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Changes Afoot 

We had a wild 2004, didn’t we?  Not quite as wild 
as 2003, with its five shows that burnt out half a 
dozen key members, but a wild year nonetheless, 
one that was marked by a series of changes that will 
drastically change the direction of the organization 
in 2005.

The biggest single change was in how we 
communicated.  Under Elin Pendleton’s leadership, 
use of the internet and email shifted from an 
occasional thing to a necessity for WAOW. It 
meant that for the first time we were not limited 
by geography to the same few people in leadership 
roles.  Instantaneously, we could expand Board 
activities and decisions to include the wisdom of 
very talented and willing artists outside Southern 
California, all by harnessing the power of 
Yahoo!Groups and email. 

This new means of communication also means that 
we can make a transition being thrust upon us by the 
digital world. In 2004, for the first time, we heard of 
members having to drive long distances and endure 
substantial delays in order to develop slide film for 
the jurying of the Reagan Library show. Although 
most organizations still require slides for jurying, 
this will change as they become more difficult to 
produce. We found out there ARE alternatives! 
When clashing schedules meant the Board could 
not physically meet to jury in new members, we bit 
the bullet and did our first jurying online through 
the talents and patience of Linda Walker. Better 
jurying, more eyes making the decisions. Look for 
changes in how we handle jurying in 2005!

What does this mean for you and for WAOW in 
2005?  First of all, if you don’t have a computer, 

continued on page 3.

             As you probably already know I am taking   
 over the Advertisement Director’s position 
from Helen Howerton for the 2005 year. Helen has 
been wonderful to work with and the transition seems 
to be going smoothly. 

Living in a small town and marrying my childhood 
sweetheart right after high school I found that it 
was very easy to stay in the very sheltered world of 
farming and raising my children. After my children 
were grown, I began to think about reaching out for 
broader art opportunities which brought me directly to 
the Women Artists of the West group. In joining the 
WAOW group in 2004 I never dreamed it would take 
me to so many places and give me so many wonderful 
art experiences. 

When I was nominated for this job, I had no idea of 
what the Advertisement Director’s job entailed. As 
I learn more and more of the details, my admiration 
for Helen and her helpers keeps increasing. What a 
wonderful job they did for us with most of us unaware 
of what goes on in the background to make these ads 
happen! 

At this time, I would like to give a huge “Thank You” 
to Helen for all of her past expertise and generosity of 
her time. What a great job she has done for all of us. I 
hope I can do her justice.

Thank you for allowing me to be a part of Women Artists 
of the West. I am excited about having the opportunity 
to learn so much about the advertisement world and at 
the same time give back to our organization.

I look forward to working with, and for, every one of 
you in the future.

Jackie Penner

New Ad Director‛s Note

   the
      West Wind

 New President‛s Message  

This issue - advertising info 
 you will want to keep on file!
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Member News

From new associate member Nanci Harlin  
Nanci won 2004 and 2005 – “Print of the Year” for 
FurBearers’ Unlimited.  She is currently a featured 
artist at Southwest Wildlife Show in Tempe, Az 

Jackie Penner had the  honor of being featured in 
Wheat Life Magazine December 2004 Issue. The 
title of the article was “On the Penner wheat farm, 
a crop of Western art”. The article did a wonderful 
job in showing how farm life and artistic talent are 
woven together to make a great complimentary 
lifestyle.

from Leslie Allen I just completed a ommission 
“The Veranda” 11by14 oil commissioned by Bob 
Fraser that will be installed in the Ottawa General 
Hospital in Ottawa, Canada. The painting is a 
memorial to Sylvia Fraser who died  last July, 2004. 

I’ve finally finished the 9th in my “Land Pattern 
Series”  It’s on my website : www.allenfineart.com 
Number 7 in the series was recently juried into the 
2005 Colorado Art Open which encourages me to 
continue as this is a prestigious show that selected 
pieces from 1380 entries.May we all have an 
excellent year! Leslie

Barbara Larimore   will be having a solo show 
“International Potpourri” at the Olney Community 
Library and Art Center, Olney, Texas.  Paintings 
will depict a potpourri of subjects from areas 
around America and abroad.  The show will hang 
from January through March.

In February she will participate in Art in the Heart, 
a show and sale at the Breckenridge Fine Arts 
Center, Breckenridge, Texas.   In April Barbara will 
be featured artist at Fredericksburg Art Gallery for 
the Art Splash event in Fredericksburg, Texas.

“I invite you to check out my new website www.
BLarimoreArt.com” writes Barbara

Mary Ann Cherry will be teaching quite a few 
workshops this year in both Idaho and Montana. 
She is also coordinating a New Mueller plein air 
workshop in August to take place in Idaho Falls, 
Idaho.

Mary Ann will also be participating in the Charlie 
Russell Art Show in Great Falls, Montana in March.

Velida Palmer will have a one-woman show during 
the month of January in Bartlesville, Oklahoma and 
a one-woman show in February at the Ft. Smith Art 
Center in Ft. Smith, Arkansas.

Arillyn Moran-Lawrence has a painting in the 

“Traveling the Carolinas” exhibition. The show began 
in July 2004, and continues until the end of January 
2005. The National Association of Women Artists, 
NYC, NY is sponsoring the juried show.

Helen F. Howerton exhibited in the invitational 
American Art in Miniature Show at Gilcrease 
Museum in Oct/Nov 2004.  She will have a one 
person show opening Jan. 18th at Priority Bank in 
Bixby, OK.   Doing a painting demo at the Color 
Connection Gallery on Jan. 15th. Teaching an 3 day 
acrylic workshop the end of February in Stillwater, 
Ok.

from Esther Marie Versch I was busy completing 
2 commissions in time for Christmas plus teaching 
art classes at the Pomerene Center for the Arts. Also 
participated in the members art show at the Zanesville 
Art  Center Zanesville, Ohio sold one watercolor 
stillife “ Antique Collectables”. 

We have had rain and more rain no snow!. The rivers 
arround the area are up to the brim some over the 
banks into  fields and yards even into businesses in 
the nearest town . We are fortunate we live on a hill. 
My husband and I drove to Canton Ohio today for 
art supplies and we saw many fields under water and 
roads closed. We are still better off then the poor 
people in Pakistan and Indonesia.

Kendra Page writes  I have a front-room show for the 
month of January at Whites Gallery in Montrose, CA, 
for the second year in a row.   Despite the torrential 
rain the night of the reception, I sold 4 paintings!!   A 
couple who bought my painting in Jackson, WY at the 
Arts for the Parks show in September happen to live 
about 15 miles from the gallery, and they braved the 
weather to attend so I was able to meet them.   Now 
if I can just find another gallery or two… my New 
Year’s Resolution for art is focused on marketing; 
January is nearly half over, so I’d better get started!!  
I’ve tried two other galleries, but after a year of 
not even having my name listed on their websites I 
decided that not every gallery experience is desirable.  
Having one in one’s hometown is definitely a plus.  I 
also finally moved all art-related “stuff” to the “bonus 
room” behind our garage to start the new year with a 
separate studio. I’ll know soon if isolation is helpful to 
my concentration

from new associate Lorraine Pascuzzi... 
I am having a thirty day showing of my work in 
downtown Portland at Jaxs resturant on 2nd St.. 
between Taylor and Yamhill. If anyone is in the 
Portland neck of the woods during January, stop in! 
Adios, lorraine

Send your news in for Spring issue, gals!  We all 
like to hear from you.  Mary Ann



continued from page 1 - Pres. message

get one. Get online, and begin to make use of email. 
It will reward you. And when you do get online, 
sign up for the waowinc group on Yahoo! Groups.

An article about how to do this is in your West 
Wind. This will enable you to receive email from 
the entire group, discuss issues, develop friends, 
and receive information from the Board as well 

Secondly, get a digital camera and learn to use 
it.  They’re inexpensive and can be very simple 
to operate. They’re also much less picky about 
shooting conditions than film, and your output 
can look something like your original without as 
much expensive hit and miss on the color. We will 
run articles in Westwind about how to use digital 
cameras, though you will find many other sources 
of information as well. You will enjoy using them 
not only to shoot your art (without a trip to the film 
developers), but also for source material. (There’s 
a plus here:  I took 500 shots on a recent trip. 
Developing cost?  $ 0.)

These are only some of the “coming attractions” for 
2005! My head is spinning with all the fine ideas 
being tossed around.  There’s a whole cadre of 
members working on new shows! We’ll try to keep 
you up to date as they develop. 

Gwen Pentecost. President   

Hero(ine)s for 2004

There were lots of heroines during 2004, beginning 
with Elin Pendleton, who was thrust very reluctantly 
into President (“Head Pretzel”) of WAOW, and who 
took on the task of bringing our communications 
online as well as the shipping nightmare for the 
American Southwest Art Exhibition at the Reagan 
Presidential Library.  My co-chair for that event, 
Jane Coulombe, jumped into the breaches I could 
not fill, and was a tremendous asset to the show. 
She was also gracious about being set up to be 
lead chairperson this year. She will do fine, and 
Andrea Stanley will assist her. (Thanks again, 
Jane!) Another big heroine, of course, was Pam 
Wildermuth, whose work in 2003 set up that show 
so that it could continue – for at least as long as 
we and the Foundation want it.  Trust me, I have 
NO IDEA how she did it singlehandedly.  I sure 
couldn’t.

On the administrative front, Elin put many, many 
hours into revamping our website, while painting 
200+ painting, teaching, writing a book, and 
publishing another video for her own career! Linda 
Walker did the lion’s share of individual web pages 
when my software steadfastedly refused to access 

the site without undoing everyone else’s work.  Linda 
and Kendra Page also transformed our membership 
tracking – as well as revamped our jurying process. 
Neither was a small job.  Jeanne Hyland is putting her 
professional design capabilities into revamping the 
site for 2005 - you’re going to LOVE the changes!  
Great to have such a professional designer on board.  
She was also responsible for the incredible catalog at 
the Reagan Library show.

Helen Howerton, with Barbara Larimore’s assistance, 
has been so incredibly competent handling all our 
advertising these past years, that probably only Jackie 
Penner, who is taking it over, has an inkling of how 
truly difficult and demanding a job it is. This effort 
is NOT attempted by other organizations, probably 
because it is a royal pain in the neck, but it has served 
our members well. The ads also help our members 
meet the national advertising requirement at a lower 
cost than advertising on our own, so take advantage 
of this wonderful opportunity! Jackie will be enjoying 
Lynn Thomas’ help in 2005. Welcome aboard again, 
Lynn! (Lynn handled the DuBois Show in 2003).

Mary Ann Cherry shares with Helen Howerton the 
ability to make a difficult job seem so effortless, you 
don’t see the hours of hard work behind it, including 
begging and pleading for the Board to write many 
of the articles you see. I’m awed by the results. Pat 
Schermerhorn has been ably assisting us with the 
mailing, for those of you not online. 

I want to extend my personal thanks to these wonderful 
women, too, because not only did they assist in 
the shows and activities of WAOW, but they’ve 
supported me as I put my condo on the market, sold 
it, packed and MOVED. They’ve been a support net 
for everything I dropped, both for the show last year, 
and the presidency this year. 

There are many other heroines in WAOW. So many of 
you stepped forward and helped in key positions and 
at key times last year that we can’t begin to mention 
all of you, except to say we hope (and pray) that you 
will continue to do so and be a participating part of 
the WAOW family. This organization is truly a group 
effort! It belongs to all of us. 

So on to a wonderful 2005!

Gwen Pentecost, President

3.

Have a Happy 
New Year!
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WELCOME NEW MEMBER, CHRISTINE FORD

As a horsewoman and a biologist, I love both western subjects and wildlife.  I have a profound respect for 
animals and nature and feel committed to portray the kindness in a horse’s eye, the textures of an animals fur, 
or the simple pleasure of being out in the natural environment.  

A representational printmaker, illustrator and painter of horses, horse-related subjects, birds and animals in 
the wild, I knew I had found my medium when I took a printmaking course at UNM in 1985.  It only took 
me sixteen years to rediscover it!  I research my subject’s carefully in order to be as accurate as possible in 
the anatomy, morphology, and musculature of the animals and birds I am portraying.  Each of my etchings 
represents hours of work, over weeks of trial and intense thought, as I strive to capture every small detail 
or fine texture of the subject.  Mezzotints, on the other hand, are just as labor intensive, but give an almost 
instant gratification as I see my image being revealed more quickly as I burnish and scrape the copper.  Both 
processes contain an element of suspense - after anticipating the outcome of inking the plate, placing the 
chosen paper on it and running it through the press, I take a deep breath seeing the image come to life as the 
paper is lifted.

 As humans persist in encroaching upon much of the western landscape and more wildlife habitats disappear, I 
will continue to gain inspiration from the simple beauty of animals and nature.

I am excited and honored to have been accepted as a member of the WAOW...Christine Ford

WELCOME, DIANE SALAMON

NEW MEMBER BIO

Diane Salamon is a Tulsa artist who was born in Mankato, Minnesota.   After many moves, she settled in Tulsa, 
Oklahoma where she has resided for twenty years.

The colorful abstract paintings Diane creates are the result of several years of painting and advanced instruction.  
Diane has exhibited in many juried shows and is a signature member of Southwestern Watercolor Society and 
National  Watercolor Oklahoma.  Diane also has a bachelor’s degree in business finance from the University of 
Texas at El Paso.

Diane’s paintings begin with underpaintings of shapes and color in acrylic which are layered over and over.  As 
the painting progresses, she adds patterns, monoprints and line work to bring the painting into a more orderly 
presence.  Before painting each day, Diane writes about her objectives for the particular work she is painting.  
It is not unusual for her to work on several paintings at one time with the main emphasis being on one painting 
each day.  Since abstract work is often unpredictable, each painting is begun with a sense of adventure.  It is the 
unpredictable nature of this type of painting that is the motivating force behind her compulsion to paint.

Diane’s work can be seen at Color Connection Gallery at Utica Square in Tulsa, Oklahoma.

Hart Park Show
April 28- May 1, 2005

This will be the Fourth annual WAOW-sponsored show at the  William S. Hart Park in Santa 
Clarita (Newhall), CA. There’ll be fun events for the entire family. Besides the art exhibition and 
sale, there are historical reenactors and of course, Hart Museum tours.

The park was once the ranch of William S. Hart, a silent film cowboy star. The now-public park 
is 253 acres in area, 110 of which are a wilderness preserve. The other areas feature a picnic 
area, an animal compound, and a house called LaLoma de los Vientos that is used to showcase 
artwork and sculpture by artist Charles M. Russell.   

4



WELCOME, YVONNE KITCHEN!

NEW MEMBER BIO

 
Lifelong horsewoman ,Yvonne Kitchen, has honed 
her observational skills through experiences ranging 
from years raising a variety of domestic and exotic 
animals to competing in and judging competitive 
trail rides with her Veterinarian husband.  Her 
highly detailed renderings exhibit not only her 
knowledge of anatomy, but they also bring out the 
personality of each subject.  

Largely, self-taught, Yvonne has been drawing 
horses on every available surface since childhood, 
but even while creating ceramic horses in high 
school, she instinctively knew she needed to work 
in three dimensions.  Her fascination with one of 
her favorite subjects, the giant draft horse breeds 
dates back to learning to drive from her mentor, 
who was an 18 year old teamster during the 1906 
San Francisco Earthquake.  

Widowhood and retirement from a nursing career 
brought her the time to take several workshops and 
begin to create her distinctive bronzes.   

Yvonne finds the pleasure and recognition lighting 
up people’s faces when they recognize the subject 
of a portrait one of the most satisfying aspects 
of her labor of love.  She calls her work Bronze 
Portraits from Nature because even when her work 
is not a commission, she is drawing from memories 
of specific animals.  

She also enjoys sharing what she has learned 
through teaching.

www.yvonnekitchen.com
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 SIGNATURE STATUS
Any associate member who feels she has qualified 
for signature status in WAOW may apply before the 
end of the year by verifying the following:

Please send the dates confirming that you have 3 full 
years as an associate member and that during those 3 
years you have participated by sending the following:

1). The year that you were accepted (the first year 
you completed a full year of membership)
2). The dates (months and years) that you 
participated in an ad by either joining a WAOW 
group ad or took out an ad that used the WAOW 
logo.
3). The years and names of shows that you 
participated in a WAOW show.

Email the info to: kendra@sbcglobal.net or send:

Kendra Page, WAOW Membership
3409 Ocean View Blvd.
Glendale, CA  91208

Please make sure that you keep records on file 
showing the dates and information regarding your 
fulfillment of these requirements. You will be asked 
for this information in order to be granted signature 
status. Please do not rely on any of the directors to 
have this information available for you, it is part of 
your job.

We think that minimal requirements for attaining 
signature status will be far outweighed by the 
benefits.

You may send this at any time before Jan. 1st. You 
will be notified as soon as possible. Signature dues 
are $80. 

If you have any questions please get back to myself 
or Kendra. Thank you and the best of luck.

Linda Walker

WELCOME, LORRAINE PASCUZZI

 NEW MEMBER BIO

Award winning artist Lorraine Pascuzzi developed a keen interest in Western Art as a child. Her imaginative 
interpretation in bright colors and contemporary styles are derived from her own photography of rodeo 
cowboys, ranch life and regional Pow Wows. Pascuzzi is versatile in watercolor, pencil, acrylic and pastel. 

She studied anthropology and philosophy focusing on native American cultures at the University of Oregon, 
and now resides with her family in the beautiful countryside of Oregon.  



Lorraine Pascuzzi 

Angela Edmonds 

K. Henderson 

Carole Baker 

Cathi Cook 

Berna Loy Ost 

Diane Salamon 

Yvonne Kitchen

Sharon Fullingim 

T.P. (Toni) Haigh 

Eleanor Pickard  

Suzanne Ferguson 

WELCOME

Nanci Harlin
New Member Biography

I am originally from Massachusetts and attended a commercial art school after high school in Boston.  I later 
moved to the Midwest where I completed my formal art training with a BS in Art Education at Southwest 
Missouri State University.  I always loved the west and eventually moved to Arizona in 1995.  Several of my 
pieces are in private collections throughout the country.   My medium is mostly colored pencil, but I also work 
in graphite, gouache, acrylics and oils.  My subject matter is mostly wildlife and domestic animals, horses, 
rodeos, the working cowboy, and some Native American.  I work in “multiple originals”.  My style is a little 
different in that I have created “multiple originals”.  These are essentially done in a numbered series, like a 
print, but each piece is done originally. I currently teach art full time at Seligman Schools, but I have also 
taught classes at Scottsdale Artist School and West Valley Art Museum in Phoenix.  

 I have done several murals for the local school and for North Country Health Care Center in Seligman.  I’m a 
member of CPSA, Worldwide Nature Artist Group and Wildlife Artist Association and now Associate Member 
of WAOW. 

24 New Associate Members for 2005:
  Jean Cook 

  Lynn Coppes 

  Fran Dodd 

  Sharon Brening 

  Janna Harsch 

  Christine Ford 

  Maura Kendrick 

  Nanci Harlin 

  S. Lowery Williams 

  Mel Dickson 

  Cathy Locke 

  Dana Nash 

 

New 2005 Signature Members:
Carol Kelley     Barbara Larimore     Carla Moss     Kendra Page

Faye Taylor     Cecy Turner     Patti Wilson

Congratulations all! 6.



AD INFO - SAVE FOR FUTURE REFERENCE

Hi gals
I would like you all to know that I have asked Lynn Thomas to be my assistant with the magazine 
advertisement job this next year.She has gracously accepted. Our plan it to split up the magazines with her 
taking Southwest Art and Art Talk and I will be handling Art of the West and Wildlife Art.

Below you will find Art of the West deadline dates for the year 2005. If you could possibly send in your 
reservations early it would sure help me coordinate ads for the year. Our ad contract for this year is 8 artists 
per page so let’s keep those wonderful ads going for every issue. 

I am easy to contact via e-mail as I check my e-mail multiple times a day and have a laptop available to take 
with me when I travel. I do have an answering machine at my phone number below and will return your call 
as quickly as possible if you have any questions. 

Please have your slides and information to me no later than the deadlines below. I look forward to working 
with each and every one of you in 2005.

ART OF THE WEST AD DEADLINES 

      Jan/Feb - Nov 7th

      Mar/Apr - Jan 7th 

      May/June - March 7th 

      July/ Aug - May 7th

      Sept/Oct - July 7th 

      Nov/Dec  - Sept 7th

If you would like to feature one of your images please contact me asap as I will need to receive your slide and 
the form from page 8 with a self-addressed return envelope  by the deadlines above. 

The cost for the 2005 Art of the West ad images will be $330.00 each for the regular ads and $150.00 each if 
you want to participate in the January 2006 Guildbook edition .  WAOW will send you the billing on ads after 
publication.

Jackie Penner, WAOW AD Director

(509) 337-6381   penner@columbiainet.com

           Aof W form on page 8 

7..

DON’T FORGET!
 Every WAOW who pays for an ad during 2005 will have her name put 

 into the drawing for a free full page ad in Art of the West.  
If you purchase three ads, your name will be added three times. 

This generous offer by Alan Duerr is worth over $3000 including production costs.

 WAOW would like to thank Mr. Duerr and everyone at Art of the West Magazine  
for their generosity and constant support of the Women Artists of the West. 



For Art of the West Ad Reservations Only - SEND (or call with info or email) THIS FORM TO:

Jackie Penner, 421 Fields Gulch Rd.,Waitsburg, WA 99361 
Phone:(509)337-6381 penner@columbiainet.com

WAOW Art of the West ad______________(month)

Name_______________________________e-mail____________________________

Phone_______________________________

Then send your slide and material (also to Jackie Penner.)

Jackie Penner, 421 Fields Gulch Rd.,Waitsburg, WA 99361 
Phone:(509)337-6381 penner@columbiainet.com

Please send with no signature required!

Check list:   _____labeled slide (name, title, size, medium...arrow or dot for top-front)

                  _____ad form 

                  _____SASE (Self Addressed Stamped Envelope) for slide return

Maybe this will make it easier for everyone to get all of it together!

SLIDE AND INFORMATION FORM (for Art of the West ads - Art of the West is published bi-monthly)

Ad to appear in _________________(month)2004

Name:_________________________Signature ___  Associate__

Title:___________________________

Medium:_________________________

Size:____________________________

Phone:___________________________

E-mail, Fax or Website (only one)______________________________

Send slide in protective sleeve marked with name,title,medium,size and arrow or dot to indicate top front of 
image. Please show art image only!! Include a self-addressed,stamped,envelope for slide return. You will be 
billed $330.00 by WAOW after publication.  
 
Yes______No______I want to win my own full page color ad to appear in the issue of my choice 2005 Art 
of the West magazine! Receive 1 chance with every art image you feature in our regular WAOW group ads in 
2005!!! WOW! WOW! 
 
