison Lane, 
Westford, MA 01886.

We would like to remind members of the following: 

•If you have web design software - download the member’s page template from the members’  
page and submit a completed shtml file with images 
. 
•If you don’t have web design software – download the word document template from the member’s 
page and sumbit a text file with your images.  
 
•You should write you own bio (under 200 words) for the WAOW site, and remember to include the 
following info: Name, City, State, (bio), email/web address, Titles, medium, description, dimensions, 
price, framed or unframed. 
 
•You should size your images correctly (two for assoc. and four for sig. members). Submit two 72 dpi 
files of each image: a thumbnail ( 85 pixel width),  and a large (270 pixel width) version.

Following these steps will assure a quicker and more accurate update to your 
member page.

Submitted by Kathy Cooper
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THANKS FOR TAKING OVER, LADIES! 
WE APPRECIATE OUR NEW AD DIRECTORS 

OUR NEW WEBSITE WHIZZES AND OTHER VOLUNTEERS!

MANY HANDS WORKING AS A TEAM MAKE WAOW WORK SMOOTHLY.

Mary Ann Cherry
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 NEW MEMBER BIO - CAROLYN BELL

Long time Carrollton,Texas  resident, Carolyn C. Bell, discovered her art talent in grade school, and her 
constant drawing and creating eventually led her down the path to becoming an artist.    Carolyn took two 
years of art in high school, and later received her drawing certificate from Art Instruction School.  She is 
primarily a self-taught acrylic painter, and she received her Certificate of Completion in Advanced Acrylic 
Painting from the North Light Art School.  Carolyn also enjoys working in pastels, watercolor, silk painting, 
monotypes,  block prints,  collage,  and does some experimental art as well.  For 30 years she has designed 
and hand printed her own Christmas cards using the linoleum block printing method.   Since starting back 
into painting 17 years ago, she has studied in workshops with some of the many local and nationally known 
artists in order to hone her skills.  Carolyn has won awards with her paintings locally as well as nationally.  

Carolyn’s first love is the ever changing landscape.  The panorama and colors have been the inspiration 
for many of her paintings.  She primarily paints in her home studio, and uses the  photographs  that she has 
taken on her many trips around the southwest and all over Texas as her reference material.  She is constantly 
studying her surroundings, and uses that visual information to compose her paintings. 

Inspiration will come at the most unexpected moment ...a sunset,  the play of shadows,  or how the light 
hits the planes of a tree, mountain  or building.  It  will catch  me  off guard, and put me into  that   magical 
moment.  I love to instill  that magic  into my paintings and take the viewer on the journey. Capturing the 
light that will make the painting sing is a constant challenge. 

Carolyn collaborated with another local artist and author, Glenna Grimmer, on two books. In 2004 Carolyn 
did the illustrations for the “Plaza Arts Center Coloring Book”. Their most recent collaboration is “A 
Walk Back in Time”, which tells the story of the Farmers Branch Historical Park.  Ms. Grimmer wrote a 
page of text concerning  each structure located in the park, and Carolyn did pen and ink illustrations of the 
structures.

Carolyn is a long time member and past president of Farmers Branch-Carrollton Art Association (FBCAA).  
She is also a member of Associated Creative Artists (ACA), Irving Art Association (IAA),  Pastel Society 
of the Southwest (PSSW), and Associate Member Women Artists of the West. 

Good luck to all the WAOWs with work in Chicago! AND happy holidays!
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