BONUS! 
Yes________No_________Rerun this ad in next years Art of the West Guidebook to Western Artists for Jan. 
2005 ($150.00).  This includes a FREE 100 word biography in the Guidebook to Western Artists! (All artists on 
each WAOW ad page have to approve the re-run for this fantastically discounted price!). You will be billed by 
WAOW after publication in Jan. 2005. 
   ________________________________________________

8.



Hi WAOW Friends,

WAOW gives you many opportunities along with your membership. One of your major perks of being a 
WAOW member is that you can join in on the group advertising campaign in some of the top art magazines 
in the country. �Advertising at least once a year encouraged. I’m sure you’ve seen our WAOW ads in the 
past. This opportunity is so great because when we advertise in our group ad plans, it offers us all a more 
economical price than going it alone. This is an ideal way to begin or continue to show the art world your 
images. 

Jackie Penner - incoming WAOW Advertising Director, and I - Lynn Thomas the new Ad Director’s Assistant, 
have volunteered to try and fill the bizzy bizzy boots and follow in the spectacular tracks of outgoing Ad 
Director Helen Howerton and her assistant Barbara Larimore. (Note they will no longer be your contacts.) 
Helen has graciously and capably filled this position for four years in the best tradition of WAOW, and she 
and Barbara have generously worked wherever they have been asked. We are in close touch with Helen to tap 
her expertise, and feel very glad to be able to still count on her whenever we need advice. She has been very 
caring and sharing with her time. And Thank You Helen and Barbara so much for all your work on behalf of 
the whole WAOW group.

Jackie and I will be coordinating with you all in the upcoming year for the WAOW Group Advertising 
Campaign. We have a comprehensive program through a variety of national art magazines. We’ve been 
working to making contacts with the different art magazines, to formulate opportunities for everyone to 
advertise. One of them should be the perfect place to highlight your particular style and subjects. We are 
looking at some improvements and may try something a little new and different from time to time to see if 
you like the idea or not. Some of the magazines are offering us very reasonable prices at discounts from their 
regular prices and some also offer a nice bonus for advertising with them. They also pass out copies of their 
issues at many special art events to those attending, so you are seen by a much larger audience specifically 
targeted to our subject matter than only subscribers.

You should have already have received some information about advertising. The deadlines on some 2005 
ads have passed; some are coming up very soon. In this article I’m going to try to condense most of the 
information here all in one place so you can refer back to it when you have questions about your advertising. 
Magazine policies are not all the same. So be sure to save this in a place where you can find it – do not put it 
in a safe logical place where you won’t see it again for five years like I have been known to do. 

 continued page 10 9

THE BEST WAY TO  MAIL YOUR AD INFO

Some of you gals are sending your ad information to me Parcal Post Express mail. That is suppose to be a 
two day guarantee but I just got one that took five days. I suggest that you plan ahead and send me your ad 
information as far ahead as you can to make sure you get in the ad that you want. You just tell me what month 
you want to be in and I will hold your information and slide until that month and you will be guarnetted a spot 
as long as there is still an opening. 

For those of you that can not send ahead you might like to know that when you send the Parcal Post Express 
Mail they will give you a stick on label to fill in the to and from addresses on before you stick it on the front 
of your express mailing envelope. On that label you will see a bar code and below that bar code is a number. 
IF you will copy that number down you will be able to go to the web site for the United Parcel Post and put in 
that number under the tracking tab and it will tell you when your letter has been delivered. 

That may help some of you who worry because you have had to send your information at the last minute. I 
also will always try to e-mail those that I can and tell them when their package arrives here to me. I hope this 
information has been of some help to any of you. 

Good luck Jackie Penner and Lynn Thomas

MORE INFO ON ADS - WRITTEN BY LYNN THOMAS 



continued from page 9 

There will be no special “snail” mailings of advertising opportunities.��All advertising information with forms 
will be sent to all the members in as timely a manner as possible via the quarterly West Wind newsletter. This 
is the main information source. �For those who are connected to the waowinc group e-mail message center, 
advertising opportunities with forms will come out there first.  You may also receive phone calls from the 
magazines or special mailings with current advertising opportunities.  At times you may have to rush to make 
your choices and get your material in by the deadlines. �Your responsibility will be to reserve your spot as 
soon as possible and then get your materials in a timely manner to the correct person as outlined in the call for 
advertising. �Please make your payments to the appropriate person in a timely manner.

YOUR SLIDES REPRESENT YOU - MAKE THEM YOUR BEST 
Please conscientiously jury your own artwork and slides and �send your very best for the ads. Provide slides 
that are in focus and have no scratches or dust and that are true to the color of your artwork. Mask any 
extraneous material such as mats or frames with mylar tape. If you are not a good photographer yourself, have 
the photos taken professionally. You will be glad you did. It is imperative for your career and the group image 
that our ads make us all shine. Its up to you to make the best possible impression in the ads as collectors, 
galleries, museum directors and other art businesses will notice. If you are hesitant about which is the best 
image, you may send several slides, or several different images and ask that the most appropriate one be 
chosen for you. Helen says, “We all have the same objective: to provide a good ad program for members that 
also presents WAOW as a professional fine art organization, gaining sales for our members as well as name 
recognition and better show opportunities.” Note: Sales may or may not result from the piece you show, but 
the name recognition will always be a positive in your business later.

WHICH MAGAZINES DOES WAOW USE?  
At this time we have ad programs, or the possibility of ads, with the following magazines, Art of the West, Art 
Talk, Southwest Art, and Wildlife Art with a possibility of also working with Horses in Art. I’ve included all 
their contact information and an outline of their directions in this article. 

OTHER MAGAZINE ADS & WAOW’S ANNUAL AD REQUIREMENTS: 
Signature members are asked to advertise once each year - Associate members are encouraged but not 
required to do so. One thing you should also be aware of is that if you set up your own personal ad in ANY 
magazine it will count toward your advertising obligation with the group as long as you note in your ad that 
you are a member of WAOW. You must send a copy of it to Jackie to let us know about it for this to work.

PRICES and FORMS: 
Prices listed may or may not be what the actual price of the ad turns out to be. This is ONLY to give you an 
example of average costs. It will always depend on the size of the ad, full page, half page, quarter page, etc. 
and the number of artists in the ad as to how the cost is divided up. However, you will always know ahead 
when you sign up what the cost is. Any time we can have an ad in each issue of a magazine, we would be 
offered better rates – something to work toward. You are always welcome to advertise in these programs 
individually in your own personal ad. The cost would be different then too. �Your ad reservation form will 
come both on the waowinc e-mail or in the West Wind. �Always tell the magazine that you want to advertise in 
their upcoming WAOW group ad. �Please follow all directions, fill out all the blanks thoroughly and correctly, 
and get your information and materials to either Jackie, Lynn or the magazine as indicated in the instructions 
in a timely manner well before the requested deadlines. �Indicate whether you are an associate, signature or 
emeritus member – this will be connected with your name in the ads. �Always send an SASE for return of 
your materials and slides. � We ask you to please make sure your address and contact information are correct 
and current with Membership Chairman Linda Walker. It will make everyone’s job easier, including yours.

Please also keep in mind that all the officers and directors are WAOW member volunteers, who juggle their 
art careers, memberships, family obligations, jobs and their WAOW position and all try to do this to the best 
of their ability.  If things don’t happen suddenly sometimes, please remember that is the reason why and 
forgive us for being human. We are here to help anyone in the group and love working for the betterment of 
WAOW. Any of you are welcome to help fill in with the many positions if you have special accomplishments 
or talents, or just want to give a hand. Please always let us know if you have comments or suggestions.

So…welcome to all our new members, and to all the “old” ones too��. We hope you will join in the advertising 
campaign if you would like to feature one of your images in a WAOW ad. Thank you very much for your 
support of the WAOW advertising program in the past and we are hopeful you will be signing up to display 



your artwork images in one of the magazines. We’d really like for you to sign up ASAP with your preferences 
if you are interested in advertising this year. Let us know and we’ll fit you in. If any one is flexible enough 
to go wherever there is an opening, please let us know that too. There is plenty of room for everyone and our 
contracts with the magazines are flexible enough that we can always produce more ads if there is enough 
interest. 

• Jackie will be in charge of Art of the West, and Wildlife Art.  
•  Lynn will be in charge of Art Talk, Equine Images Magazine - Horses in Art and Southwest Art,  
However we will always be backing each other up. If you can’t get one of us for answers to your questions, 
you should be able to get the other.

Art of the West 
Published six times a year. Allan Duerr & Tom Tierney co-publishers  Elaine Duerr Production Manager;  
1-800-937-9194  Office: (952)-935-5850  Fax: (952)-935-6546   Web Page address: www.aotw.com  
address: 15612 HWY 7, Suite 235, Minnetonka MN 55435

Art of the West has always been very supportive of WAOW. See the recent beautiful WAOW ad featuring 
five of our artists on page 7 in AOW Jan/Feb 2005. Art of the West regular bi-monthly ads during the rest of 
2005 will be ABOUT $335.00 for each artist. As a bonus, advertising artists may also be included in the Art 
of the West January 2006 “Guidebook to Western Artists” that will republish the WAOW ads for about $150 
each artist and includes a free 100 word bio and a listing in their web page. You will be asked whether you 
want your ad to rerun in the Guidebook or not. Another bonus is a chance to win a full-page color ad for an 
issue of Art of the West in 2006. You receive 1 chance to win with every art image you feature in our regular 
WAOW group ad in Art of the West in 2005 – a $3000 Value!! �All your information and materials for Art of 
the West should be sent to Jackie Penner. (Art of the West magazine is the only magazine ad that Jackie will 
be gathering information and slides for. You will be sending your slides and information out directly to the 
other magazines as advertisement calls are sent out to you.) �The artist will be billed after publication through 
WAOW and you will send your AoW payment to WAOW Treasurer Sara Elliot.

ArtTalk
4141 N. Goldwater Blvd Ste. 102, Scottsdale, AZ 85251 
Published monthly in a newspaper color magazine format. 
Janet Priset , Advertising Manager  1-480-948-1799   janet@art-talk.net or advertising@art-talk.net 

We advertised three times with Art Talk in 2004. WAOW does receive a nice discount. We plan to advertise 
with Art Talk in the April issue that will come out the latter part of March (a February deadline! So need 
to hurry for this one.) That will call attention to the Hart Park Show – which is April 28, 29, 30 and May 1, 
2005. However you do not have to have artwork at Hart Park or any show in order to advertise. The cost with 
six artists to a page ad is $375.00 each (this includes scan, production, layout, etc.). Janet would like to do 2 
pages with 12 artists. After that issue, our rates do go up, so a co-op ad will cost $390 each. During Art Talk 
specials (e.g. landscape, sculpture, summer) they can usually do this for about $300 each. Art Talk will send 
out contact information to the WAOW gals via the Internet to let them know what prices and deadlines are. 
Janet will let you know when there are special issue themes. At times she also will send a post card with the 
editorial info. � Artists in turn will send their slides and information with check or credit card number directly 
to Janet at Art Talk. Art Talk’s 2005 Media Kit can be sent to you directly by e-mail. �See the Art Talk January 
issue for a dazzling WAOW display ad of sculpture showing six artists to the page.  Deadlines for Art Talk are 
about a month before the issue comes out. Contact Lynn for ad coordination in Art Talk.

Horses in Art - Equine Vision Magazine
Sarah H. Crampton, Mary L. Weldy Publishers  
P.O. Box 753 (mailing)  16123 Lyons Valley Road (physical - shipping) Jamul CA 91935 ph.619-669-2749 
Email: equinevision@aol.com     or web page address: www.horsesinart.com 
Published quarterly – one year subscription is $19.95 
Advertising Sales-Sarah H. Crampton- sarah@horsesinart.com   
Toll free (866) 639-8107; Direct 619-447-2749 
Kristin Crampton, production - e-mail:  Equinevision@sbcglobal.net   Fax 619- 669-1360 11.



continued - Horses in Art

Horses in Art is a new magazine for the WAOW group ads although many of our equine artists have been 
advertising independently with them since their conception and are pleased with the magazine ads. This is 
their fourth year, and they have featured many of our members in very admirable articles. They are great to 
work with. With your advertisement you receive a free listing of your web site on www.Horsesinart.com and 
in their publication; free professional graphic design from your image; exposure to new potential clients; and 
their special distribution includes handouts at horse shows, equine trade fairs and select equestrian and art 
events. This is the only publication dedicated to presenting fine art inspired by the image of the horse. You can 
contact them for their rates and guidelines for submission. We may also submit editorial material. Just type 
your press release, story or bio directly in your email and their editorial staff will review it and of course edit 
it if it will be used in the magazine. �Please let Lynn know if you’re interested in going with this magazine 
and we’ll get together with Sarah their publisher to work out an ad. Since this will be a first we don’t have a 
standard set with them yet. We do have a quote of $88 per artist for 11 artists to a page in a group ad. Gals, 
this is a great economical way to show your images.

Horses in Art deadlines for 2005:

Spring 2005 – Deadline February 1, 2005, On sale in March 2005 

Summer 2005 – Deadline April 20, 2005, On sale end of May 2005 

Fall 2005 – Deadline June 20, 2005, On sale last week of August 2005 

Winter 2005 – Deadline September 20, 2005, On sale mid-November 2005. 

Southwest Art Magazine
5444 Westheimer, Suite. 1440, Houston, Tex. 77056 
Published monthly.Business Office: (713) 296-7914  
 Area Rep: Susan Freilicher, Assistant  Pub. (303) 816-6811  
rockymo@aol.com.  kristih@southwestart.com     Andrea Osborne, production dept. (phone above)

We’re sorry at this time that we have no definite information for prices, deadline dates etc. with Southwest Art 
as they are in the process of changing personnel. Many of the gals like to advertise here featuring the Reagan 
Library Show and other shows, so we still have time to receive this information and it will be sent to you as 
soon as we receive opportunities there. We have advertised a couple of times a year with SWA and in the past 
we have had to pay about $460 an artist in a group ad. If we can get enough artists to commit to an ad in two 
or more issues we might get a better rate.� A list of regional ad representatives for Southwest Art will be sent 
out soon. Each artist that wants to do an ad has to check the list of reps and then pick the rep that covers her 
territory. That is your contact. The artist sends her slides and information directly to that ad rep. Susan books 
the ads and the production department then puts the ads together. If we request it, SWA will send us a postcard 
with info on the upcoming publication with deadlines and their editorial focus. Please coordinate with Lynn 
for ads in this magazine.

Wildlife Art News Magazine
Robert Koenke, Publisher, Editor ,P.O. Box 22439, Eagan, MN 55122  
Published six times a year. Subscriber Info and Bookstore: 800-626-0934 
http://www.wildlifeartmag.com    publisher@winternet.com 
Paul Montag, Advertising Sales representative  -  pmontag@wildlifeartmag.com  
Production: Gail Hyer    Phone: toll free (800) 221-6547; Direct (952) 736-1020; Fax: (952) 736-1030

In each of the last two years, WAOW has advertised with Wildlife Art once per year. In discussions with 
Wildlife Art Paul Montag has encouraged the WAOW to set up a space program based on three to six 
insertions per year and in which ad sizes can vary. Each ad doesn’t necessarily have to be a two-page spread, 
or even a full-page, in order for there to be quality visibility. Frequency is important - If we could advertise 
more frequently it would be more effective, even if the ad sizes were smaller, but had better quality images. 



continued - Paul Montag’s ad ideas for Wildlife Art

Readers respond to advertising better when they see an advertiser consistently, preferably issue-to-issue. Here 
is his proposed idea: Full-page - 6 spaces available; Two-thirds page - 4 spaces available; Half-page - 3 spaces 
available. Each space is $350 each. If an artist buys two spaces in a year, it’s $325 per space. If an artist buys 
three or more spaces in a year, it’s $300 per space. Plus, each participating artist will receive a free Web page 
on wildlifeartnetwork.com for one year that includes a link to their own Web site and three pictures of art 
(they can easily rotate). They are being very flexible and accommodating. All slides and materials are sent 
directly to Paul. We will continue to perfect a contract with Wildlife Art and keep you informed. Please let 
Jackie know if you are interested in advertising with Wildlife Art Magazine. 

WAOW AD CONTACT INFORMATION:
Contact  for Art of the West  and Wildlife Art Magazine Ad Info - Jackie Penner

Jackie Penner - Advertising Director, Women Artists of the West Associate Member  
421 Fields Gulch , Waitsburg, Wa 99361 
(509) 337-6381  -  email: penner@columbiainet.com Personal Web page  http://www.jpenner.com 
 
Contact for Southwest Art, Art Talk and Horses in Art Ad Info - Lynn Thomas

Lynn Thomas, Assistant Advertising Director, WAOW Emeritus Member 
105 Richie Rd, Boulder, WY 82923 (307) 537-5678  -  e-mail: lthomas@wyoming.com

Need to talk to our treasurer? Talk to Sara Elliot.

Sara Elliott, WAOW Treasurer 
15455 Glenoaks Blvd. #181 
Sylmar CA 91342 
(818) 362-4941 -  e-mail:  sje32@dslextreme.com

WELCOME, JEAN COOK

 NEW MEMBER BIO

Basically a self-taught artist, Jean Cook was employed by Hallmark Cards for 34 years. She started as a 
process artist and the last 21 years worked as an Engraving Artist. Her education includes courses at Kansas 
City Art Institute, Hutchinson Community College and workshops and classes with well known artists around 
the US and in the Kansas City area. 

Her medium of choice is oil, although she dabbles in pastels, acrylics and sculpture. Her style is loose and 
painterly, more impressionistic than realistic, relying on color, lights and shadows to create dimension and 
depth.

She teaches oil and acrylic classes in the Kansas City area and is available for workshops.

below is a note from Jean...

I’m a long time resident of Kansas, with a lifetime of horse ownership. I used to show Appaloosas on a local 
and national level. I still own two Appaloosa mares and a welsh pony. One mare goes back to the buckskin 
mare I bought in 1958 as a teenager. My father was a farmer/rancher in central KS so cows, sheep, and all 
farm animals hold a special place in my heart.

Below is my website if any are interested in looking at my work.

www.jeancookfineart.com 13.



USE THIS FORM TO SUBMIT INFO FOR YOUR WAOW ARTIST’S WEB PAGE

Date of submission:__________________________________________

Is this a member new Submission or change?______________________ 

MEMBER INFORMATION FOR WEB PAGE

Signature __________ Associate ________ 

Artist name (as you want it to appear):_________________________________________________________

City/State:________________________________________________________Zip:____________________

Your Email Address: _______________________________________________________________________

Your Web Site URL: _______________________________________________________________________

Phone/other contact that you want public: ______________________________________________________

Bio/Statement Approx. 50 words (optional but recommended):______________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
CONTACT INFO ( NOT for public web publishing):

Name:__________________________________________________________________________________

Phone:__________________________________________________________________________________

Email:__________________________________________________________________________________

Address:________________________________________________________________________________

Images (2 for Associate Members, 4 for Signature Members - sculptors may send two views of each piece)

Name of Artwork  #1:______________________________________________________________________

Size (HxWxD):___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y______N______Price with or without frame (optional):________________________________

3-line blurb about the artwork (optional): _______________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________

Jpg file name or slide designation (number?):___________________________________________________

NOTE: Digital images no larger than 600 pixels in the largest dimension  72dpi., RGB, Jpg file format 
(medium quality is fine if you are using PhotoShop or similar)

If you send slides, label them and make certain they are good quality and nothing shows EXCEPT the image 
(or image with frame) Don’t send poor slides...mask off extraneous background using mylar tape!!!

14
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Page 2  (web site artist submission form)

Name of Artwork #2______________________________________________________________________

Size (HxWxD):__________________________________________________________________________

Medium: _______________________________________________________________________________

For Sale?     Y_____N_____Price with or without frame (optional):_________________________________

3-line blurb about the artwork (optional):_______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________  

.Jpg file name or slide designation (number?):___________________________________________________

Member name:____________________________________________________________________________

Name of Artwork #3_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y___N___Price with or without frame (optional):______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

Name of Artwork #4_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y__N___ Price with or without frame (optional):_______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

SEND THIS FORM (WITH YOUR DIGITAL IMAGES ON DISK, OR GOOD QUALITY SLIDES) TO:

SIGNATURE MEMBERS submit to Elin Pendleton - 32305 Crooked Arrow, Wildomar, CA 92595 or email 
to info@elinart.com 

ASSOCIATE MEMBERS submit your information to Linda Walker - P.O. Box 1644, Bemidji, MN 56619 or 
email to: walkers@paulbunyan.net 
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WELCOME,  BERNA LOY OST!

NEW MEMBER BIO

Berna is an artist-instructor whose work hangs in private collections across the nation.  She has lived most of 
her life in close proximity to the mountains.  Berna is inspired by the awesome beauty that the western states 
provide with the very diverse terrain.  She has an advantage of living on a farm with her husband, Leonard, 
where they raise cattle.  This combination of beautiful country and cattle is what creates the interest in western 
and wildlife art.

Art training started at an early age for Berna, her mother had a flair for drawing and she corrected Berna’s 
childhood drawings and helped her understand the sheer joy a good pencil and a simple piece of paper could 
bring. As Berna advanced into painting she had exposure to Denny Neville, Mel Fillerup, and a number of 
other western, wildlife and landscape artists. This exposure refined her work and gave her many ideas about 
techniques which have resulted in state and national awards. Berna is currently working at Stone Soup Studios 
in Cody, WY.

www.ostartgallery.com 

 AND THE WINNAH IS...
      BETTY GATES!
Betty Gates won the full page color ad from Art of the West.  Her name 
was drawn from all members who advertised in our Art of West group 
ads in 2004.  She was thrilled and certainly is well deserving!  

We’ll be watching for her beautiful ad in 2005!                     

CONGRATULATIONS, BETTY!

- HELP WANTED SECTION -

WEB SITE JOB AVAILABLE - CONTENT EDITOR 

My request for help on the web site is for someone who could periodically change the content on the 
front page (and link to articles), especially the member news. It would also be good to swap out some 
images on the Gallery page  (the part at the bottom of “a Sampling of our Fare”).

This requires kind of an “Editor” - someone to generate, select and compose some content for me (at this 
time) to place on the site. 

Any suggestions, volunteers? Marketing, PR types? Much of the news from members could come from 
the West Wind--but we’d want to make it and keep it timely as well as “fair”?

If you are familiar with website software such as DreamWeaver offer Jeanne Hyland a helping hand. Her 
contact email is :

jhylanddes@earthlink.net



 CONTACTS TO KEEP FOR 2005 

 Pres ...Gwen Pentecost....pentemeyer@earthlink.net

VP / Membership...Linda Walker..............(218) 854-7517

2nd V.P/Show chair...Jane Coulombe......(818) 360-3002

Co-Membership...Kendra Page....kendrapage@sbcglobal.net

Ads..J.Penner...(509)337-6381...penner@columbiainet.com

Ads...Lynn Thomas.(307)537-5678...lthomas@wyoming.com

Sec./Treas....Sara Elliot.....sje32@dslextreme.com

Publicity Director...Margo Petterson..........(909) 866-6408

Newsletter mailing...Pat Schermerhorn...patsart@180com.net

Newsletter Editor...Mary Ann Cherry.........(208) 524-1284

or email news to bambino@cableone.net or write:
Mary Ann Cherry

760 W. Riverview Dr.
Idaho Falls, ID 83401

WAOW Email List
WAOW has an email mailing list and it is on 
yahoogroups with minimal spam and only one ad on the 
bottom of the emails. 

To subscribe to the WAOW mailing list: waowinc-
subscribe@yahoogroups.com 

Our WAOW Main Page (with links to other pages):
http://www.waow.org  

The WAOW Calendar:
 http://www.waow.org/events/cale.htm 

The WAOW Board with contact infor:
 http://www.waow.org/other/cont.htm 

Questions about the email mailing list or about your on-
line gallery pages with WAOW? info@elinart.com

To leave the email mailing list: 
waowinc-unsubscribe@yahoogroups.com 

To post a message after you’ve subscribed: 
waowinc@yahoogroups.com

April 1st, 2005-------DEADLINE FOR PUBLICATION in the NEXT  ISSUE------April 1st,  2005

Your West Wind is published four times a year as the voice of the Women Artists of the West. You can contact the 
editor/publisher to submit material through the following methods:

Mary Ann Cherry, 760 W. Riverview Dr., Idaho Falls, ID 83401 Email: bambino@cableone.net
To continue receiving your newsletter, send any address or name changes to Kendra Page, (membership), at 
kendrapage@sbcglobal.net and to Pat Schermerhorn, who mails the issues directly to you! Pat’s email is :  
patsart@180com.net. 

17.

LOOKING FOR DISPLAY BOARDS?

I had just been asking about information where I would go to find display boards to purchase and some of 
our memebers gave me these web sites that sell the displays. I thought you all might like to have access to the 
web site addresses just in case some of you are looking for display boards.

Jackie Penner
The web sites are:

http://www.propanels.com

http://www.graphicdisplaysystems.com

http://armstrongproducts.com



Dear WAOW members:

As you may know, WAOW has chosen to withdraw from the show at the Reagan Presidential Library. The 
show format was changed greatly by the Rotary Club. WAOW board members felt that neither the inclusion of 
other art groups and their prints nor the show layout and schedule were going to benefit WAOW or foster sales 
of original art. 

We would like to thank Jane Coulombe and Andrea Stanley for their hard work trying to make this show 
happen in a way that would benefit our members. Be assured that we are all looking for a better venue to 
replace it and something great is bound to turn up! 

Having said that, if any member wishes information regarding the show, future inquiries may be directed to:

WING GALLERY 
Att: Robin Wing Dietrich 
13632 Ventura Boulevard 
Sherman Oaks, CA 91423 

  Volume 35 Issue 2            Summer 2005

The West Wind 
the voice of the Women Artists of the West

  
Ronald Reagan Presidential Library Show Cancelled

NOTE: This issue includes ad 
information you will want to keep on 
file. Please keep it!

All those whose homes and loved ones have been affected by Hurricane 
Katrina...you are in our prayers and thoughts.

There are still a number of WAOWs who have no access to the computer and simply cannot download the 
newsletter. I feel they should be sent a hardcopy - no question about it. They can let Pat Schermerhorn know 
they need to be mailed each issue. However, it has become cost prohibitive for us to print unnecessary hard 
copies since the newsletter has become so large. Even in black and white it is a blow to our pocketbook.

When the newsletter goes to Jeanne Hyland, I am able to keep the color pages and even add MORE photos 
for her to put on the web. You have to admit that’s a definite plus! Most of you have computer access and can 
easily print your own copy. You are also able to view it larger on the screen than I can print it (a boon for those 
of us who depend on reading glasses!)

We have discussed this briefly among the board members, but it should be an almost immediate change, I 
believe. Just look at the size of THIS mailing and printing. I hope the general membership will support the 
board when this goes to a vote. If the funds are not used for so many printed and mailed copies of the West 
Wind, funds will be available for other necessary costs.

Most of us already use the internet and our computers as “state of the art” tools for our marketing. Let’s use it 
for our information on WAOW advertising options and other member news and articles. Quite frankly, if we 
can access the newsletter on the internet, I can make it a much better one.

What about it, ladies? It’s time. Mary Ann Cherry

 
IT’S TIME, LADIES! Time for the West Wind to be accessed on the web...



wonderful situation!  The Rangers helped unload the pictures.  
They had the display boards already in place, even put up the 
show and took it down.  The park arranged all the publicity and 
opening reception.  The sale of the pictures all went through 
the park account.  I was not asked for a commission, but I gave 
them 25%.  This donation can be taken off my income tax as a 
contribution to a non-profit organization. If you are looking for a 
show, this venue is excellent. 

From Leslie Allen...Thanks to all the New Mexico members 
who stopped by the Mill Gallery on Canyon Road to see our 
Plein Air Artists of Colorado show! Lowery Williams and a 
friend from Santa Fe, The show looks great; they did a fine job of 
hanging it. It runs until September 17th so if you are in the city 
different (and beautiful!) drop by 530 Canyon Road and take a 
look.

We will be posting some photos on our website later this week. 
www.pleinairartistscolorado.com 

Patricia Rose Ford will be one of the 50 - 60 artist at “Art, for 
Heaven’s Sake” in Redlands, CA.  This is a one of the premiere 
art shows of the Inland Empire.  The annual three day event 
is held on the beautiful grounds and gardens of the Redlands 
United Church of Christ.

Caly Garris was selected for the Ellensburg Washington Rodeo 
Poster 2005. Last year she was voted Best in Watercolor by her 
peers at the Ellensburg National Western Art Show. 

Her work will be featured at the Crow’s Nest Gallery in Polson 
Mt. in July, opening reception on Sept. 15th from 4-7.

Yvonne Kitchen writes....

Just wanted to let you all know about another show featuring a 
member and hopefully raising some funds for a well run local 
horse rescue organization.  The For Love of Horses Exhibit will 
run from July 30-September 6 at the new high end Hagen Fine 
Arts Gallery in Tinseltown, Medford Center, Medford, OR with 
an Opening Reception this evening at 5:30-8.  The show will 
feature in addition to my work the work of Jan VanEk, Joan 
Larson, David Bjurstrom, and Don Schimmel.  Each of us has 
donated work for a raffle from which 100% of the proceeds 
will go to Equamore Foundation that is “devoted to the care 
and placement of abused, neglected and aged horses who have 
no alternatives for their care.”  10% of any sales throughout the 
exhibit will also to to Equamore, and they will be having their 
own Summer Festival on August 6th.

Marsha MacDonald was in an art show in August at the 
Camarillo Art Center in Camarillo, California .

Ione Citrin has several solo shows scheduled through January, 
2006! For her shchedule visit her website at http://www.
artbyione.com 

Janna Harsch was  awarded ‘Best Contemporary’ for my piece 
“Runaway: Copper” (one of my alkyd  on brushed metal works) 
at the Wind River Art Guild show in Dubois, Wyoming.  This 
piece also sold at the opening night reception.  Another work 2.

MEMBER NEWS

Ilene Gienger Stanfield has an online demo on the website 
of the Artists’ Magazine. Here’s the url for this neat pastel 
portrait demo.

Esther Marie Versch...”I was one of the artists selected for 
the Artist Studio Tour sponsored by the Pomerene Center 
for the Arts. I enjoyed greeting the people showing them my 
studio and my work also sold prints. The Pomerene Center 
for the Arts has asked me to teach an acrylic class and a basic 
drawing class one day a week.”

My work was accepted in the Red River Valley National 
juried Art Exhibition held at the Red River Valley Museum in 
Vernon Texas May through June. I’m also in the Invitational 
juried art show for the 2005 Art on the Square Fine Arts 
Festival in New Philadelphia Ohio. June 11th. & June 12th.  I 
also have a new gallery  North Main Gallery  Mount Vernon 
Ohio.”

I recently donated a watercolor painting to our church to raise 
money for our church’s building fund. Since this is farming 
country the painting is of chickens, tickets were sold and the 
winner drawn. Also, my husband Terry had $1500 dollars 
worth of dental work done - paid for by painting’s in ‘trade’ - 
that was a worthy donation! A practical idea for other waows.

JACKIE PENNER writes....art show at the Pendleton Roundup is 
coming up fast Sept 10-17th so I am going like mad trying to 
get all that in place. It will be exciting to see how it goes. 

Kathryn McMahon won Best of Show given by Southwest 
Art Magazine at Estes Park on an oil titled “Family Outing”. 
(14 x 18)

Kim Ragsdale won the 2006 St Paul Rodeo poster 
competition.  It is the first time a black and white piece has 
ever won.  This piece will be featured on all the advertising 
for the 2006 Rodeo, postcards, flyers, the rodeo program and 
of course the poster itself.   As the poster artist I receive 50 
free posters, and sign posters during the 2006 art show. 

Also during this recent show, an associate editor for Western 
Horseman Magazine contacted me at my booth and said they 
will be doing an article on my work in an upcoming issue.  I 
was contacted by American Border Collie Magazine about 
an article on my cow dog work. That will be their September 
issue.

Linda Walker is juried into the 2005 OPA Central Regional 
show at the Snowfire Gallery in Estes, CO;  the 20th Annual 
Bosque Conservatory Show in TX and the 2005 Wildlife 
show at the San Bernardino Museum, CA, Nov. 17th through 
the 20th. I also have an article coming out in the fall issue of  
Informart Magazine.

Anita Palmer writes...I just had one of the most profitable, 
easiest one man shows I have ever had.  It was at a state 
park.  When the park contacted me about having a summer 
show there, I was hesitant, but finally did consent.  It was a 
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(“One: Purple Pieces” a collage & etc work) got 3rd place in 
the mixed media category.    The show ran July 16 ~ 27. 

Other WAOW artists may want to  check this show out.  
It isn’t ‘big name’ but their Best of Show award is worth 
$2000, best in each category $200 and there is a purchase 
award.  Definitely worth the about average entry fees and the 
shipping.

Marsha McDonald writes...I have an ongoing show at The 
Maricopa Gallery in Ojai,as the solo artist and in August was 
in an exhibition at the Camarillo Art Center,Calif.

Andrea Stanley recently received a letter from President 
Bush congratulating her on receiving the President’s 
Volunteer Service Award from the President’s Council on 
Service and Civic Participation for her work with Art Pals, 
a volunteer organization providing art education to students 
in the Los Angeles Unified School District.  This prestigious 
award was created to thank and honor Americans whose 
demonstrated commitment and example inspires others to 
engage in volunteer service. 

Mary Ann Cherry was part of a three-person pastel show 
at the Eagle Rock Art Museum in Idaho Falls, Idaho. during 
July and August. She also participated in “Best of Barns”, a 
show of all barn paintings during the “Barn Again” festival 
partially funded by the Smithsonian Institute. She has been 
kept busy with workshop preparations for her pastel and oil 
workshops.

Mary Michael’s  Three Forks monument of Sacajawea was 
dedicated on July 23, 10am with the Lewis and Clark Honor 
guard and Sacajaweas’ great great neice who brought two 
elders of the Lemi-Shoshoni tribe who will be giving an 
indian blessing on the statue!!! How cool is that!! It is a fun 
festival weekend so lots going on but I am in a swoon over 
the dedication .

Yvonne Kitchen ...”I was thrilled to see how beautifully 
Mary showcased my photo of “Elegance” for the cover of 
the last Horses in Art.  I feel very honored that she and Sarah 
asked to feature my work as a cover article.  It has already 
garnered many inquiries and at least one sale.  The WAOW 
Ad looks great!  Very effective and what a great mix of art 
work.”

Gaylene Fortner  writes, “I was pleased to have the Horses 
in Art Magazine featured one of my paintings,”Paints & 
Sage”  in their Summer Landscape Issue.”

Jean Cook had a painting accepted in the Top 200 Arts for 
the Parks show. It is a 15 1/2 x 39 1/2 oil of “The Grand 
Canyon Mules”.  The painting was from a photo that I took 
at Indian Gardens rest stop during a ride that I was on to the 
bottom of the Canyon. 

Velida Palmer had a one woman show of her work during 
the months of March and April at Pryority Bank in Tulsa.”

Kendra Page...”I had a month-long show in La Canada, Los 
Angeles County in Southern California in July. The show is at 
Descanso Gardens, a 165-acre botanical garden near Pasadena.”

Judith Durr latest western prints are the top 5 selling prints for 
Joan Cawley Gallery. Burnin’ Daylight, End of  the Day, Ropin’ 
and Sunset Solitude.  

Linda Wacaster tells us “At the Associated Creative Artists 
Show held in May - I won the Patricia Meadow Award for my 
painting “Make A Wish” 

At the Ellis County Art Show, I won First place and Best of 
Show on my piece “Make A Wish”  and Second Place on my 
piece “Cowboy Daydreams” Hope you’re all having a great 
summer!

Liz Reday sent a painting to send to the Waterhouse Gallery 
for the Oil Painters of America Regional show.  She won a first 
prize in the Floral category and second prize in the portrait 
category at the San Gabriel Art Association Spring Show.  Liz 
says she was surprised since she mainly paints seascapes and 
landscapes. She has an informal show going all the time at 
Union Bakery here in South Pasadena changing the paintings 
around every three months.

Elin Pendleton had a show in July at the Santa Rosa Ecological 
Preserve--she says she usually sells some there, as she donates 
funds to the connected educational foundation. 

In August she camped and painted for four days at the “Paint 
the Sherwood Forest” plein air competition in Chico.(northern 
California) She judged and demostrated for the plein air event 
attached to the San Diego County Fair.  

During September I’m flying into Lexington to teach two 
workshops, one on internet marketing of art and the second on 
my color system for landscape (and horse) painters.  Yes, busy, 
but all art related.

Barbara Larimore  participated in a 4-woman show at the 
Barnwell Garden and Art Center in Shreveport, LA.  The show 
title was “Have Brush Will Travel”, and ran from June 12 to Aug 
27.  

Margaret Williams-McGowan 
Received two awards at the 2005 Art Show at the Dog Show 
in Wichita, KS - 3rd Place Pastel and Best Entry depicting 
a Chihuahua. Will also mention that I received three awards 
in 2004 at this show ...The Jeff Cralheer Memorial Award 
of Distinction, 1st Place Pastel, and Best Entry depicting a 
Dog from the Toy Group. Anyone interested in seeing this 
year’s winners, as well as the past two years, can go to www.
artshowatthedogshow.com.

I was awarded 3rd Place in the Animal & Wildlife Category of 
the Pastel Journal’s 6th Annual Pastel 100 Competition. The art 
and write-up (full page) appeared in the April 2005 issue.

continued, page 4



member news, continued...

I also received 1st Place Pastel at the Catharine Lorillard 
Wolfe Art Club’s Member’s Exhibition 2005 held in April at 
the Broome Street Gallery, New York, NY.

Associate Members Janet Collins and Dani Harman Zack 
were two of four artists featured in a Wildlife Art Exhibition at 
the Sedona Arts Center in June in Sedona, AZ.  The reception 
was part of the “First Thursday” evening in the galleries.

Gwen Pentecost had a lovely landscape in the American 
Impressionist Society Show in Taos. and Nancy Moeglein 
won an Honorable Mention for her piece. Congratulations!

Leslie Allen writes...My piece “Go West” was selected for a 
Juror’s Choice Award at the Gilpin County Arts Association’s 
58th Annual Exhibition in Central City, CO. Juror Michael 
Gault. It is always an honour to be selected by another fine 
plein air painter! “Land Pattern Series #9” was selected to be 
in the 3rd Annual National Juried Exhibition “Barns & Farms” 
held at the Barnsite Art Studio & Gallery in Kewaunee, 
Wisconsin. The exhibit runs from June 19 through July 31, 
2005. Artwork was chosen from over 500 entries throughout 
the United States.

Liz Reday got 2 paintings into Laguna Plein Air Painters 
Association members show guest curated by Jean Stern of 
the Irvine Museum and a prolific writer on early California 
Impressionism.  First prize wins an invitation to the Laguna 
Plein Air Painting Invitational and beaucoup free publicity 
in all the art mags if last year was any indication.  dreams 
dreams...thousands of art lovers came out to watch the top 
national painters, big names all, paint in the quick draw and 
attend the reception at the Laguna Museum of Art to bid on 
the paintings.  High pressure stuff.

Pat Schermerhorn and Berna Loy Ost each painted a 
picture of an animal at the Red Lodge Beartooth Nature 
Center - these paintings were sold as a fundraiser for 
the Nature Center. We made note cards of these and part 
of the sales of those went to the Nature Center.  Both 
also did a Quick Draw at Absorke, Montana - a 100% 
donation for the school scholarship fund.   In Cody, we 
decorated a Mardi Gras Mask and these were auctioned 
off for charities around Cody.  Each of us painted a tiny 
post card picture for the Nicolayson Art Museum in 
Casper, Wyoming.  
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WELCOME NEW MEMBER 

CALY GARRIS

My creative world is based on COLOR, a flowing kaleidoscope 
expressed in pure overstated saturation (mostly in watercolor).  It is 
the search for the inner light and spirit that draws my attention and 
fuels the  
“edge-walking” color and style, but always balanced by the 
structural strength and beauty of the animals I love to paint.

“Fishing Bear”  
by 

 Caly Garris

 
WELCOME NEW MEMBER 

S. LOWERY WILLIAMS

Lowery has been an artist since childhood. Her Mom 
could always find her sketching her pets.  Her love of 
animals continues in her present artwork.  She paints 
farm, wild, and domestic animals and also landscapes 
and still life. 

She earned her BA degree in Graphic Design and has 
taken many workshops from established artists in 
oils, watercolors, and pastels, which became her main 
medium for several years. She’s just started painting 
in oils again.  Lowery moved to New Mexico from 
North Florida several years ago after visiting several 
times. “It seemed as though I had fallen in love again, 
and I had,  with this part of the country. So I packed 
up and headed West.”   She’s fortunate to live on the 
outskirts of Sante Fe on a small ranchito with her dogs 
and horses. 

She’s been juried into many art shows, including the 
prestigious Florida Waterolor Society Show  and the 
WAOW  International Show and placed 2nd in the 
pastel catagory in DuBois, Wy in 2003.  

Lowery has paintings in private collections throughout 
the United States and Canada, and also, Turks and 
Caicos Islands.  She’s represented by Suzanne Craver 
Fine Art in Santa Fe.  Lowery’s a member of the 
Pastel Society of New Mexico, and she’s just formed 
the new Plein Air New Mexico/Santa Fe Branch.
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 Dear new WAOW Associate Members:

We haven’t forgotten about our new Associate members, really!   Time goes by so quickly, and it’s been 
months since you were notified.  Our apologies for not following up sooner; our non-art lives tend to interfere 
with our good intentions.

Thank you for your dues payment through year-end 2005.  As a member of WAOW you are entitled to certain 
benefits, including:

1.         Participation in WAOW-sponsored group shows.

2.         Participation in WAOW group advertisements in major magazines at discounted group rates.

3.         Sharing and receiving information about events and how-to’s via the WAOW e-mail list.

4.         Receiving the quarterly West Wind.

5.         Having images on the WAOW website.

6.         The support and camaraderie of a group of professional women artists.

We suspect many of you are already up-and-running with us, but if not, this will get you started. If you’re 
already receiving information, this may answer some questions - or at the very least, let you know we’re 
thinking about you.

All of the above benefits are geared toward WAOW’s mission, which includes promoting artwork created 
by women, educating members regarding professionalism in their art career, and providing opportunities for 
presentation of members’ work for the purpose of sale and publicity. 

OVERVIEW OF WAOW

Women Artists of the West (WAOW, pronounced “Wow”) is a nonprofit corporation originally founded 
over 30 years ago by a group of women who painted together and wanted to establish venues and other 
opportunities for women artists, which were not available at that time. Originally based in the West, WAOW 
has grown over the years to include members throughout North America. Our members work generally in 
“traditional” 2-D and 3-D fine art mediums, in many styles and many subject matters.

Membership Levels

WAOW has approximately 190 members, including Associate members, Signature members, and a few 
deserving Emeritus and Lifetime members who have donated more to WAOW than we can ever repay.   

Associate members may apply for Signature status after three years during which the Associate actively 
participates in WAOW shows and either WAOW-sanctioned advertising or advertises individually but 
mentioning membership in WAOW.  Be sure to keep a copy of all print ads and a record of your show 
participation so that you have your records handy if you decide to apply for Signature status.   Until you 
are officially accepted as a Signature member, you must include the word “Associate” in any reference to 
your membership in WAOW, whether in a print ad or otherwise – e.g., “WAOW (Associate)” or “Associate 
Member, WAOW.”

WAOW’s board of directors consists of members who volunteer their time. Likewise, show committees, 
advertising committee, membership committee and website managers, to name a few, are all volunteer 
positions, staffed by women who are also pursuing art careers and their “other life” outside of art.  We would 
be delighted if you would like to help out in a certain area. Let us know what area interests you, and we’ll be 
happy to have you on board. It’s an excellent learning experience in working with other artists and discovering 
aspects of the business of art that you may not have experienced yourself.   

CONTINUED ON PAGE 6

NEW MEMBERS  - A NOTE FROM KENDRA
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THINGS FOR YOU TO DO

1.      Join the WAOW e-mail list.   

If you are not already receiving email through waowinc, you may subscribe by sending an email from your 
email address to waowinc-subscribe@yahoogroups.com, and we’ll get you set up. 

E-mails you receive may include discussions of topics raised by other members such as gallery representation, 
pricing, framing, questions about print marketing, or head’s-up notices about upcoming shows or other 
opportunities.  The waowinc list is to be used for WAOW and art topics appealing to the entire group; it is not 
for social purposes.

Note that when replying to messages sent through the waowinc list, if you just click on “Reply” your 
comments will go to the whole list.  If you want to comment or follow up privately, type the originator’s email 
address in the “To” field and ask to be contacted “off list.” 

Sending  “Attachments” with waowinc emails is discouraged for a number of reasons. I keep forgetting why 
because I’m not affected - but I believe members in rural areas not having DSL are unable to get into the 
attachment and/or the attempted transmission slows everything down for them. I’m speculating on the reason; 
we just request that you not include attachments.

2.      Get your images on the WAOW website.  

Associate members may have two images on the website.   The WAOW website is still a work-in-progress 
and is currently being managed by multiple volunteer members.  The speed at which your images are loaded 
depends in great part on how you adhere to the format requirements.  Here are the general guidelines. If this 
is unclear to you, please contact Linda Walker directly and she will work you through it and get you up and 
running. Education is part of WAOW’s charter; we’ll make sure you learn if you don’t already know how.

To submit images for a web page via email or snail-mail, send your name, email address, website address, a 
short one-paragraph statement or bio, and two images, either two from the ones sent for jurying or two new 
ones:

 A.         By email to Linda Walker at walkers@paulbunyan.net, with the images at 96 dpi jpegs (no  
  larger than 600 pixels at the longest side), or

 B          Send slides by snail-mail to Linda Walker, P.O. Box 1644, Bemidji, MN 56619 (with an   
  SASE).

3.         Keep us posted on what’s new with you.

If you move, notify Membership:   walkers@paulbunyan.net   and/or kendrapage@sbcglobal.net

IF YOU CHANGE YOUR EMAIL ADDRESS, BE SURE TO UNSUBSCRIBE YOUR OLD ADDRESS AND SUBSCRIBE YOUR NEW ADDRESS 
TO WAOWINC  (SEE #1 ABOVE, JUST SUBSTITUTE USING “UNSUBSCRIBE” AND “SUBSCRIBE” AS APPROPRIATE)

For information to be published in the West Wind, send it to Mary Ann Cherry at bambino@cableone.net.

WAOW SHOWS

 You may be aware that we had originally scheduled a third annual show at the Ronald Reagan Presidential 
Library in Simi Valley, California for the fall of 2005.  The Simi Valley organization behind the show elected 
to include the local Rotary group, who subsequently “took charge” and changed the show format (that WAOW 
had developed) to appeal to Rotary member artists and print galleries (to generalize a bit), and we felt coerced 
into withdrawing our participation.   The Board is actively seeking other venues and would appreciate any 
suggestions from members.

continued on page 7.
6.
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WAOW SHOWS continued...

We were fortunate in early 2005 to hold our fourth show at William S. Hart Park in Newhall, California 
(suburb of Los Angeles) at the same time as the very popular Cowboy Festival held at Melody Ranch nearby.  
Hart Park in 2005 was a satellite venue for several of the Cowboy Festival events, which dramatically 
increased the traffic at our show from previous years.   Hart Park has a beautiful facility but visibility is 
normally low; tying our show to the Cowboy music and poetry gave us visibility and excellent sales, and we 
had the show site for four days, so we could spread out the strenuous physical activity of setup and takedown. 
This year’s show was April 28 - May 1, 2005.  The dates for 2006 have not yet been announced for the 
Cowboy Festival. We hope to have the same arrangement and will keep you posted through emails and the 
West Wind.

Show logistics are a wonder to behold. We begin by mailing a prospectus to each member. Our shows are 
juried by a committee of WAOW members.  Slides or online submissions are accepted, and notification of 
acceptance mailed back to each entrant after jurying. There is a jury fee, which helps defray the cost of renting 
the space, reception refreshments, entertainment, etc.   Upon notification of acceptance, artists ship paintings 
and sculptures to one overworked member who has WAOW’s 16-foot trailer. She accepts all the crates and 
tows them to the show venue with our display panels - then ships back unsold works after the show.  Shipping 
instructions are detailed and work very well when followed properly.  

If you have not participated in a group show where you have to ship your artwork, you will find that WAOW’s 
process is very educational in preparing you for that.  And if you can attend the show and help unpack, hang, 
repack, etc., you will better understand the how-to’s and the need for the specific instructions.

As you may have noticed in such magazines as Art of the West, Southwest Art, Equine Vision/Horses in Art 
and Art-Talk, among others, WAOW often ties its advertisements to our upcoming shows.

WAOW GROUP ADVERTISING

Our very capable advertising committee consists of Jackie Penner in Washington state, and Lynn Thomas 
in Wyoming.  They let members know - via email and the WestWind - when the deadlines are, the specifics 
regarding size and price for each scheduled ad, and how to apply.  We will ask Jackie and Lynn to forward 
advertising information to you for your information.

THE WESTWIND

The West Wind is WAOW’s newsletter. It is published, approximately quarterly, by Mary Ann Cherry (Idaho) 
from information she gleans from WAOW’s emails and from other information sent to her directly.  She 
emails an e-version to those of us with email. Each member also receives hard copy, which is printed and 
posted by Pat Schermerhorn (Wyoming).

The End... And the Beginning..

As you can see, everything WAOW does is a group effort.  We all encourage you to participate. Whether you 
are a long-time professional or an emerging artist, you will learn from us, and we will learn from you. 

Welcome aboard!   If you have specific questions, let us know and we will route your question to the 
appropriate person. Linda walker, VP, Membership co-chair (Minnesota); walkers@paulbunyan.net

Kendra page, membership co-chair (California); kendrapage@sbcglobal.net

Hart Park photos - courtesy of Yvonne Kitchen



WELCOME NEW MEMBER

MARSHA MACDONALD 

I was raised in Nova Scotia , Canada, and as of 1977 
have been nursing in Southern California.  I live in Ojai 
, surrounded by artists of various mediums and have 
recently found my passion in painting pastels.

 For most of my adult life,my artistic vision was 
through the eye of a camera lens.  The rugged 
coastline , as well as that late afternoon so.Calif. light 
and shadows of the interior landscape, create such 
emotional feelings for me.  I really feel that I have 
found my passion and expression in pastels, and even 
though I have been painting for two years only, I feel 
like it’s what I’ve always been meant to do.  At my first 
exhibition , I sold most of my paintings and most recent 
,did as well at the local Ojai Lavender Festival where 
my work was chosen as the promotional poster.

I am so very excited to become an Associate Member 
of WAOW and I hope to learn, grow, and help others 
if I can.  Thank you. I have an ongoing show at The 
Maricopa Gallery in Ojai,as the solo artist and in 
August will be in an exhibition at the Camarillo Art 
Center,Calif. 

PHOTOS FROM THE HART PARK SHOW

courtesy of Jane Coulombe

“Path to the Beach” by Marsha MacDonald

8.

WELCOME NEW MEMBER

“PATRICIA ROSE” FORD

LOMA LINDA, CA

After a 25 year career as a social worker, I 
now have the opportunity to chase my dream 
of painting, painting, and more painting.  As 
a landscape artist, I love the great outdoors, 
particularly the scenes of the southwestern 
desert.  I never tire of the images of the old west, 
such as cowboys, rodeos, Native Americans and 
their pueblos.   Although my style has changed 
somewhat over the past decade, my love of 
bright colors and western subject matter has 
remained.  

“Backwards Cowboy”  
by Patricia Rose Ford
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LETTER TO THE EDITOR

I thought I would take this opportunity to share with you a suggestion...I thought it would be great if we could 
make all of that information more accessible. I would like to see an index page that would not only be put 
in the West Wind each issue but also be posted on the web site with the Newsletter posting. This index page 
would correlate topics by newsletter issues and page numbers in a short and easy to find manner so anyone 
could just look at the index page and see what issue and page that particular topic was on. In this way we 
could always refer our members back to their hard copy issues or issues posted on the web when we need to 
remind them of things like “packing fine art for shipping” or any other pertinent information.

With new members coming in all the time this information cannot be repeated enough, but with an index page 
those in charge of art shows, advertisement, newsletter etc could just put out a short message to the members 
and ask them to refer to their newsletters for constructive and detailed information on a subject.  
 
submitted by Jackie Penner

 
PHOTOGRAPHING YOUR ART

Hello WAOWs,

It has been six months since Lynn and I have taken over the job as your Ad Directors and we have learned so much in 
the process. I have marveled at how much there is to learn and share, being a member of this group. 

Having this job has given me the opportunity to learn by researching the answers to many of your questions you have 
asked. 

One of the subjects we have touched on before is having the best media representation of our art that we can have. Like 
many of you I have taken my own slides and was happy with the results at the time. As I continued to learn about this 
process I found that I could be doing a better job so, I decided to investigate and see what I could find out. I would like 
to share some of the information that I discovered. For some of you this will be new information and for some it may be 
redundant. 

I had always taken my slide photos outside in natural light and was at the mercy of the elements, as many of you have 
been. I decided I would like to find a method of photographing that I could do inside my home that would be consistent 
and successful no matter what time of year, day or condition I chose to photograph under. I came across two books 
that are relatively inexpensive and compliment each other. They are “The Quick & Easy Guide to Photographing Your 
Art Work” by Roger Saddington and Photographing Your Artwork by Russell Hart. I purchased them at  www.amazon.
com . Although the two books compliment each other, I got the most information from “ The Quick & Easy Guide to 
Photographing Your Art Work” by Roger Saddington because he used just plain halogen shop lights for lighting and 
suggested very practical and easy to fallow instructions on setting  up your photo shoot. 

The book “Photographing Your Art Work” by Russell Hart had a great example of how to mask off slides and create 
your own inexpensive light box. 

I also took the time to send for a color and grey scale bars to include beside my art while shooting my slide pictures. I 
was able to purchase those items on line at http://www.adorama.com/catalog.tpl?page=searchresults&searchinfo=grey%
20scale 

I just tape the grey scale and color bars to the back of my paintings with the color and grey scale showing when I 
photograph my work. The grey scale and color bars are a printing standard that the printer can determine the colors in 
your art work from. Of course it never hurts to send along a color proof of your artwork that represents what the actual 
colors are.

I will not go into anymore detail as I think if you purchase these books you will find that it will give you the skills you 
will need to have a successful photo shoot. I hope that some or all of this information will be of help to you. Good luck 
on your photographing and Lynn and I look forward to working with you in our ad campaigns. 

Sincerely, Jackie Penner



Hi, Ladies.

Here is our sales activity at Hart Park. These sales generated a donation to Wildlife Waystation of $2,350.00 based on the 
sales below.  We hope to have a continuing relationship with that group; their members accounted for several of the sales.    

Sold at Hart Park 2005

Maryann Bodnar Bartman, Patterns in the Taos Sun (Gouache), $1,550 
Jean Cook, Season of the Red Calif (Oil), $550 
Nancy Doyle, Chipewa (Colored Pencil), $400 
Suzanne Ferguson, Leonis Adobe (Oil), $175 
Suzanne Ferguson, Malibu Creek State Park (Oil), $225 
Sharon Fullingim, White Painted Woman (Bronze), $1,200 
Bernadette Gangell, Oh That Ruddy Duck! (Oil), $175 
Jeanne Hyland, Iris (Watercolor, unframed), $45 
Dana Nash, River Dance (Oil), $1,100 
Kendra Page, Sunny Slope II (Oil “Mini”), $175 
Kendra Page, View from PCH (Oil), $450 
Elin Pendleton, First Light, Last Gulp (Oil or Acrylic), $650 
Elin Pendleton, Floral II (Acrylic “Mini” with easel), $160 
Elin Pendleton, Horse (Warm-up sketch for Quickdraw, Oil), $200 
Elin Pendleton, The Beer Mule (Oil or Acrylic), $325 
Gwen Pentecost, Creek, Peter Strauss Ranch (Oil), $595 
Arija Powell, Indian Pony (Clay), $175 
Diane Salamon, The Prayer (Acrylic), $900 
Joan Wright, Dusty (Oil), $350.

 Total sales as of 5/2/05:   $9,400.

 
HART PARK SALES REPORT - KENDRA PAGE

NOTE ABOUT HART PARK

First, an incredible thank you to Kendra, who has been unbelievably responsible, meticulous and doggedly thorough 
about managing the paperwork for this show. It never would have come off as well as it did without her hard work!

Next, members, please note the prices that went out the door. All under $1500. Most under $800. People are glad to part 
with their money when they don’t see that four digit price. Exceptions abound, of course, but for this show, the most 
popular pricing brought the most major of sales.

We might therefore say that Hart Park generates the middle price buyer frenzy. From $200 for minis to $600 for 12 x 16 
and larger, simpler works.

Knowing this, and knowing your art, you may make decisions for next year on what to submit, and what will sell for 
you. Those members whose prices are beyond three figures may have to reconsider their market there. Perhaps creating 
works that are more in line with the prices of our active sales area.You may know this already, but putting one’s work 
where the pricing and audience match is the most successful way to support yourself as an artist!

And it is WAOW’s mission to educate and influence you to reach those markets!

 Elin Pendleton

BY THE WAY, we made the FIRST 
PAGE of the local paper thanks to the 
interview with Julie O’Rourke from the 
SIGNAL.  Some folks who came in the 
afternoon specifically mentioned that’s 
where they saw us, and they were so 
delighted with the show.

I got practice with the merchant account 
procedure (lots easier without the 
background music!), and so did Gwen.  
Quite a few people coming through.  
SUCH a difference from former Hart Park 
shows.  This tie-in is working for us.  We 
were so lucky to just have picked this 
weekend randomly.

Yee-hah!!! Kendra Page

Note about the Hart Park poster...

I am really honored to have my “Wind Song” an 8 X 10” oil painting as 
the poster child, so to speak. Kendra took one of the cards to Judy Walker 
at the Equestrain News. She contacted me several times and did an article 
about my artwork. (The May-June issue includes it.)  Wind Song is the 
card image and is a friends horse that I have ridden. He is a Peruvian Paso 
and is like riding a dance in motion. I was photographing him while he was 
running around me. Just as I clicked the shutter he threw his head up and 
his mane streamed out above him in the wind. I knew as soon as I saw it, it 
had to be a painting.    Michelle Gladish



 
ART OF THE WEST DIGITAL FILE SUBMISSION

Hi gals,

 
I have been asked several times by our WAOW members if they could submit their art work for ads via digital 
files. I have found that most of the magazines are now taking digital files for their ads. I always suggest that 
you talk with each magazine to find out what their specifications are for the ads. I have just talked with Elaine 
Durr at Art of the West about what they would like for a digital file format if any of you gals would like to 
send your work in digitally vs. slides or transparencies. The statement below is what she sent me. 

“In response to your email regarding digital images, I am starting to get more and more 
images in digitally. I am not a real expert on digital cameras but I talked to my printer 
and they recommended a few things.

   Use a digital camera that is at least 4 mega pixels

   Set it at the highest resolution

   Send your raw files.

A digital camera will save the image very large at 72 dpi, when I get it and reduce 
it to the size I need it will bring the resolution up to the 300 dpi I need to print.The 
problem we run into is when people try to do color adjustment based on what they see 
on their computer monitors.  Monitors, unless they are calibrated to printer specs can 
be deceiving. If an artists is having a professional photographer take they images, they 
just need to know that I need the image as CMYK not RGB and that I need it as a TIFF 
format at 300 dpi.”

Although I am certainly not an expert in the digital files, I myself have sent some in for ads and have had good 
success. If I can answer any questions please feel free to contact me by e-mail at penner@columbiainet.com 
or phone at 509-337-6381. If I can not answer your questions I will try to refer you to someone who can. 

Lynn and I look forward to working with each and every one of you on our ad campaigns.

Jackie Penner

“Thank You” by new member Kim 
Ragsdale 11.

Ladies,

It’s been my experience that nearly every 
magazine has it’s own “ad kit” that will tell you 
exactly the file format and choice of resolution 
they prefer along with the pricing, etc.. You can 
request such a packet of information by mail or 
download it from most of their websites.

Many of the digital cameras now save a file in 
much larger format than 72 dpi - ours saves them 
in 300 dpi suitable for good photo production...
just  a note. Electronics change so fast these days 
that nothing can be trusted to be the same or 
“standard” across the board where cameras are 
concerned.

Mary Ann Cherry



GALLERY JOY 
 by Robert Genn

Fred Hulser of Houston, Texas,  asked if I might write about the business of accessing the commercial gallery system...here’s a 
selection of “Artist’s Keywords for Gallery Joy.”

Consistency:   Galleries and markets prefer consistency,particularly at first. An artist’s natural tendency toward irregularity may 
be developed later, when earned. 

Imagination:  Art dealers themselves have “imagination in another way” which puts them in a position to admire yours. A 
dealer’s main job is to share your magic. Have magic.

Reliability:     The artist delivers, meets deadlines, doesn’t switch horses. Her word is her bond. 

Production:    The artist is a worker and a producer. There are few blockages, fewer stoppages. If you want to be an apple 
vendor you need apples in your apple cart.

Quality:           Work of poor quality requires expensive hype and ballyhoo. It’s difficult to sell. Dealers prefer art that pretty well 
walks away on its own. 

Saleability:      This does not mean catering to the knuckle-draggers among the art-buying public. It means unique art that 
generates its own interest, enthusiasm and connection.

Marketability: Beside the art, there’s the artist. An artist may be an introvert but should also be a true believer. He or she has a 
life, a personality and a willingness to participate in the game.

Loyalty:           The artist protects a gallery’s turf. If direct sales are made, they are discrete and are at or  near current gallery 
prices. 

Patience:          Artists needn’t pester their dealers. They should give them a chance and just pull the plug if they don’t work out. 
Your dealers are the rowers of your boat. Inevitably, some will be  laying back on the oars, others will be pulling strongly. With 
generally happy relationships with your rowers, your ship will come in anyway.

Best regards, Robert
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ABOUT ROBERT GENN

Robert is a Canadian artist who is supportive of his fellow artists. Helpful notes of creative information and inspiration to keep the 
fire going in your artistic career are added to his website regularly and emailed to those who request it. His twice weekly “letters” 
are received world-wide by a community of professional and semi-professional artists. It’s free. There’s nothing to buy. You will 
not be put on any spam list. It arrives by email every Tuesday and Friday, and it’s addressed to you. A copy of one of his missives is 
reproduced below with his consent. If you’d like to be added to his list, go to  ww.robertgenn.com/

WELCOME NEW MEMBER JANNA HARSCH

“Figurative Abstract”- Now what is that? Well, it’s the closest I can come to an ‘art- talk’ description of my work. I do 
settle for “horse painter” sometimes, too, as my figure of choice happens to be horses. I’ve drawn and painted horses 
since childhood. They are such a fabulous combination of shapes - the best metaphor I can think of for ‘movement’. I” 
stylize their forms but try to stick close to actual conformation. I take liberties in color (Yes- purple horses!) and setting. 
I’m currently working in 3 different techniques/media. In the first I use collage to impose my chosen form on an abstract 
design of painted shapes, textures and colors. I also draw with Prismastix over painted ‘starts’. I love the transparent 
effects you can get by smearing them with odorless turpentine. I’m having a lot of fun with a new media - painting on 
brushed metal surfaces. The reflective surfaces show up through the thin glazes of paint. This allows the work to change 
dramatically with varying light conditions & angles of view. Of course this same characteristic makes them extremely 
difficult to get a good photo of! So I’m hoping you will all get a chance to see this medium at a WAOW show in the 
future1

My art education consists of a B.F.A. from Concordia University in Seward, NE. I have been a working member of 
Noyes Art Gallery, a cooperative gallery, in Lincoln, Nebraska since 1995. .You can see my work on their website.  
www.noyesartgallety.com. 



USE THIS FORM TO SUBMIT INFO FOR YOUR WAOW ARTIST’S WEB PAGE

Date of submission:__________________________________________

Is this a member new Submission or change?______________________ 

MEMBER INFORMATION FOR WEB PAGE

Signature __________ Associate ________ 

Artist name (as you want it to appear):_________________________________________________________

City/State:________________________________________________________Zip:____________________

Your Email Address: _______________________________________________________________________

Your Web Site URL: _______________________________________________________________________

Phone/other contact that you want public: ______________________________________________________

Bio/Statement Approx. 50 words (optional but recommended):______________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
CONTACT INFO ( NOT for public web publishing):

Name:__________________________________________________________________________________

Phone:__________________________________________________________________________________

Email:__________________________________________________________________________________

Address:________________________________________________________________________________

Images (2 for Associate Members, 4 for Signature Members - sculptors may send two views of each piece)

Name of Artwork  #1:______________________________________________________________________

Size (HxWxD):___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y______N______Price with or without frame (optional):________________________________

3-line blurb about the artwork (optional): _______________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________

Jpg file name or slide designation (number?):___________________________________________________

NOTE: Digital images no larger than 600 pixels in the largest dimension  72dpi., RGB, Jpg file format 
(medium quality is fine if you are using PhotoShop or similar)

If you send slides, label them and make certain they are good quality and nothing shows EXCEPT the image 
(or image with frame) Don’t send poor slides...mask off extraneous background using mylar tape!!!

12.



Page 2  (web site artist submission form)

Name of Artwork #2______________________________________________________________________

Size (HxWxD):__________________________________________________________________________

Medium: _______________________________________________________________________________

For Sale?     Y_____N_____Price with or without frame (optional):_________________________________

3-line blurb about the artwork (optional):_______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________  

.Jpg file name or slide designation (number?):___________________________________________________

Member name:____________________________________________________________________________

Name of Artwork #3_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y___N___Price with or without frame (optional):______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

Name of Artwork #4_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y__N___ Price with or without frame (optional):_______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

SEND THIS FORM (WITH YOUR DIGITAL IMAGES ON DISK, OR GOOD QUALITY SLIDES) TO:

SIGNATURE MEMBERS submit to Elin Pendleton - 32305 Crooked Arrow, Wildomar, CA 92595 or email 
to info@elinart.com 

ASSOCIATE MEMBERS submit your information to Linda Walker - P.O. Box 1644, Bemidji, MN 56619 or 
email to: walkers@paulbunyan.net 

13.



AD INFO - SAVE FOR FUTURE REFERENCE

Jackie and Lynn have been working on revamping the WAOW Group Advertising Program, and are making 
changes to simplify the advertising process for our members. The WAOW Group Ad program is one of the 
best perks of your membership. These magazines have all given us special group rate prices, and other special 
opportunities. We want to thank you all for your participation in the Group Ads. There have been more ads 
in more magazines and more participants than ever. Each new ad that comes out is awesome. We feel we 
have had an extremely successful year, and it is due to you joining in the program. Remember that Associates 
are encouraged to advertise and Signature Members are required to advertise at least once as a condition of 
membership. If you have not advertised yet, there is only one more quarter this year and deadlines are almost 
immediate.

With the approval of the WAOW board, Jackie wants to streamline our whole process and make it easier for 
artists, ad directors and magazines in 2006. These changes are taking place now and will be less confusing so 
please make yourself familiar with what will happen from now on. You will be taking more responsibility for 
your own art business and career. Jackie and Lynn, advertising directors will negotiate prices for the different 
magazines, organize and provide you with opportunities, forms and information. All the magazines we are 
dealing with are listed below with deadlines for the upcoming year and any specific directions. Info will be 
updated quarterly at least. Pricing is still being negotiated, but hopefully will be the same or close. We will 
plan on starting the new year with the same number of ads for each magazine and if there is more response 
we will then do more.

We are also working towards all ads in every magazine having the same recognizable look, logo, text and 
background. Your comments on the new plan are appreciated.

Beginning now, the rules for every magazine will essentially be the same. You will have more choices than 
in the past. The information will come in two ways….. through our quarterly newsletter West Wind…. or 
with updates and deadline reminders via email. The WAOW web page should also hold info. Hopefully 
this will save us from making expensive mass snail mail-ings. You can contact Jackie or Lynn any time for 
information.  We are optimistic that this procedure will encourage you to participate in the ads more fully. 

• You will need to save the ad info directions when it comes to you. 

• Especially save the generic GROUP AD INSERTION FORM and copy it for as many ads as you will  
 be in. 

• First choose the magazine and issue you wish to advertise in. 

• PLEASE fill in and provide all the information and material requested in a professional and timely  
 manner. Please write legibly as you wish it to appear in the ad.

• Always check with the magazine to see which type of image format they will accept.

• In all cases now, the artists will send their ad information, images, contact information with payment  
 included directly to the magazines. 

• (However reserve your space for Art of the West with Jackie using the Reservation Form provided, but  
 send Insertion Order Form and ad materials to Art of the West.)

• Some of the magazine ad directors will still call the membership list to fill our ads. We appreciate their  
 help and support.

• Please feel free to schedule your own private ad of any size at any time, in any national magazine,  
 noting in the ad you’re a member of WAOW to complete your advertising obligation. Send a copy to  
 Jackie so we know you have fulfilled your obligation.

IMPORTANT: Please keep your address information current and update any changes with Linda Walker. It 
will make everybody’s job easier.

continued...
14.



continued 

WAOW GROUP MAGAZINE ADS

Deadline means all material to the magazine as early as possible BEFORE this date. Current deadline 
reminders will come to you by the waowinc group email and in the quarterly West Wind. 

ART OF THE WEST – JACKIE

There has been a full page WAOW group ad in Art of the West in every issue of 2005 – Way to go, gals.

*NEW*Jackie will be putting an e-mail ad reservation call out a month before the deadline to remind 
members of the reservation deadlines. Those that only have the newsletter will not get a reminder. You MUST 
make reservations with Jackie first for your ad. You are welcome to do it ahead of time to be sure you get 
your ad in the issue that you want. The earlier you send in your reservation the better. Remember- you will 
now be sending all of your slides and information directly to Art of the West and the only thing Jackie will 
receive now is the ad reservation form. 

• There will be a separate Space Reservation Form for Art of the West sent to Jackie. Contact her for any  
 information you need. 

• Reserve your space by the deadline with Jackie by mailing or e-mailing your ad reservation form. 

• These ads are $350 each at 8 to a page. This price is good for 2006.

• Art of the West Group Ad Insertion forms, materials and payment go directly to Elaine at Art of the  
 West. 

• WAOW will no longer bill you for your AofTW ad.

• Jan- Guidebook 2006. You may repeat your ad to go into the special annual Guidebook for only $150. 
 You will be billed for $150 for each rerun image (i.e. every time you check “yes” on the form) in the  
 2006 Guidebook by WAOW after republication in Jan. 2006. 

• Next year you will send your 2007 Guidebook ad money directly to Art of the West. The 2007   
 Guidebook ad will cost $175.00 The 2007 Guidebook ad will cost $175.00 per artist if the page was a  
 repeat from an ad in the 2006 year.

Nov/Dec. - Full page is filled – deadline was Sept. 7 

Jan/Feb issue - Deadline for Reservation with Jackie is October 1, 2006 

Mar/April – Deadline “ December 1, 2006

May/June - Deadline “ February 1, 2006

July/August - Deadline “ April 1, 2006

Sept/Oct. - Deadline “ June 1, 2006

Nov/Dec. 2006 – Deadline August 1, 2006

 
ART OF THE WEST 

15612 HWY 7, Suite 235, Minnetonka MN 55435 
Allan Duerr & Tom Tierney co-publishers 
Elaine Duerr Production Manager; 1-800-937-9194 or her home 1-651-437-4444 (she works at her home on 
Thursdays and sometimes Fridays)

Office: 952-935-5850     Fax: 952-935-6546     Web Page: http://www.aotw.com

continued...



ad information continued 

ART TALK – LYNN

Art Talk has been another great supporter of our WAOW group. We have had three terrific double page 
spreads in Art Talk this year. Art-Talk puts out nine issues a year with three months that are double month 
issues. June/July, Aug/Sept and Nov/Dec. in a tabloid format especially geared to the art collector.

• The price is $390 for 6 artists to a (large) page. 

• Send your space reservation, payment and materials directly to Lori.

• If there is enough interest we can schedule a winter 2005 ad – write to Lynn. 

• October 7 is the deadline for the November/December issue.

• All deadlines are approximately a month ahead of the issue.

ArtTalk  - Lori Kyle, Advertising Manager - 4141 N. Goldwater Blvd Ste. 102, Scottsdale, AZ 85251 

480.212.1678. 

Please send press information to editor Renee’ Targos.  . 

INFORMART MAGAZINE - LYNN

We will have our first full page group ad with four artists in the InformArt Magazine Winter Issue. For an 
ad here I recommend that in the future you contact Roberta Hurless for your personal ad because they don’t 
want to receive materials for a group ad from the individual artists, but all at once from “moi”. And we are 
trying to go with our streamlining plan. Perhaps we can negotiate with them a little more. In the meantime 
here is their contact information for you. You can contact Roberta to receive their Magazine Advertising 
Requirements with prices list and acceptable ad formats.

You will get a free mailing of your issue to 100 of your clients just by sending along your addressed labels. 
All other costs of this mailing are paid by InformArt. They will also send a follow up letter to each client 
saying that the magazine is courtesy of you. Roberta says many sales for the artists resultfrom this. They will 
not use your address list in any other way. The Annual Winter-Resource issue is a Year Book....So it sells 
all of 2006, 12 months of exposure. All color ads 1/2 page or larger come with the same size Feature Story. 
So if the ad comes from Women Artists of the West the story would be on the organization. If the artists do 
individual ads then the feature would be on the Artists.

InformArt is as nice a magazine as any of our others. Quality and color of the pages are good. There has 
always been a large listing of current market prices for limited edition art. If you do prints this is a good spot 
for your art. The ads and articles about artists are similar to the other major art magazines. Several of our 
WAOW members do ads on their own in InformArt. 

Resource Issue – Space Reservation Deadline Nov. 20th; Materials Deadline Dec. 10th.

Spring Issue  - Feb. 20th; Mar. 10th.

Summer Issue – May 20th; June 10th.

Fall/Christmas Issue – Aug. 12th; Sept. 1st.

Contact info is: Roberta Hurless, Advertising Director - P.O. Box 20444 - Cheyenne WY 82003

email  informartmag@bresnan.net   website: www.informartmag.com 

continued...
16.



INFORMART information continued...

Phone: 307-755-9575   Fax: 307-775-9576

Send Materials to: Peggy Kinstler, Graphic Design Department- InformArt/Westtown Publishing

986 Blackrock Turnpike - Easton CT 06612 - Phone 203-268-5562 - Fax: 203-268-5666

Email: peggyk@optonline.net 

HORSES IN ART – LYNN

We’ve also had a two-page ad in every issue of Horses in Art – awesome.

We are scheduled for an ad in Horses in Art Winter Issue. The deadline is a few weeks away at this writing. 
Please reserve your spot with Mary at Horses in Art.

 Winter Issue (November) - Deadline September 20 

 Spring Issue (March - Deadline January 20

 Summer Issue (May) - Deadline April 20 

 Fall Issue (August) – Deadline June 20

NOTE: A form is included on pg. 24 of this  newsletter for Horses in Art submissions. Please copy as needed.

• We need 11 ads per page to get that $88.64 per person price, otherwise it will cost more but the images  
 will be larger. 

• You can purchase a double space in the ad if you want a larger image, but no larger in the group ad. 

• If you are going to email the image it needs to be a jpg attachment. If you are sending it on a CD it can  
 be a .tiff. Tiff files are too large and take too long to receive via email.

• Please send your reservation, material and payment to Horses in Art ad 

Horses in Art - Equine Vision Magazine - Mary L. Weldy Creative Director - P.O. Box 753, Jamul CA 91935 

Sarah H. Crampton -Advertising Sales/Editor - 619-669-2749 toll free 866-639-8107; Direct 619-447-2749

Kristin Crampton Fax 619- 669-1360 

PLEIN AIR MAGAZINE – LYNN

WAOW had 2 full page ads with twelve artists in the September issue. Plein Air Magazine is relatively new, 
however it is an excellent venue for your ad. It is a beautiful magazine and if you haven’t seen it yet I urge 
you to look up a copy. Subject matter is very universal. Tell Lynn if you are interested in an ad here and she 
will get something set up. 

• Plein Air is published monthly. 

• Deadlines to reserve space are by the 10th - 2 months ahead of the issue, materials are due one week  
 later.

• If SIX artists per page participate the cost is $395 per artist. 

continued...



continued Plein Air Magazine information..

• Contact Linda Osborne to reserve space in a WAOW group ad.

• Send your reservation, payment and materials directly to the magazine.

Plein Air Magazine 

Linda Osborne, National Advertising Director - 224 Datura Street, Suite 1015, West Palm Beach. FL 33401 

phone 281-240-7460,  Phone: 561-655-8778 Fax: 561-655-6164

Regional Representative Rockies - Kathryn McMahon  

SHIPPING SPECS: Attn: Kim Murray, Schumann Printing, 701 South Main St.- Fall River, WI 53932 

Phone (920) 484-3348, Ext. 216

Send your materials to:

Chad Slade - Plein Air Magazine - 224 Datura Street - Suite 1015 - West Palm Beach, FL 33401 

SOUTHWEST ART MAGAZINE – LYNN

We had one ½ page ad come out in the Southwest Art Magazine September issue with two artists. Many of you 
have said you like Southwest Art and we can schedule more ads there. They are more expensive and haven’t 
been as responsive as some of our other magazines, but we will keep trying here. I believe the problems are 
ironed out.

• Southwest Art Magazine is published monthly, and is one of the older publications.

• With six ads to a page the price will be $460 per artist. A personal 1/4 page ad would cost $625.

• Contact Susan to tell her you want to advertise in the WAOW Group Ad. Then she will have your   
 Regional Representative get hold of you with the contract information. 

• You will send your reservation, payment and materials to Susan at the address below. 

• They will accept 4x5 transparency, slide or digital images (ask for digital specifications if sending image  
 in this way). 

• Deadlines are always the same - the 10th of the month 2 months in advance - Example the November   
 issue closes for space on September 10th. Production materials due September 12th - digital ads due   
 September 15th.

Susan Freilicher, Regional Sales Manager- 59 Mt. Bailey Drive - Bailey, CO 80421 - 303-816-6811  

Southwest Art Magazine - 5444 Westheimer, Suite. 1440, Houston, Tex. 77056- 713-296-7914

production dept. - Andrea Osborne -  

WILDLIFE ART MAGAZINE – JACKIE

• Wildlife Art Magazine is published six times a year. It’s a beautiful showcase for your natural art    
 subjects.

Wildlife Art Magazine continued... 18.



Wildlife Art Magazine information continued...

• Each space is $350 (with the prices confirmed the same for 2006) each with 6 artists to a page. If an  
 artist buys two spaces in a year, it’s $325 per space. If an artist buys three or more spaces in a year, it’s  
 $300 per space. 

• Contact Paul Montag with your reservation. Or you may be contacted by the magazine for your ad.

• Send image materials, contact information and payment to Paul Montag.

• WAOW has advertised for a long time in Wildlife Art and they are very helpful.  

Jan/Feb ‘06    November 15th

March/April ‘06  January 15th

May/June ‘06     March 15th

July/August ‘06  May 15th

Sep/Oct  ‘06     July 15th

Nov/Dec ‘06      Sep 15th

Wildlife Art News Magazine – 
Paul Montag - Ad Sales representative - P.O. Box 22439, Eagan, MN 55122  (800) 221-6547(952) 736-1020 
Production: Beth Edwards e-mail Beth at graphics@wildlifeartmag.com  Web: - www.wildlifeartmag.com

WAOW ADVERTISING CONTACT INFORMATION: 

Jackie Penner Advertising Director 
Women Artists of the West Associate Member  
421 Fields Gulch - Waitsburg, Wa 99361 - 509-337-6381 - email: penner@columbiainet.com  
Personal art website www.jpenner.com 

Lynn Thomas, Assistant Advertising Director 
Women Artists of the West Emeritus Member 
105 Richie Rd -Boulder, WY 82923 -307-537-5678 - email: lthomas@wyoming.com   
Personal art website:  www.lynnthomasart.com
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“Runaway: Gold”

Alkyd on Aluminum

by new member 

Janna Harsch



ART OF THE WEST AD RESERVATION FORM 

This is to reserve an ad space in Art of the West only! 

Send this form, with no signature required to:

 Jackie Penner, 421 Fields Gulch Road,  Waitsburg, WA 99361 or e-mail to :   penner@columbiainet.com 

ALL AD INSERTION FORMS, SASE ,SLIDES AND PAYMENT SHOULD BE SENT BY YOU DIRECTLY 
TO ART OF THE WEST MAGAZINE. 

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________ ART OF THE WEST

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW MEMBER______________ASSOCIATE_________________SIGNATURE 

TITLE_____________________________________________________________________________ 
  
DIMENSIONS of IMAGE_________________

MEDIUM________________________________  
 
PRICE______________________________

WEBSITE____________________________________OR EMAIL_________________________________

BUSINESS NAME: ___________________________________________________________ 

Yes______ I want to win a full page color ad for an issue of Art of the West in 2007......Receive 1 chance with 
every art image you feature in our regular WAOW group ad in Art of the West in 2006. What a fabulous prize! 
(A $3,000+ value!)

BONUS!

Yes______ No______ Rerun this image in the 2007 Art of the West Guidebook to Western Artists publishing  
in Jan. 2007....Includes a FREE 100 word biography! You will be billed $175 for each rerun image in the 2007 
Guidebook by WAOW after republication in Jan. 2007. Send in your 100 word bio as soon as possible! Please 
keep your Bio to 100 words or fewer - Lynn and I MUST edit them if they are longer.  



WAOW GROUP AD — INSERTION ORDER FORM

(Save this form and copy as needed)

First contact the ad director of the magazine for your space reservation. Except for Art of the West only, reserve 
space with Jackie Penner WAOW Ad Director by the Art of the West Ad Reservation Form, but send your ad 
material to Art of the West. Fill out information below legibly and completely. You can mail, email, phone or 
fax the order to the magazine. PLEASE mail your materials early before the deadline. Others are relying on 
you. Deadline means material to be received by the magazine before that date.

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________(NAME OF MAGAZINE) _________________________

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW ______________ASSOCIATE (OR)_________________SIGNATURE MEMBER

TITLE_______________________________________ 

DIMENSIONS OF IMAGE_________________

MEDIUM________________________________ PRICE______________________________

WEBSITE________________________________OR EMAIL______________________________________

BUSINESS NAME: ___________________________________________________________ 

 
Make checks payable in the full amount quoted to the magazine you have chosen.

Credit card # ______________________________________________ Exp.Date:___________________

Contact: (if needed) ____________________________________________________________

Address: _________________________________________________________________________________

Zip: ________________

Billing address (if different): _________________________________________________________________

Zip: ___________

Phone: (________)__________________________________ 

Fax: (_________)______________________ 

E-Mail______________________________________________________________________

Any Other Necessary Info_______________________________________________________________

IMPORTANT - FORM IS CONTINUED ON NEXT PAGE....



CHECK LIST FOR WAOW GROUP AD SUBMISSION

• Reserve your space with the magazine BEFORE the space deadline. 

• Reserve Art of the West only ad space with Jackie Penner using the Art of the West Space Reservation   
 Form.

• Send all requested material and images for the ad to the magazine BEFORE the ad deadline. 
 
• Labeled slide(s) or image(s) (name, title, size, medium & dot for top-front) Or quality image by e-   
 mail. Disk, CD. Contact production department for which digital information they will receive. Send  
           Labeled slide(s) (art image only – mask extraneous areas with silver photo tape) in protective plastic   
 sleeve.  
 Please view slide before you send it to make sure it appears as you want it to appear in the magazine...  
 proper color and exposure, in focus, no dust, no scratches, etc.

• A color proof of the image IS required. Without a color proof color, accuracy cannot be guaranteed.

• Identify your image above with name, your contact info, title of artwork and medium.

• Information for ad - list contact info (above) that you want in the ad: Title etc, name, address, phone,   
 web site and email. Please Write Legibly. Save a completed copy for your file.

• Include your payment or credit card info. You can pay directly by check or charge card to the 
  individual magazine, (but don’t send card info through the e-mail)

• SASE (Self addressed stamped envelope) with sufficient postage for material return after publication.

I agree to the terms and conditions quoted to me.

Responsible party signature: _______________________________________________Date____________

Nov. 15th, 2005-------DEADLINE FOR PUBLICATION in the NEXT  ISSUE------Nov. 15th,  2005

Your West Wind is published four times a year as the voice of the Women Artists of the West. You can contact the 
editor/publisher to submit material through the following methods:

Mary Ann Cherry, 760 W. Riverview Dr., Idaho Falls, ID 83401 Email: bambino@cableone.net
To continue receiving your newsletter, send any address or name changes to Kendra Page, (membership), at 
kendrapage@sbcglobal.net and to Pat Schermerhorn, who mails the issues directly to you! Pat’s email is :  
patsart@180com.net. 

Well, the newsletter is late,  and with apologies, I admit it!  Sometimes real life interferes with our art and art 
committments. Smack me next time one of you sees me and I’ll feel so, well...deservedly smacked!

I took a wonderful trip to Scotland and several trips close to home, but when it came time to put the news out, 
I was coping with a pinched nerve in my back. That made it difficult to sit at the computer for long stretches, 
and while things have calmed down, important items have been overlooked and misplaced this summer! One 
misplaced letter inquired about the Reagan show and my apologies personally to that member who never 
received a response! 

I’ll try to do better - please keep sending me your news! Mary Ann

THE BIG “OOPS”!  
SORRY, GALS!!!
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The West Wind 
the voice of the Women Artists of the West

Women Artists of the West will hold its fourth annual art exhibition and sale at Hart Park Hall, William S. Hart Park, Newhall, 
California, April 28 - May 1, also joining with the City of Santa Clarita Cowboy Festival activities at the Park.

WAOW will hold a reception at Hart Park Hall for the Cowboy Poets and other Festival Participants on Thursday evening, April 28th, 
from 6 pm to 8 pm. Reception is open to the public. That same evening, several WAOW members will participate in a “Quick Draw” 
at the Hart Mansion where artists have just 60 minutes to complete a painting, frame it, and put it up for auction to the event ticket 
holders.

Art featured in the show includes original works in oil, watercolor, mixed-media pieces, pencil, pastel, mezzotint and other fine art 
print processes, and sculptures in bronze and clay. Subject matter includes horses, figures, wildlife, landscape, still life and abstract 
works.

WAOW scheduled show hours at Hart Park Hall:

 Thurs.  Apr.il 28th  2 pm - 8 pm - Reception for the Cowboy Poets from 6 pm - 8 pm.

 Fri.       April 29th  10 am - 4 pm.

 Sat.       April 30th  10 am - 7 pm -

 Sun.      May 1st  10 am - 4 pm.

Location:William S. Hart Park & Museum - Hart Park Hall, 24151 San Fernando Road ,Newhall, CA 91321 
WAOW art show and receptions at Hart Park Hall are open to the public, free admission.

Postcards as shown above by Jeanne Hyland using Michelle gladish’s “Wind Song”.

Storming California!

 Congratulations to all the WOAWs with 
pieces accepted into the 

4th Annual Hart Park 
Exhibition and Sale

See You in Newhall, gals!

 

Although we cannot promote Wildlife Waystation  at Hart Park a percentage 
 of all art sales during the show will be donated to Wildlife WayStation, a local 
 nonprofit haven for wild animals situated in the mountains above Tujunga. 
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MEMBER NEWS

Christine Ford  - “I have an article which will be in the 
upcoming Spring issue of “Horses in Art”. The title of the 
article should be “Printmaking - The Art of Etching and 
Mezzotint”.  I discuss how each process is done with a little 
historical information. There will also be some pictures of 
some of my work. I also won a third place award at The 
American Color Print Society show last month in Cheltenham, 
PA. The print was a three plate, three color mezzotint entitled 
“Gold and Blue Macaw”. Members can see this on my brand 
new website www.clfordartist.com. Thanks!”

Gwen Pentecost  tells us “...before moving to Pinetop, AZ, I 
held a show entitled “Goodbye, LA (though I’ve loved you).”  
Sold 18 paintings! Although part of the “hook” was that I 
was leaving, it was also the first show I had in my home town 
and not an hour or two in any direction.....so geographically 
accessible!”

Andrea Stanley’s painting “Waterlilies” received an 
Honorable Mention at the Thousand Oaks Art Association’s 
recent juried show.  In April, Andrea will be exhibiting 
paintings at the Westlake Village Art Guild’s Membership 
Show and has been invited to participate in the City of  
Thousand Oaks Excellence in Arts Show that will run from 
April 21 - July 22, 2005 at the Thousand Oaks Civic Arts 
Plaza.  

Says Linda Walker - “I have had a work “Toward a 
New Home” accepted to the International Museum of 
Contemporary Masters of Fine Art ‘Salon International 2005’ 
juried exhibition. The reception is May 7th at the Greenhouse 
Gallery of fine Art in San Antonio, Texas.”

Faye Taylor had a piece selected for the cover of the February 
Cascade Arts & Entertainment Magazine.  She has also 
become a board member of Rural Oregon Arts Association 
and has become a key player in their efforts to promote the 
arts in Central Oregon.  Her little cowboy town will have their 
first ever art walk in May!

Patti Doolittle - “I am going to have my paintngs at the 
Maturango Museum for 2 months starting Feb. 12. The 
reception is Friday 7-9 p.m. in Ridgecrest , Ca. at the museum 
.  I will have pastels and oils.  There will be a so called 
lecture by me with slides of paintings I have done besides the 
paintings hung there.  I am not a public speaker, but maybe 
because it is about my own art I will do okay, or I just might 
faint!  The name of the show is western paintings in a cowboy 
way.” 

Jean Cook has been really busy....She has taken part in a lot 
of juried shows...Following are just a few she was, or will be 
showing in. Miniature Art Society of Florida, 1/16-2/13/05 (4 
miniatures) “Mid West Winter”, Wausau, WI 1/14-3/6/05 (2 
paintings) “Arts in Harmony 05”, Elk River, MN 2/7-3/25/05 
(2 Paintings)  and last but not least, the  AAEA Invitational 
“The Horse in Fine Art”, Wildlife Experience Museum  
Denver, CO 1/8-3/20/05, The International Museum of the 

Horse, Lexington, KY. 4/8-5/30/05 (2 paintings)

Jean also received an Award of Merit in the Small Works 2005 
competition in New York, NY. This is an online competition 
through Manhattan Arts International. Her name is listed among 
the winners on their website: www.ManhattanArts.com

 Kathryn McMahon had an 11 x 14 oil  plein air piece , 
“Central Park NY”,exhibited at  the Touchstone Gallery All 
Media Exhibition Feb.9 - March 6/05, Washington DC . The 
works were juried by Britta Konau, who is the Associate Curator 
of Modern and Contemporary Art at the National Museum 
of Women in the Arts. This is the only Museum in the world 
dedicated exclusively to recognize the contribution of women 
artists. Kathryn says, “I loved this little painting - as I was 
painting it in Central Park NY, along came two people in a row 
boat! The woman had a parasol and the man had a bottle of wine. 
How romantic it was and that is why I love to paint en plein air, 
to quickly put down the scene before me before the moment is 
gone.”

Ione Citrin had an exhibition titled “Eye Candy by Eye Own”. 
Her  oil paintings and bronze sculptures were on display in 
February at the West End Art Gallery in Fullerton, CA.

S. Lowery Williams writes us, “Hello to the members of 
waow.    I’m really excited that I’ve become a member of such a 
wonderful organization.  I’m from Santa Fe and I’ve just gotten 
my work in a gallery, so I’m thankful for two great things that 
has happened to me lately...I’ve already met several of your 
members at shows I’ve attended and hope to meet many more as 
shows come and go. Thanks for letting me be a part of waow, S. 
Lowery Williams”

Lynn Thomas  - “I did a sketch that was chosen to become a 
commemorative stamp! It is to honor the Boulder Post Office 
that will have been in existence for 100 years on March 11. I was 
honored to be chosen!”

Leslie Allen would like to let members know about these two 
art shows. Here are the deadlines and urls. Thanks Leslie! The 
RockyMountainPleinAirPainters’application -. Deadline June 
5th, check out http://www.lochvalefineart.com/new_page_10.htm 
for information.

Here is a link for the Estes Park Plein Air Application. Deadline 
April 30th  http://www.estesarts.com/EstesParkPleinAir.htm 

From Yvonne Kitchen - Hip, Hip, Hurrah!  I just got my 
acceptance for my very first show as an Associate Member in the 
mail!  Can you tell I am flying high?  And BEST YET, I plan to 
attend with both “Elegance” and “Exuberance”.  Now I need to 
go over that list of motels and my AAA map to see which ones 
are the closest to the park.  Since I am assuming it will be close 
to the 11 hour drive it was to Simi Valley, I may need to break up 
the trip on the way down.  Is there any chance of rooming with 
other members who are going to be there?  

Karen Foster-Wells   “I sent three pretty big paintings to 
Lubbock Texas this week to help illuminate the exhibit opening 
April 2, being put on byLorraine Rawls (see page 24 Spring 
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Issue, Horses in Art): “Gardians of the Camargue” The 
French Buckaroo Tradition. It will be at the National 
Ranching Heritage Center at Texas Tech Universtity in 
Lubbock TX.  In July it will travel to The Farm and Ranch 
Heritage Museum, Las Cruces, New Mexico.”

A note from Sandy Wisecup... Sandy Wisecup was the 
cover artist for Horses In Art magazine’s Winter issue and 
Sarah Crompton wrote an article about Sandy and her work 
inside the issue, “ In the Company of Horses”.  Sandy has 
also been accepted as an associate member of American 
Academy of Equine Art. 

Nancy Moeglein writes...”I have great news, I recently got 
my work into Horizon Fine Art Gallery in Jackson Hole, 
Wyoming. I have not had any work in that area and hope it 
goes well. My only experience is in Co. and N.M. Have a 
great day,Nancy”

Dee Adams Prater is an invited artist at the 25th Annual 
Spring Members’ Exhibition of the American Academy 
of Art.  The show, “Horses in Fine Art,” will run April 8th 
- May 30th at The International Museum of the Horse, in 
Lexington, KY.

Mary Ann Cherry will be part of a three-person show at the 
Eagle Rock Art Museum in Idaho Falls, Idaho during June 
and July. The show is titled “Pastels and Panache”.

Mary Ann is also teaching a workshop titled “Taking Control 
of your Paintings” for both oil and pastel painters of any 
level in Livingston, Montana, in June.

Esther Marie Versch  just recieved a check from her 
California gallery for the sale of 2 of her painting’s  “ “A 
Mixture of Cultures” and “ Pueblo Influence” both still life 
acrylic. This year is off to a good start for her!!! She says 
last year was slow.

Pat Schermerhorn I went to the Western Spirit Art Show 
in Cheyenne.  While there I began recognizing a few names.  
Women Artist of the West were well represented.  I counted 
nine members in all.  Jane Skaar Coleman, Cathi Cook, 
Gaylene Fortner, K. Henderson,Helen Howerton, Sharon 
Hunt,Berna Loy Ost, Barbara McGee and me.  I wished I 
would have had time to find everyone’s work but I was just 
there for the evening and I was in the Quick Draw. 

Helen Howerton was the invited judge for the  “Stillwater 
Art Guild Annual Spring Art Competition”, jurying Mar. 4th, 
2005. She is teaching an acrylic painting workshop Mar. 11 
and 12th in Stillwater, Ok.  

Cathi Cook “I just got a life-size commission!!!!  My first 
BIG ONE!!!   YeeHAW!!!! ...I just had to tell somebody.”   
Cathi

this news from Diane Salamon, “ I have a web site up 
now.  Anyone interested can go to www.DianeSalamon.
com.

B.R. Gates says, “I was accepted in the Gilcrease Museum 
Exhibition in Nov. ‘04 and sold a painting. I am in the CLWAC 
annual for ‘05. I will be in the 14th annual OPA in May, and 
will go to the show.I will also participate in the Red River Valley 
exhibition this spring. 

Daughter of Jack E. Brown bought my painting “Comin’ Home” 
for the new Jack E. Brown engineering building at Texas A&M. 
The painting is in the Brown-Ingram gallery. The dedication will 
be held in the month of April. I have been asked to have a one 
person show in the Schacknow Fine Art Museum in Plantation, 
FL.

Thanks for the batch of member news! The next deadline is June 
15th. Please share with us...Mary Ann Cherry

WILDLIFE ART NETWORK 
 ON THE WEB

I am happy to say that some of our artists are now on the 
Wildlife Art network. It has taken some time but for those that 
were in the last years Wildlife Art ad you are now on www.
wildlifeartnetwork.com. Your wildlife network site will also 
have a link to your own web page should you have one. 

There are a few that did not make it on the site as you did not 
have a web page or your art was not on the WAOW web page 
for Paul Montag of Wildlife Art to capture your digital files 
from. You should have been contacted and given the opportunity 
and instructions on how to submit your digital files if you would 
like to have a page on the wildlife art network. 

Paul has sent very good instruction on how each artist can go on 
their own site and transfer digital files to keep their art current. 
There is an instruction manual that you can download and print 
and it covers many of the things that you will want to know to 
customize your own site. 

I was able to access my site and after reading the manual had 
no trouble uploading my digital files to the site.  For any 
of you who participate in the upcoming ads this year you too 
will have the option of having your own page on the www.
wildlifeartnetwork.com site. Once Paul has your page built he 
will send you instructions on how to manage the site yourself. 
Remember, if you do not have a web site of your own or have 
not submitted digital files to the WAOW web site he will have 
no way of capturing the first images to start your web page with. 
You will then need to send him the digital files on disk or via e-
mail before he can set you up a page. 

I encourage all of you to visit www.wildlifeartnetwork.com and 
if you decide to participate in a Wildlife Art ad I hope you will 
take advantage of this free form of advertisement. Remember 
every form of advertisement, no matter how small or large, 
could turn into a wonderful opportunity for you. 

Jackie Penner -Ad Director 
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 SELF-PROMOTION - A NOTE FROM KENDRA PAGE

I was just emailing another WAOW member about making a living (or not) with one’s art and have something to share.  

I recently went to the monthly reception at a local gallery neighborhood (Los Angeles suburb). It’s a pay-to-show 
gallery where artists rent the walls in two rooms on ideally a six-month or yearly basis, paid up-front.  The front room 
area is also for rent separately by anyone approved by the gallery owner.  The front room artist for March is a very nice 
person who also rents a monthly wall, who works in both watercolor and oil, some very detailed work, others very 
impressionistic; a little confusing with the different styles and mediums, but all nice work, reasonably priced.  The artist 
sold NONE at the reception, though he had sold 2 exquisite small watercolors the previous weekend.  

Present at the reception were other artists from the gallery and the featured artist’s neighbors and friends, and hardly 
anyone else.  To me it was VERY strange not to have a huge number of folks there, given that the artist lives locally and 
has a long background in art and the weather for the reception was PERFECT, unlike pouring rain for the January and 
February receptions.  The December artist had about 10 people at her reception - all other artists from the gallery (she 
had just relocated from out-of-town but still...)  Just a lesson we all (should) have learned by now - “Hang it and they 
will come” is a huge idealistic myth.  

I hate to see artists not use their mailing lists for a gallery show in case their clients like someone else’s work better or 
fearing they’ll “wear out” their list.  Of course that could happen.  But the other artists’ clients might like YOUR work, 
too.

Mailing a postcard worked for me – I had torrential rain for my January reception and couldn’t believe that 40 people 
showed up in addition to my artist colleagues. I sent out 300 postcards to everyone I knew.  The gallery (supposedly) 
sent out 300 postcards to its list and we gave 400 to a local real estate broker who (supposedly) invited their new-home-
buyer clients.  Those 700 postcards in addition to mine brought in 4 people.  Maybe it was the weather, but…  Thank 
heaven I didn’t rely on anyone other than myself to bring people to the show.  I am not good at verbally marketing my 
work, but I’m willing to spend money on postcards and postage.  I sold 5 paintings in January – one to stranger who saw 
the postcard and wanted that painting and came the first day; one to a Gallery client who bought mine plus paintings 
from 2 other artists; and 3 at the reception to people on my mailing list.  These mailing list folks always come to the 
shows but don’t always buy, and I sure don’t expect them to.  Other people came who were new to my mailing list; two 
bought paintings, but most didn’t, but because they weren’t pressured I hope they’ll come again.  I know I won’t always 
have this kind of activity, but the postcard image and personal mailing list made the difference between something and 
nothing.

Another crying shame about the reception:  The March artist had removed some wonderful unframed oil-on-board 
miniatures that were on little easels, and put them in the back room awaiting framing, took them out of the front room in 
the hour before the reception.  I scolded him for that.  Should’ve had a sign next to them that said “Ask about framing.”  
Shame on the gallery owner, too (the gallery does custom framing).

I know, it’s so easy to advise others about marketing; we’re all a little different in so many ways, but we all share the 
same need to “get out there.”  Though my sales are slow right now I’m going to pay for an ad or two, treat it like buying 
a new business “outfit” - part of the cost of doing business.  And I’m considering a home studio show or renting a small 
independent space in my neighborhood for a weekend – I hate the idea of selling myself, but at least I’ll get to keep any 
revenue!  
Kendra Page

For All the Chocolate Lovers! New M&M colors !

There are many women out there who have  breast cancer. Lets do all we can to support this cause.  New Pink & White 
M&M’s  The maker of M&M candies has teamed up with the Susan G. Komen Breast Cancer  Foundation to raise funds 
through the sale of their new “pink & white” M&M  candies.  

For each 8-ounce bag of the special candies sold, the makers of M&M  (Masterfoods) will donate 50 cents to the foundation. 
The next time you want  a treat, please pick up a bag (now sold in stores nationwide) - you will be  donating to a great cause 
and satisfying your sweet tooth. 

Please pass on to all your family and friends. -- Thank you. 
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American Southwest Art Exhibiton  - Oct 1st and 2nd

Great news!  The American Southwest Art Exhibition at the Reagan Library and Museum has been scheduled 
for two days this year - October 1 and 2,  2005. Additionally, the Foundation and Chamber of Commerce have 
joined  forces with the Rotary Club of Simi Valley to support the show.  This is a  vital group which will help 
immensely in bringing in a larger audience.

The exhibit will be held in the same auditorium and will be opened to its maximum.   Tables for a community 
dinner for the Simi Valley Mayor will be set up in the rotunda of the room, and we  will conduct a preview of our 
show for the dinner guests on Saturday night.  Our reception will be from 10 to 5 on Sunday. 

This year the exhibition will include all subject matter and will not be limited exclusively to art of the southwest.  
So, start planning your entries! The  prospectus should be out in May. More details to follow.

Jane Coulombe, Show Chair and Andrea Stanley, Show Chair

 Thanks, Jane and Andrea, 
 for all of your work on this show!

THANKS, MICHELLE!

 A hearty Thanks to Michelle Gladish, who allowed us to use her  equine image “Wind Song” for the postcard  for our Hart 
Park show. Give her a big pat on the back, gals!She may also have an article about her work in Equestrian News, a california 
publication, since the director of the paper saw her lovely image on the card.

WELCOME - NEW MEMBER - MAURA KENDRICK

Mixed media lets me combine my love for the simplicity of black and white photography with the complexity and layers of 
painting.  Every day moments and places provide the starting point for my work—people working the land or relaxing in a park, 
doorways and walls, old store signs, even traffic jams. I create each mixed media piece by combining painting with silk screen and a 
variety of image transfer processes that allow me to utilize my own photographic images.  

I continually layer and scrape to create the feeling of an old 8mm film frame flashing and fading.  I work on wood, often 
incorporating found metal or wooden objects from the location where the images were first captured. I finish a piece with resin, 
which adds yet another element of depth.

I grew up in a large family in the San Francisco Bay Area, where I live today.  After earning my B.A. in Classical Studies/Latin from 
Stanford University, In each work, my goal is to capture the texture of a place—the people, the colors, and pace of life that make 
that locale unique.  My “Cowboy Days” series features images shot on the open range, including a working cattle ranch in Avon, 
Montana operated by three generations of the same family.  I’ve photographed at rodeos and ranches in Wyoming, Montana, Idaho 
and California—all in an effort to capture the pride and people of the West.

    “Pink Wrangler” 
     by Maura Kendrick
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GOING TO HART PARK?

HAVE RESERVATIONS? NEED A ROOMIE / PLACE TO STAY?
Yvonne Kitchen will take a roommate - “I have reservations at the Travelodge and will be happy to share the room and expenses 
thereof.  I deliberately reserved two beds from Wednesday thru Sunday, and they have roll-a-ways for extra people.  The rate is $60/
day + tax. Yvonne Kitchen, ykitchen@jeffnet.org, 541-535-5365’

 
- CAUTION IN DONATING -

I think it is wonderful to give to charities in the form of money, property, time or in our case , art work.  But what do you really 
know about the charities you contribute to?

Why did you choose this charity? Celebrity endorsement? Good PR ? They sent you a letter and it looks like a good opportunity? 
I know I want to find as much as I can about a gallery, a licensing company or a show before I get involved with them. It is usually 
difficult to find this information. A charity is a different story. There is much information available on the internet.  Of course, the 
charity itself has their own spin. But check out other sources. You may be surprised at the difference between the Charities mission 
statements and their actions.

I am especially familiar with the so-called environmental charities in my day to day life. Do you know which ones are known to 
prey on the elderly? Which ones are anti- personal property rights? Which are anti-ranchers? Which  has been called the largest real 
estate developer in America. Which group acquire land cheaply, promises to keep it in conservatorship and then sells two-thirds of 
it to the government at a huge profit.

There are many, many worthy charities out there. What I think is a great one, you may hate. Pick a charity that looks good to you 
and then check them out. You may love the actions they take or you may be appalled. You must make your own decisions but please 
make it an educated decision. 

 We put our hearts and souls into our artwork not to mention time and money. Be sure you know to whom you are donating.

K. Henderson

WELCOME
 NEW MEMBER CATHI COOK 

Cathi Cook resides in Fort Collins, Colorado, but her love of art and horses began long before her relocation 
to the West.  Born and raised in rural Western Pennsylvania, she attributes some of her greatest life lessons, 
second only to motherhood, from raising training and showing Quarter horses.  She began her self-taught art 
career with clients commissioning paintings of  their horses. Discovered at a county fair, she was blessed with 
the opportunity to apprentice under Master Sculptor John Imhoff, refining her God given talent that is known 
for accuracy and detail.  

She started her prolific sculpting career designing master prototypes for gift and toy industries throughout 
the country.  . She has provided a likeness of licensed cartoon characters, celebrities and sports figures, 
commissioned by prominent corporations for the past two decades.  The years of specialized precision that 
fine art collectibles demand, rendered a distinctive style that compliments her natural ability.  This graceful 
blending is now apparent in Cathi’s limited edition bronze sculptures.  

“I actually need to feel, inside myself, this specific emotion while working on a project, and then this is 
revealed in the clay.  To me, this “emotional reference” is just as essential as any visual reference that I scout 
for”.
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 Our Ad Directors Have been Working!
FROM JACKIE AND LYNN

Thanks to all of you who have participated in the WAOW Advertising Campaign so far. Things seem to be going smoothly for 
Jackie and I as we transition into our new positions as Advertising and Assistant Ad Directors. We’re both feeling more comfortable 
with our jobs. When we  look back in Art of the West or other magazines of years past, it seemed ads were only in occasionally and 
there might have been 2-4 artists in those ads. We have come a long way with our advertising due to the wonderful membership 
participation in our ad campaign and Helen Howerton’s guidance the last four years. If you have any comments about the program, 
pro or con, we’d be glad to receive your input. We’re here to help you get your beautiful artwork to the forefront of the art world. As 
a group we are most often able to get a better price on the ads - a good perk of your membership in WAOW.

All the magazine representatives are being as flexible as possible in working with us, and in making some wonderful possibilities 
for our members. There is a tremendous amount of information to deal with. We are hoping to advertise more frequently even if the 
pages are smaller. This will keep the WAOW artists more continually in the readers eye. With all we have to offer, we should have 
the perfect place for your pieces. Please continue to send your very best artwork, with quality images. 

PLEASE NOTE:  We will keep you advised of the upcoming deadlines in the WAOW Group E-Mail and when the timing is right 
in the West Wind newsletter if the deadline permits.  Jackie and I will work with the magazines to set up ad opportunities and send 
the info to you. Please save or print out information we send you now and refer back to it. The magazines may also call you with 
reminders when we are running a group ad or send you a mailing.  Both Jackie and I are asking the magazines not to pressure any 
of the members into thinking they must advertise in any of these issues except of their own choice. However they will be doing their 
thing by calling to notify you of upcoming WAOW group ads.

WATCH FOR YOUR WAOW AD INFO: We are learning there are a whole lot of the artists who are getting no word about the 
ads. Remember.....you can’t receive this info if you’ve opted out of the waowinc group email, you delete the messages or you have a 
spam blocker that is going to block anything with multiple addresses. You’ll need to set your spam blocker to allow the waowinc to 
come in. Also if West Wind is put in the “later” pile or the round file and never read you won’t get the info. 

WHERE TO LOOK: You can refer to the Winter 2005 West Wind issue for more detailed information about advertising in each 
magazine, with contacts, instructions, deadlines, and forms. A shortened and updated version is included in this issue. You must plan 
ahead and give plenty of time to get your materials in to the proper place before the deadline. You’ll need to put deadlines and offers 
into your planner or calendar and be responsible for getting the materials to the place they should go on time. EARLY IS A GOOD 
IDEA. 

Treat this as an important part of your art business. I encourage you to send for the magazines ad rate schedules and deadline 
information, media kits, production specifications, and demographic information. This will help you understand how to deal with an 
ad much better and where your money can best be spent, as well as the best showplace for your type of artwork. 

SEARCH: You also can go on the WAOW website in the members link and after putting in your user name and password it will 
take you to the members page where the past West Wind Newsletters are posted. Then you can pull up the Winter 2005 West Wind 
Newsletter  and read or print the newsletter. It has all of the magazine forms and contact information in it. You need the Adobe 
Reader software, which is a free download off the internet if you need it. We’ve listed the magazines below with updated deadlines 
and probable ad insertions.

CHANGES OF ADDRESS: Please let Linda Walker  know if you’ve moved, changed your phone number or email address so we 
can update the membership list. We get messages that your email came back, usually with a note that your address is not recognized 
by your server. We’ve also learned that 50 of the artists have changed their phone numbers and not notified WAOW since the last 
update. Ad forms sent by mail from the magazines to complete your transaction are also returned if you have moved and not updated 
your address.

YOU SEND YOUR MATERIALS DIRECTLY TO THE MAGAZINES: We will send an e-mail reminder as a deadline draws 
near. Except for Art of the West (for which Jackie will gather materials), YOU must be responsible to contact the magazine and tell 
them you would like to be in their upcoming WAOW group ad. Double check that your information is correct and complete. Tell 
them whether you are an Associate or Signature Member so that can be listed correctly. Then send them (or Jackie for AofW) your 
images and information before the deadline. The magazines prefer it that way. Most of them also require payment with the materials 
or will bill you.  You can call or e-mail Jackie or Lynn and we’ll be glad to help you get into one of the ads. 

continued...



MORE FREEBIES: At least several of the magazines are offering those who advertise with them a space and links on their web 
page, so you need to inquire about that when you contact the magazine. They may want some bio info for that.

HINTS for SUCCESS: We are coming to the conclusion that, along with your image, if you will send the magazine a photo print, 
or hard copy of your slide, digital image, etc. as a color proof that there will be a whole lot fewer cases of disappointment with the 
reproduction of color and sharpness when your ad comes out in the magazine, IF your material is good quality in the first place. It 
should not be difficult to get a copy or photo made and sounds like it will be worth the trouble - again....plan ahead to get a print or 
photo made for this purpose. 

Also remember that you should photograph your artwork with a grayscale and color strip next to the work. This will help the magazine 
match the correct color in your artwork. You can buy the strips at any good photo store for a small amount. If you don’t have one, buy 
a photographer’s loupe, about $6+ or so. You will be able to check your slides for sharpness, dust and pet hair! ...... And its getting 
easier than ever to submit your materials by e-mail.

REMINDER: According to the by-laws all Signature Members are required to advertise at least once, and all Associate Members are 
requested or encouraged to advertise at least once with the WAOW ad campaign.  

WAOW GROUP ADVERTISING ACTIVITY REPORT 

Here is an update of what’s going on in the WAOW Advertising Campaign. As of April we have published opportunities for 
advertising in each of the magazines we are working with - Art of the West, Art Talk, Horses in Art, Plein Air Magazine and Wildlife 
Art. And mid-March I received new information from Southwest Art. 

ART OF THE WEST   We were in the January/February issue of Art of the West with a beautiful 2/3 page ad and then in the 
March/April issue we have a full page. Plans are continuing at this time for another full page Art of the West ad in the May/June 
issue with 8 more artists. Jackie says there is enough interest in advertising in Art of the West for an ad in every issue (total 6).  (Your 
contact is Jackie.) Jackie would like the artists who have had an ad in Art of the West and want to be in the special annual Artists 
Guidebook ((it’s $150 to reprint your ad but you get a free bio  listing in the Guidebook.) to please begin sending her your 100 word 
bio for the guidebook, as she will have to begin work on that large project. Please keep your bio to 100 words or less as if they are 
larger we will edit them and you may not like the way we edit. 

For every ad you put in Art of the West you have a chance to win a free full page color ad worth about $3000. If you have one ad for 
the year you get one chance but if you have two ads for the year you have two chances and so on. 

Southwest Art   Just in time to make it into West Wind before the deadline, I received a call from Susan Freilicher of Southwest 
Art Magazine and we had a great visit about our advertising possibilities there.  Both Jackie and I have spoken at length with her. We 
now have the information we need to go ahead with a WAOW group ad. Jackie will be working with Susan on the page layouts. They 
have quoted us a price of 1/6 page per artist for $460. So no matter how many participate that will be the cost for that size. We’ve 
reserved space in the September issue for at least one page and it would be wonderful if we could do a special section there that would 
highlight the Reagan Library Show. We can also do some smaller ads during the summer if you are interested - let Lynn and Susan 
know ASAP what you would like. 

ART TALK   Six WAOW members were featured in the January 2005 special sculpture issue of Art Talk with a full page ad. 
Another WAOW ad for Art Talk came out in the April issue with 18 artists which called attention to our Hart Park Show. This ad is 
three full pages, in the center of the magazine. WOW WAOW! 

We have another ad scheduled in the August/September (combined) issue to feature the Southwest Art Reagan Library Show. We will 
receive a late summer special rate for 6 ads to a page for $350 each.  Janet Priset is mailing you a color flyer with all the info included 
for this special. I encourage you to take advantage of it by contacting Janet. The deadline is July 1.  There are also special prices 
available for Art Talk’s June/July Issue - see the agenda in part 2. (Your contact is Lynn.)  

HORSES IN ART   We placed two full pages in Horses in Art in their Spring issue. At this writing Jackie has seen the proof and 
is thrilled with the layout. They planned to have an informative announcement of the Hart Park Show. We hope to do possibly two 
more ads, in their upcoming issue(s). Several people are already signed up for the next two ads there. If we get 11 per page the cost 
will be about $88 each, otherwise the cost has to be divided among the lesser number of artists. (Your contact is Lynn.

PLEIN AIR MAGAZINE   We’re sorry to report that we didn’t get enough artists to sign up for Plein Air 
Magazine before their deadline to get a WAOW ad into the May issue, despite Linda Osborne’s contact work. So those few artists 
who have signed up for an ad there will move to a summer issue. We will need to keep in touch on this, and in the meantime you will 
be receiving your complimentary issue from Linda to check out. I am going to try for another insertion in the June issue which will 
have an April 15 approximate deadline for sign up. We definitely want an ad in Plein Air this September for our October show. 
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Ad Report, Continued

Diane Johnson Editor of Plein Air Magazine has retired.  Jennifer King replaced her as of March 1. Plein Air Magazine is sending 
all our artists a complimentary issue of the magazine. Hope you like it enough to try an ad there. I know we have lots of plein air and 
landscape artists and some of our WAOW artists have already advertised here on their own. (Your contact is Lynn.) 

WILDLIFE ART   Our first 2005 ad in Wildlife Art came out in the March/April issue with 2 artists in a half page ad that 
featured the Hart Park show. We will have another ad featuring 6 ads per page at $350 each in the May/June issue which had a March 
15 deadline. Jackie has set up a third ad date in the Sept./Oct. issue. This magazine comes out 6 times a year. They also have a new 
editor - Rose Marie Scott-Blaire, and a new owner - Keith Hansen. You will be working with Paul Montag. (Your contact is Jackie.) 

SOUTHWEST ART   Southwest Art is a monthly, national publication with an audited circulation of 60,000 They have also 
been having some changes in their employees and all is back to normal there now.  Susan will be mailing you all rate sheets and other 
information about advertising with the magazine so be looking for that. (Contact Lynn for help with Southwest Art.) 

SLIDE AND DIGITAL FILE AD SUBMISSION INFORMATION
Hi Girls...

I have had some of our WAOW members ask me some very good questions lately and to give them and all of 
you the correct answers I have taken the time to touch base with some of our magazines that we do ads with 
and ask their expert advice on how they would like to see things done. One of the first questions that I was 
asked was about masking off slide for ad presentations. Most have been aware that we have suggested that 
you gals mask off your slides background if there is any distracting objects behind the artwork in the slide. 
One gal asked if her artwork has a black backdrop behind the piece, did the slide still need to be masked off.  
I talked with Art of the West and Horses in Art to get their answer to this question and they both said that 
they would prefer that the artist mask off all but the actual art piece in the slides because in some cases when 
the edge of a piece of art work is hard to tell and the magazine has cropped off where they think the artwork 
edge is they have had the artist call and say that they cropped off too much of the painting. If Mylar tape had 
been used on the slide there would never be a question on where the art work edges begin and end. I was also 
asked where to get Mylar tape. I was able to go to my local camera shop and purchase Mylar tape. It comes in 
different width, but the Mylar tape I purchased was a ½ inch wide roll and it cost me $17.00 plus tax. At the 
time I also purchased the smallest amount of slide frames so that if I ruined the slide frame when I took my 
slide positive out to mask it, I had new frames to just slip my slide film back into. I paid $13.00 for 100 slide 
frames and a small device that came with them to help slip the film back in the frame. I had one artist tell me 
that she just masked off the slide on the outside of her slide frame and did not take the film out of the frame. It 
does not look as professional but works fine just the same. 

Another question I have been getting is about sending in digital files for our magazine ads. I talked with Art 
of the West this morning and they suggest that the artist call and talk with Gayle Hyer if they want to submit 
digital files. Wildlife Art and Art Talk have also stated they take digital files for ads. In that same conversation 
with Art of the West he did say that they prefer Macintosh- compatible files but said that they could convert 
jpg files to work with their format. They would also prefer if the artist would change their file to a CMYK 
format as they want the artist to see the results of that conversion and make sure they are happy with any color 
shifts. Apparently all of these steps can be done at the magazine but each step the magazine has to do after he 
receives our files can cause color shifts and since they have no original art to compare the color shifts to they 
have no idea how far off those color shifts are. This color shift can happen with slides also as they have to 
scan those slides and sometimes it is hard to make a color match to the slide unless that have a grayscale and 
color bar at the side of the slide like is done when a professional takes a slide. They said there are so many 
variations in this color process for printing that sometimes things can happen as I am sure that some of you 
have experienced at one time or another.

After listening to all the vast information about this subject I asked what we as artists could do to get the 
best quality of reproduction on our art work. He said that  artists should send along a color print (proof) that 
most closely matches the original piece of art work with either the slide or digital file submission. Then the 
magazine would have a proof that they could compare and match the final print to.

I am sure that many of you have dealt with this subject much more than I have and can add your expertise or 
correction to anything I have said. We would love to hear anything any of you might have to share, to help us 
continued... 9.



AGENDA FOR WAOW GROUP MAGAZINE ADS – SPRING. 2005
Hi gals 
As you know Lynn Thomas and I have been working on a new ad layout this year for our WAOW group. We have received our first 
ad in Horses in Art with the new ad layout. Lynn and I are thrilled with how it turned out. You gals that do not take the magazine 
may like to see what the ad looked like. I have made the files small so none of you should have any trouble downloading it. Please 
request it from me (penner@columbiainet.com)

I might quote a saying if I don’t butcher it. “It is not how smart you are to do a job but how smart the people are you choose to 
help you do the job”. I think I proved this point when I asked Lynn Thomas to help me with the advertising job -  she has been so 
instrumental in handling the Horses In Art Magazine with the new ad layout. Thank you Lynn!.

I have just gotten the proof for our WAOW ad in Wildlife Art. We have two pages in there with 8 artists and the proof looks 
wonderful.  It will be out shortly in the May/June issue. I am waiting for the proof for Art of the West as it too will have our new ad 
layout. There will be 8 artists in that issue. 

Below you will find Art of the West deadline dates for the year 2005. If you send me your reservations early it would help me 
coordinate ads for the year. Our ad contract is 8 artists / page so let’s keep those wonderful ads in each issue! We need to know your 
interest for upcoming ads so we can set those up with the magazines. 

At times, if there are not enough artists for one issue we may have to ask you to take the next available issue to get the best rate for 
everyone. If anyone is flexible enough that we can put you any time in a certain magazine.....or any magazine any time, please let 
us know that. (And remember, deadline means all material to the magazine as early as possible BEFORE this date.) Please feel free 
to schedule your own private ad of any size at any time, in any national magazine, noting in the ad you’re a member of WAOW to 
complete your advertising obligation.

I am easy to contact via e-mail and I also have an answering machine - I’ll return your call as quickly as possible.  I look forward to 
working with each and every one of you in 2005. Please have your slides and information to me no later than the deadlines below.

The cost for the 2005 Art of the West ad images will be $330.00 each for the regular ads and $150.00 each if you want to participate 
in the January 2006 Guildbook edition .  WAOW will send you the billing on ads after publication. Again, Art of the West forms and 
materials go to Jackie and payment to WAOW. All other info, materials and payments go directly to the magazines.

Jackie Penner, WAOW AD Director (509) 337-6381   penner@columbiainet.com

ART OF THE WEST AD DEADLINES -  FORM ON PAGE

 July/ Aug - May 7th

      Sept/Oct - July 7th 

      Nov/Dec  - Sept 7th

Inform Art Magazine Jackie checked it out and was impressed, http://www.informartmag.com/,   - in case you want to check 
it out. Some of our artists have their own ads there. No WAOW ad as yet.

Art Talk - Lynn is the contact from WAOW  Deadlines on the next page.

Slide submissions - continued

all learn as much as possible in this new fast paced professional and digital world out there. 

I continue to learn more and more each day from all of you and my new adventure as ad director. I appreciate 
each and every one of you participating in our ad campaign where we can share your talents with the rest of 
the world.

Happy Artistic Endeavors 
Jackie  Penner 
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ART TALK DEADLINE 

   June/July -  May 2. - no WAOW ad scheduled -you’re on your own

   Aug/Sept -  July 1  -  WAOW group ad scheduled (talk to Lynn)  . 

These two issues have a special summer pricing of $350 for 6 artists to a full page. Other options are available as well with group 
discount pricing.......such as 2 artists on 1/2 page for $680 each (the price for this would normally be well over $900.) You can get 
with another person, or up to 5 or 6 on a page and split the cost by going with the WAOW co-op discount pricing. Notice that after 
this issue the co-op  price is going to be $390 for 6 ads to a page. Talk to Janet about your options. Or let’s go for another page or 
two on the WAOW group ad in the Aug./Sept. issue to promote the show at the Reagan Library.

Call Janet Priset , Ad Manager 1-480-948-1799  janet@art-talk.net  or advertising@art-talk.net  

Horses in Art - Lynn is the WAOW contact. Let Lynn know you want to have an ad - then contact Sarah 
Crampton at (619) 669-2749 or email her at equinevision@aol.com or toll free 866-639-8107

We need 11 per page to get the $88 per person price, otherwise it will cost more but the images will be larger.)

          DEADLINES

        Summer - April 20  

        Fall   -  June 20

        Winter -  September 20

Plein Air - Lynn is the WAOW contact. If six artists per page participate the cost is $395 per artist.  There are several artists 
who are interested. WAOW space is reserved for the September issue. Contact Linda Osborne, but do let Lynn know you are asking 
for an ad. Linda Osborne, phone 281-240-7460, lindao@pleinairmagazine.com

 
    September deadline - July 1 

Plein Air Magazine 
224 Datura Street, Suite 1015, West Palm Beach. FL 33401  
Phone: 561-655-8778 Fax: 561-655-6164 
Regional Representative Rockies= Kathryn McMahon kathrynamcmahon@aol.com 
Jennifer King  email: jking@pleinairmagazine.com  - publication

--------------------------------------------------------------------------------

Southwest Art Magazine - Lynn is again the WAOW contact

Space has been reserved in the September issue which has a deadline of July 1. 

With six ads to a page, OR 1/6 page the price will be $460 per artist. (1/4 page size would cost $625.) We are 
not committed to fill a full page.  It would be wonderful if we could do a special section in September that 
would highlight the WAOW Southwest Art Reagan Library Show for those who will be in the show. However, 
you do not need to be in the show to be in that ad. We can also do some smaller ads during the summer if you 
are interested. 

You should contact Susan by July 1 to tell her you want to advertise in the September Issue WAOW Group 
Ad. Then she will have your Regional Representative contact you with contract information. You will send 

all materials to Susan at the address below. They will accept 4x5, slide or digital images (ask them for 
digital specifications if sending image in this way).Susan will be mailing all our artists rate sheets and other 
information about advertising with the magazine so be looking for that.

Art agenda - Southwest Art continued on next page 11.



Art agenda - Southwest Art continued...

Materials for the special September section will be sent to Susan  at:Susan Freilicher, Regional Sales 
Manager. 
59 Mt. Bailey Drive 
Bailey, CO  80421 
303-816-6811 rockymo@aol.com 

Wildlife Art - Jackie is your WAOW contact.  Contact Jackie and also send her your image material, not the magazine.  
 
    Sept/Oct     Ad is scheduled, the deadline  is July 10th.  

for extra information contact Paul Montag, Advertising Sales representative - pmontag@wildlifeartmag.com (800) 221-6547 

  

  WAOW ADVERTISING CONTACTS

Jackie Penner  - WAOW Advertising Director  
421 Fields Gulch  
Waitsburg, Wa 99361 
509-337-6381 - 
email: penner@columbiainet.com  
Personal website  www.jpenner.com  

Lynn Thomas, Assistant Advertising Director 
105 Richie Rd 
Boulder, WY 82923 
307-537-5678  
 e-mail: lthomas@wyoming.com 

ADDRESS TO SEND ART OF THE WEST AD PAYMENT:

Sara Elliott, WAOW Treasurer 
15455 Glenoaks Blvd. #181 
Sylmar CA 91342 
818-362-4941 
e-mail:  sje32@dslextreme.com

ADDRESS TO SEND HORSES IN ART AD PAYMENT

Attn: Kim Murray, Schumann Printing, 701 South Main St. 
Fall River, WI 53932 Phone (920) 484-3348, Ext. 216 
Please send your material and payment for your Horses in Art ad to:  
Chad Slade 

ADDRESS FOR PLEIN AIR MAGAZINE

Plein Air Magazine  
224 Datura Street  
Suite 1015  
West Palm Beach, FL 33401

THANKS  FOR ALL THE WORK ON THE ADS, JACKIE AND LYNN!
12.



WELCOME - NEW MEMBER ANGELA EDMONDS

“I started drawing at the age of two. My parents encouraged me and I never stopped. The good news is my drawing ability is better 
then it was at the age of two. I have a Bachelor Degree in Fine Art from California Institute of the Arts. I studied animation and 
started out my career as a Layout Artist for Walt Disney Feature Animation.

 My husband and I later moved to a ranch in a small town in northern California to get away from stress - It didn’t work. I wish I 
could stop thinking of new things to create. I now own and operate an animation studio with my husband, Russ. Currently I am the 
Art Director for Edmonds Studios creating commercials, straight to 
 video spots, and now children’s television series. As a stress relief  
from my hectic life style, I paint in oils. My subject is my ranch life,  
cutting horses, chickens, cattle, and whatever life form stumbles onto 
our ranch. My loose style is somewhat impressionistic which allows 
me to be spontaneous and paint from life.”

Thank You,

Angela Edmonds

   “Bucking Bacardi” by Angela Edmonds

WELCOME - NEW MEMBER CATHI LOCKE

I am constantly exploring and experimenting with my paintings to push my love of color and bold brush work to establish a color 
harmony and rhythm. I work in oil, pastel and watercolor. I primarily do portraits and figurative work. However I also enjoy 
landscapes and floral still life. I live just north of San Francisco at the base of the wine country, so it is hard to not be called out to 
paint the beautiful scenes around me. 

I show my work primarily in juried exhibitions across the United States and in galleries in the San Francisco area. I graduated from 
Art Center College of Design in 1985, and worked as an art director for many years. Today I do commercial illustration, portraiture 
and gallery painting work. I am currently working on my MFA at the Art Academy in San Francisco in portraiture. I have studied 
portraiture with Bob Gerbracht and Zhaoming Wu, and landscapes with Jove Wang. I have also studied at the Art Academy of Paris, 
with special study in the Louvre, as well as studying Russian painters in St. Petersburg and Moscow.

Education

Academy of Art, San Francisco, CA, MFA, current 
Russian Academy, St. Pettersburg, Russia, specialized study, Fall 2003 
Art Center College of Design, B.F.A., 1985 
Academy of Art, San Francisco, CA, BFA, Illustration 1982 
University of the Pacific, Stockton, CA, BFA, Fine Art, 1976 
London Polytechnic, specialized study in art history, 1972 
Art Academy of Paris, specialized study in the Louvre, 1971

 Chinatown by Cathi Locke

Russian Girl

 by Cathi Locke

13.



USE THIS FORM TO SUBMIT INFO FOR YOUR WAOW ARTIST’S WEB PAGE

Date of submission:__________________________________________

Is this a member new Submission or change?______________________ 

MEMBER INFORMATION FOR WEB PAGE

Signature __________ Associate ________ 

Artist name (as you want it to appear):_________________________________________________________

City/State:________________________________________________________Zip:____________________

Your Email Address: _______________________________________________________________________

Your Web Site URL: _______________________________________________________________________

Phone/other contact that you want public: ______________________________________________________

Bio/Statement Approx. 50 words (optional but recommended):______________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
CONTACT INFO ( NOT for public web publishing):

Name:__________________________________________________________________________________

Phone:__________________________________________________________________________________

Email:__________________________________________________________________________________

Address:________________________________________________________________________________

Images (2 for Associate Members, 4 for Signature Members - sculptors may send two views of each piece)

Name of Artwork  #1:______________________________________________________________________

Size (HxWxD):___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y______N______Price with or without frame (optional):________________________________

3-line blurb about the artwork (optional): _______________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________

Jpg file name or slide designation (number?):___________________________________________________

NOTE: Digital images no larger than 600 pixels in the largest dimension  72dpi., RGB, Jpg file format 
(medium quality is fine if you are using PhotoShop or similar)

If you send slides, label them and make certain they are good quality and nothing shows EXCEPT the image 
(or image with frame) Don’t send poor slides...mask off extraneous background using mylar tape!!!



Page 2  (web site artist submission form)

Name of Artwork #2______________________________________________________________________

Size (HxWxD):__________________________________________________________________________

Medium: _______________________________________________________________________________

For Sale?     Y_____N_____Price with or without frame (optional):_________________________________

3-line blurb about the artwork (optional):_______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________  

.Jpg file name or slide designation (number?):___________________________________________________

Member name:____________________________________________________________________________

Name of Artwork #3_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y___N___Price with or without frame (optional):______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

Name of Artwork #4_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y__N___ Price with or without frame (optional):_______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

SEND THIS FORM (WITH YOUR DIGITAL IMAGES ON DISK, OR GOOD QUALITY SLIDES) TO:

SIGNATURE MEMBERS submit to Elin Pendleton - 32305 Crooked Arrow, Wildomar, CA 92595 or email 
to info@elinart.com 

ASSOCIATE MEMBERS submit your information to Linda Walker - P.O. Box 1644, Bemidji, MN 56619 or 
email to: walkers@paulbunyan.net 



WAOWS MAKE A DIFFERENCE
Some WAOWs, like Claudia May Hanson and Dani Harman 
Zack literally donate in a big way. Claudia was one of many 
Oklahoma artists who decided to spend their time and talents 
painting lifesized fiberglass buffalo as a donation to the 
Nature Conservancy. Although given a stipend to offset costs, 
artists who choose to donate often have many “out-of-pocket” 
expenses and more time involved than they care to admit! In 
Claudia’s case, companies “sponsored” each sculpture with a 
large donation to the Nature Conservancy, and then displayed 
the final product. Claudia’s buffalo was displayed by the 
Ardmore Development Authority in Ardmore, Oklahoma. 

Dani Harman Zack sculpted a life-size horse for the Tucson-
Pima Arts Council to become the form for their “Ponies del 
Pueblo” animals in art project. Thirty-five copies were cast 
and then painted/decorated by different Tucson artists.  After 
a one-year exhibition, the painted ponies were auctioned and 
proceeds donated to a variety of non-profit organizations.  Dani 
says”This donation of my time not only resulted in exposure in 
a new area, adding to my public art credentials, but was also a 
great deal of fun!  I was invited to and introduced at a number 
of “Pony-related” events in Tucson including the Mayor’s 
costume ball and I met some terrific people in the process.”

Another horse related charitable donation - Dee Adams Prater 
donated equine sculptures and drawings to auctions benefiting 
the International Society for the Preservation of Mustangs 
and Burros several years in a row and plans to continue with 
their upcoming auctions. ISPMB works with the government 
to assure protective standards for America’s diminishing wild 
horses and burros.  

Whether for wildlife, education or health related charities, 
many donations are not only good visibility for the donating 
artist and a good contribution to a worthy cause. Sometimes 
they give your pocketbook a boost as well as your morale. They 
can help pay a few bills. Artists who responded to my email 
about charitable donations often do a “percentage split” which 
gives the charity a portion of the auctioned artwork purchase 
price, but with a large percentage retained by the artist. A 
couple of non-profit groups who do this on a regular basis are 
“Ducks Unlimited” and the “Rocky Mountain Elk Foundation”, 
both popular charities with WAOWs who wrote me. 

It’s good business when asked for a donation to request a 
“split” of the proceeds and fill out approriate forms. Please 
remember to be businesslike as well as generous. We need to 
pay our framers and foundries, too. AND don’t forget to take 
the donated portion off your taxes. 

Liz Reday donates one painting and several drawings every 
year to the South Pasadena Educational Foundation which helps 
her school district in funding of the arts.  These are auctioned 
off at a very glitsy upscale annual party.  The publicity value 
is inestimable - however, she recommends putting a reserve on 
the donated work. It keeps the charity from way “underselling” 
your local gallery.

She says, “The person who buys my work usually contacts 
me and goes on to buy  more! I don’t take any money for the 
work, but I get a lot out of it in more ways than one.”  Liz also 
mentions that she asks for a complete list of those who bid 
on her auction piece, not just the final recipient, then adds the 

Claudia May Hanson with her painted buffalo!

people to her “customer list”.

Leslie Allen has donated work to charitable auctions for 
Regional Art Centers, Public Education Groups, Lawyers for 
the Arts, PBS, Artists’ Charitable Fund and various others. She 
says doing so has given her some valuable collectors who have 
visited the studio and bought again. (She puts her contact card 
on back of the donated artwork.)

I always put my printed bio on the back with a handwritten note 
about the work. I also ask the charity representative if they have 
an area at their fundraiser in which to display a stack of my 
brochures and business cards. They usually do.

Gaylene Fortner has original work to many worthwhile causes 
such as the Relay for Life Cancer Walk, and has used her 
framed prints to good advantage by donating some to the Rocky 
Mountain Elk Foundation and several other charitable events.  
For those of us who have prints or greeting cards of our work, 
this is a wonderful way to donate to your favorite charity and 
get some visibility for less outlay than expensive originals. We 
have to pick and choose when our budgets are flush enough to 
give an original and when we wisely say “Prints, okay!” Believe 
me, the charities are glad to get them, too.

Leslie Allen is pleased with her donations - “It allows me to 
donate to causes I believe in when I cannot donate cash.  This is 
a win-win situation for everyone! The collectors like to support 
the artists who are supportive of their favourite charity (I give 
the charity 50%), so the charity wins, the artist wins, and the 
collectors win! In today’s art scene where the galleries are not 
doing well, I can still have checks coming in by doing these 
charitable events. It gets my art and my name out there in front 
of collectors who might not go to galleries. I hesitate to say this 
for publication (for WAOW Newsletter, I can) but it also allows 
me to sell “older” but very nice paintings in “older” frames that 
might have minor marks, etc. that the galleries will be less apt 
to take!” 

Lynn Thomas has given artwork to charities too numerous 
to list, including the National Bighorn Sheep Foundation. In 
1992 the proceeds from a painting donation raffle was invested 
to raise money for annual 4-H scholarships every year for a 
graduate from both Pinedale and Big Piney. Truly a “gift that 
keeps on giving”.

An innovative way of being generous comes from  Barbara 



June 15th, 2005-------DEADLINE FOR PUBLICATION in the NEXT  ISSUE------June 15th,  2005

Your West Wind is published four times a year as the voice of the Women Artists of the West. You can contact the 
editor/publisher to submit material through the following methods:

Mary Ann Cherry, 760 W. Riverview Dr., Idaho Falls, ID 83401 Email: bambino@cableone.net
To continue receiving your newsletter, send any address or name changes to Kendra Page, (membership), at 
kendrapage@sbcglobal.net and to Pat Schermerhorn, who mails the issues directly to you! Pat’s email is :  
patsart@180com.net. 

WAOWs who make a difference, cont.

Larimore.  She says, “I have what I call  a “charity gallery” at the Rathgeber Hospitality House in Wichita Falls (like a Ronald 
McDonald House) serving families of patients at the United Regional Health Care Hospital.  I use my older works, price them 
cheap, and the proceeds benefit the Rathgeber House.

She also donates work to an auction benefitting a Christian organization working with youth.Many WAOW’s donations involve 
education or health of children. Most of us are mothers, so we worry about America’s children. 

Helen Howerton has given “commissioned pet portraits” to be auctioned along with limited edition prints.  Says Helen, “I’ve painted 
on chairs, wooden storage boxes & pottery, designed and decorated Xmas trees for Philbrook Museum,  created original paintings 
with special themes, designed program and invitation covers.” 

One thing most artists agree on...the silent auctions are rarely beneficial to either the charity or the artist. Prices are poor at silent 
auctions. we get some verbal publicity.  Especially if you are donating an original, make sure it is a live auction and that you get 
some publicity for it, a note recognizing the donation to use  as proof of a tax deduction.

As Helen states, “This is not too much to ask as artists are trying to make a living by selling original paintings/sculptures...we 
simply cannot afford to give it all away and still pay the bills!  It should at least cover your framing and materials cost.

Be sure to make certain your charity is legitimate, as K. Henderson writes in her article. There are a lot of bogus charities out there.  

I am proud of our WAOWs for giving their time and effort. Our artwork helps our churches,  our colleges and kindergartens, Aids 
and Cancer drives, wildlife and habitat conservation, humane societies, scholarship funds, hospitals and homeless shelters. And on 
and on...

Our artwork makes a difference. Thanks, gals!

Mary Ann Cherry 

WAOW Email List
WAOW has an email mailing list and it is on yahoogroups 
with minimal spam and only one ad on the bottom of the 
emails. 

To subscribe to the WAOW mailing list: waowinc-
subscribe@yahoogroups.com 

Our WAOW Main Page (with links to other pages):
http://www.waow.org  

Questions about the email mailing list or about your on-line 
gallery pages with WAOW? info@elinart.com

To leave the email mailing list: 
waowinc-unsubscribe@yahoogroups.com 

To post a message after you’ve subscribed: 
waowinc@yahoogroups.com

Painters - Looking for Extra Heavy Duty 
Stretcher Bars?

This company sells them in any size you want 
from 7” to 144”!

 Want stretcher bars 47 inches?  18 ½ inches?  French 
Canvas (www.frenchcanvas.com) will custom make  
Extra Heavy Duty Stretcher Bars (1 ¾ “ deep) to any 
size you need. 

How do I order? Let us know what you want.  We’ll 
e-mail you back the price for your specific need.  You 
will receive your bars within 2-4 weeks from placing 
order.  (www.frenchcanvas.com) 
Best regards, French Canvas LLC

WAOW DOES NOT ENDORSE ANY COMPANIES 
OR PRODUCTS - TRY AT YOUR OWN RISK.
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FOR ART OF THE WEST AD RESERVATIONS ONLY 
 SEND (or call with info or email) THIS FORM TO:

Jackie Penner, 421 Fields Gulch Rd.,Waitsburg, WA 99361 
Phone:(509)337-6381 penner@columbiainet.com

WAOW Art of the West ad______________(month)

Name_______________________________e-mail____________________________

Phone_______________________________

Then send your slide and material (also to Jackie Penner.)

Jackie Penner, 421 Fields Gulch Rd.,Waitsburg, WA 99361 
Phone:(509)337-6381 penner@columbiainet.com

Please send with no signature required!

Check list:   _____labeled slide (name, title, size, medium...arrow or dot for top-front)

                  _____ad form 

                  _____SASE (Self Addressed Stamped Envelope) for slide return

Maybe this will make it easier for everyone to get all of it together!

SLIDE AND INFORMATION FORM (for Art of the West ads - Art of the West is published bi-monthly)

Ad to appear in _________________(month)2004

Name:_________________________Signature ___  Associate__

Title:___________________________

Medium:_________________________

Size:____________________________

Phone:___________________________

E-mail, Fax or Website (only one)______________________________

Send slide in protective sleeve marked with name,title,medium,size and arrow or dot to indicate top front of 
image. Please show art image only!! Include a self-addressed,stamped,envelope for slide return. You will be 
billed $330.00 by WAOW after publication.  
 
Yes______No______I want to win my own full page color ad to appear in the issue of my choice 2005 Art 
of the West magazine! Receive 1 chance with every art image you feature in our regular WAOW group ads in 
2005!!! WOW! WOW! 
 
BONUS! 
Yes________No_________Rerun this ad in next years Art of the West Guidebook to Western Artists for Jan. 
2005 ($150.00).  This includes a FREE 100 word biography in the Guidebook to Western Artists! (All artists 
on each WAOW ad page have to approve the re-run for this fantastically discounted price!). You will be billed 
by WAOW after publication in Jan. 2005.



  Volume 35 Issue 3            FALL 2005

The West Wind 
the voice of the Women Artists of the West

NOTE: This issue includes show 
information you will want to keep on 
file. Please keep it!

A Very Merry Christmas and a Happy New Year!

Waows Attacked by Artistic Blahs

A bad case of the blahs has attacked waows 
in various parts of the country. It’s hard to 
be creative when stalked by feelings of woe, 
winter weather, poor sales, or simply daily 
life interfering with our artwork. Luckily, we 
aren’t all struck down at the same time, so 
we’re able to get through it with “a little help 
from our friends”. Here are some notes from 
a few of the gals who fight back when the 
creative doldrums strike. 

Lynn Thomas shares her views. 
 
“I use “positive programming” that has helped me a 
lot in the past. Today this is very ingrained in the way 
I think about my career and artwork.

Always Always Always put forth a positive attitude 
and remarks about your career, even if you know in 
your heart that things aren’t the greatest right now...
perhaps you need more sales, one of your galleries 
closed or doesn’t want your artwork any more, yada, 
yada, yada. Maybe something awful in your personal 
life is reflected in the way you think about your art. 
Stop doing that!! Take some deep breaths and smile.

 Eventually it will come as second nature to reply 
to “How’s it going?” by enthusiastically saying 
“Great!”, “Couldn’t be better!”. Find something 
positive to say that’s happened with your art lately, 
no matter what it is. Mention that you’re happy with 
the piece you’re working on (lie), or you had a good 
sale (even if its been a while), or comment on that 
show you got into a while back that you’re proud 
of. You’ve been on an inspiring trip for reference 
gathering. Chit chat. Stay totally away from the 
negative stuff. As artists, most of this negative 
attitude is often our mind set anyway, so turn that 
around to being positive and thankful for where you 
are at right now. 

If you are the one who is negative about your career, 
and tell people who ask that things are just rotten for 
you, you can’t paint, you can’t sell anything, you got 
rejected from a show and don’t know why, 

  
Kim Ragsdale was awarded the “Painting of the 
Year” for her 16 x 24 graphite of “Ready” by the 
Southern Oregon Society of Artists.  The judge 
was Chris Messer, an instructor at the California 
Academy of Art in San Francisco.   Kim’s graphite 
is of a dressage horse in Olympic competition.

Member News 

“Ready” 16 x 24 graphite 
 by Kim Ragsdale

THIS ISSUE INCLUDES:

Hart Park Show Information - page 4

Ad forms - pages 20 ~ 22 

Board contacts - page 25

Website form - page 12

Taking your slides - page 5



blahs continued...

your painting or creating. You will transmit an aura of 
success.  This is part of your job as an artist - no one 
else will be knocking on your door to do it for you.

I think we need to continue to challenge ourselves 
with something more difficult in each painting in 
order to grow and develop. Surely changes in our style 
are normal with that development, and as we become 
more adept. All the older artists or art teachers I’ve 
ever talked to have always said that they have never 
stopped learning ....and that they never want to stop 
learning. They also say there is always more to learn...
and that can be so exciting.  

As we learn, there is a continual, inevitable change 
in our style or techniques. We should embrace those 
changes, even when sometimes we don’t understand 
them, rather than resist or fight against them. Our 
methods and interests change, we have physical 
changes - such as changes in eyesight - the way we 
see things actually is different. Maybe having to sit 
more at the easel instead of stand. What we want to 
do for subject matter may change. Our inner visions 
evolve and mature. Besides....who is telling you that 
they want you to keep painting the way you always 
have, because that’s what they can sell? Or that’s 
what your buyers expect? I don’t think sooooooo. (Or 
go ahead and get stuck in that, but then don’t tell me 
you’re not happy about it.)

 One tendency seems to be, at least part of the time, to 
become more abstract or at least to mass and simplify 
more. Kind of like doing shorthand with images.

I almost never give up on a painting, having an 
obsession to “make something out of it” no matter 
how wrong things have gone. Its something between 
being too cheap to waste the materials....and being too 
dang stubborn to give up and let it defeat me. Don’t 
get too hung up on that “loosing the freshness” thing. 
Do the best you can on it and amazingly eventually 
it always seems like someone will love it even if you 
don’t. (If you’re not sure about the painting, just don’t 
put that one in a gallery or show without some serious 
critique.) Then use that lesson you learned the next 
time that problem comes up. Once I started a painting 
way beyond my ability at the time. It sat against the 
wall for over ten years before I felt I could finish it, 
and I’m glad I didn’t trash it.

One thing we should always do as professionals is 
present our best work. We should be proud enough 
of it to frame it in the best we can afford. We should 
carry on our business to the very best of our ability. 

2.

blahs, continued...

whine whine, that image is just going to come 
back haunt you, now and way down the road. YOU 
are sabotaging yourself. Whatever you speak will 
come to pass. Save anything negative to confide 
to your best “artist friend” when you need good 
feedback, not with a gallery owner/manager and 
not with a group of artists or buyers at a show. 
Never put yourself down in front of those people. 
This doesn’t mean to brag on yourself either, but be 
humble about the good things that have happened. 
If someone compliments a piece, tell them very 
gratefully..Thank You for telling me you like it...... 
and say something you also like about it. Don’t 
stand there and pick out all the things that went 
wrong.

We artists are our own worst enemies in these 
situations, and it seems to be almost universal. I 
attribute that to our inherent self doubt. Sometimes 
we don’t even know we’ve done a good thing, and 
find too much fault with what we create. Years 
down the road I can look back at something I 
haven’t seen for a while and think that’s not nearly 
as bad as I thought it was, maybe it’s even pretty 
darn good.  I’m not saying to go blithely forward 
and enter a piece of crap in some important show 
because you’re great and so therefore the artwork is 
also great. You can still be very realistic and aware 
of things that could be improved. Every piece you 
do is “lessons learned”, even the bad stuff.

Also I can’t stress the importance in these situations 
of having good critiques from a knowledgeable 
artist or teacher you admire. Take away from that 
what seems to make sense and what you can use, 
save the rest in your pouch of possibles for a future 
situation. It all adds to our learning journey.

Don’t worry that your work isn’t “western” enough, 
or “impressionistic” enough, or “representational” 
enough or it’s too this - or too that. Find a niche for 
what you love doing. I personally like every kind 
of art as long as it is well done and well presented. 
And just remember that the real genius in art is 
doing something in a way that no one else has done 
it before. Big order, but it really means seeking out 
your own style. And, Hey!, if you want to change 
and do something else, I say you should go for it. 
Don’t get stuck in your karma.

This positive attitude is going to be one of your best 
assets, and soon the only thing people will know is 
that good things are happening with you and your 
career. It will translate to you being more confident 
in all aspects of your business, even in 
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Here is a really effective way of attaining your 
goals and it’s very simple. 

Make a list of your goals (you can do this for 
any life situation, not just art). 

“...Put your greatest wishes for your art career on 
the list even if you think at the time it could never 
happen.  

1.If money you earn as an artist might let you take 
a trip around the world or on some safari, put that 
on the list. 

2.If you want a show at a big time museum, list it.

3. If you want to be in a high class show you think 
is unattainable, list it.

4. If you want to learn to understand complicated 
color harmonies, list it.

Keep your special list in a place where you will 
see it every day....even on the bathroom mirror. 

Just read the list every day without fail. 

When something is accomplished cross it off the 
list but leave it there so you can see how many 
things you have crossed off. When you think of 
another goal you want to accomplish add it to the 
list. 

Reach for even greater things.

...you can see that the list is continually in a 
state of change. You will soon be surprised how 
many things you may have thought you couldn’t 
accomplish, just sort of materialize.

By reading the list, you program your mind to 
make the choices and take the paths that lead you 
to your goals.

Success happens.” 
Submitted by Lynn Thomas, Emeritus member

From Mary Ann Cherry - Be very sure that 
you know what you truly want to achieve before 
you start your list. Sometimes this involves some 
soul-searching. Have a dream, but make certain 
your attempts to to achieve it begin with stairsteps 
of small, achievable, realistic goals. They will 
eventually lead to the “big dream”.

Esther Marie Versch writes: 
“ I too have had my share of the blahs, and have 
wondered if I’ll accomplish what I want in my 
career...I’ve been painting for years and I’m still 
not satisfied with my work! I want to do better and 
keep on learning.” Esther’s way of dealing with 

the creative doldrums is to learn more and DO more. 
She takes workshops and when home, often lets the 
answering machine pick up the phone simply to give 
herself time each day to paint. Esther  says, “We,  as 
women artists with families or even just a husband, 
have so much work to do...I once read an article that 
said “when you can’t find the time to paint, at least 
read an Art book”. 

The days when I am having trouble with a painting, 
I remember what Elin Pendleton said in one of her 
videos -”When in doubt, paint it out!.  or put it away 
for awhile. come back to it when you are refreshed.” 
 
Liz Reday offers these words of wisdom: 
“I find it’s  really helpful to read biographies of 
artists, I just started the two volume bio of Matisse, 
which is incredible.  Most people hated his work, and 
he really only had one collector in Russia.  He just 
kept painting despite the fact that he received very 
little encouragement.  The only artist who had any 
respect for him was Picasso.”

A wonderful source for inspiration is Robert Genn’s 
twice weekly letter www.painterskeys.com . They 
have compiled an extensive library of art quotations, 
and quotes from artists that apply to art and life...His 
newsletter is free and it’s fun to read what artists all 
over the world have to say in the clickbacks.

Many WAOWs  emailed the group that it helped 
to “challenge yourself” by trying something new 
- whether a new medium, subject matter or simply 
a larger or smaller size than you normally choose to 
work on. 

Amy Evans writes: “Dear all, I have really received 
a lot of encouragement from these conversations 
regarding getting in a rut. I am also “sizing up”. As 
a plein air painter, this is a challenge. I am working 
from my studies in my studio, which is a good thing, 
since the weather here in Breckenridge, CO is 17 
below zero this am. It is good to know that we all 
struggle when we get out of our comfort zone and try 
something new.  
 
From Cat Corcilius 
There’s an old saying that goes something like this: 
“Be careful what you wish for, because you will 
probably get it.” 

To me, this means, if I’m negative.......that’s what I 
will get..if I’m positive, that’s what I’ll get. I much 
prefer the positive!!

I think that to be a fabulous artist, talent is a good 
thing ...But just as important, an artist really needs 
persistence and a positive attitude !! Just my two 
cents worth!! 



4.

Prospectuses will be sent out shortly after New Years, Gals. Make sure WAOW has current contact 
information so that you receive the prospectus, and start creating your best work! At this time it looks like 
the deadline for RECEIPT of submissions will be Feb. 5th. 

Note to WAOW Members Attending the Show - Our schedule is below - we’ll inform you of changes. 

Schedule of Events:

Wednesday  4/26   Take-in and hanging: 2 pm - 4 pm 
Thursday  4/27   Take-in and hanging: 10 am - Noon 
    Show hours: 2 pm - 9 pm 
    Reception for Cowboy Poets and Musicians: 6 - 9 pm 
    kicked off with performances by the Lost Canyon Rangers,     
    Cowboy Poet Joe Harrington, and Buck Corbett & The Boys    
    from Triple J - open mike follows. Public is welcome.

Friday 4/28   Show hours: 10 am - 4 pm 
Saturday 4/29   Show hours: 10 am - 7 pm  
    Reception 2 - 5 pm, Public welcome.  Music by Lost  
    Canyon Rangers

Sunday 4/30   Show hours: 10 am - 4 pm 
    Take-down and packing:  4 pm - ? (usually takes 2 hours 
    with help from our members - an amazing accomplishment!)

HELP! We need worker bees in the following areas. Please volunteer some time - it’s a long show and the 
Show Committee is small.  We will love you, you’ll learn a lot and you will accrue brownie points!

1. Sit the sales/information desk. We have a long show and no one should have to be chained to the desk 
for an extended period of time. Our merchant account requires phone approval of credit card transactions; if 
you’re familiar with this process or would like to be, please raise your hand (and bring cell phone if you have 
one; it’s a toll-free call)! We have instructions, not to worry. We also can use help with cash and check sales.  
2. Greet visitors, have them sign our guest book/mailing list.  Answer questions.  Direct visitors who ask for  
a particular artist’s work. 
3. Help with reception setup and take-down, and with show take-down and packing. 
4. Sell - A weak point for many of us.  Sell your work, sell work of other WAOW artists. Wear your WAOW 
name tag (we have one for you), “work the crowd” - don’t be shy. Visitors love to meet the artists! And we 
are here to SELL!! 

HERE ARE A FEW SUGGESTIONS FOR  - BOOK EARLY - THEY FILL FAST

Hampton Inn (661) 253-2400  
Fairfield Inn by Marriott (661) 290-2828 
Residence Inn by Marriott (661) 290-2800 
Santa Clarita Motel (661) 259-2800

TOURISM INFORMATION (661)-255-4347  - SCV Tourism Bureau www.santa-clarita.com/tourism  

Hart Park Show
April 26 ~ April 30, 2006
WM. S. HART PARK, NEWHALL, CALIFORNIA
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Those Important Slides
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We had quite a discussion on the WAOW group email about taking slides of your work. It’s so important to have 
wondeful slides when you submit your work to a show or gallery. I have included information from several members 
who contributed great comments and have printed in their entirety two longer informative articles  one by my husband 
Bob, and another by Jeanne Hyland. They both have experience with the issue and are very much on the “same page” 
with their comments.

Accurate Colors in Slides or Photos 
by Bob Cherry

Different light sources such as sunlight, tungsten photographic lamps, or ordinary incandescent bulbs have different 
color spectra. This in turn will influence the color balance of your painting when you take slides or photographs. To get 
an accurate image, match your digital camera settings or film choice to the lighting conditions

When your film choice or camera settings do not match the available light, your photo will record the color of the light 
as though your art was tinted that color. You do not notice this yourself because your brain corrects color perception for 
the effect of different light sources, but film can not. These examples, taken with a digital camera set for direct sunlight, 
show the consequences. The correct exposure had the camera set for an electronic flash as the light source. 

             
Photos (left to right) taken indoors with indirect daylight, properly recorded using a flash, and with incandescent lighting

Regular light bulbs are the worst offenders because their color is quite different from the sunlight for which most 
ordinary films are balanced. The color spectra of tungsten photographers’ lamps and fluorescent bulbs lie between 
incandescent bulbs and sunlight, while electronic flashes are nearly the same as sunlight. There are also differences 
between direct sunlight, overcast daylight (bluer), and outdoor shadows or a window-lit room where indirect daylight 
comes from a (very) blue sky. Consequently, subtle color imbalances such as the lost pink and red accents in the first 
photo are often possible although you may not notice them at the time.

Advanced digital cameras can electronically correct this color problem as the photo is taken. Check your camera’s 
manual for a discussion of “white balance”. While the default automatic correction might work well, try some test 
photos with different manual settings to see if the results are more accurate, especially if your color palette is quite 
warm or cold. Alternatively, you can manually correct the colors with image processing software before taking the 
image files to a camera store to be printed as slides. 

Film cameras require advance preparation to get accurate color reproduction. You should buy film made for the type of 
lighting you use. This information will be printed on the film box. Daylight film is the most common. For indoor photo 
studios with artificial lighting, films are available that are color-balanced for the tungsten lamps often used.

It is possible to work with mismatched film and lighting. A screw-on colored filter on the lens can give proper color 
rendering. (This corresponds to adjusting the electronic white balance on a digital camera.) A blue filter makes 
incandescent lighting look right in a photo taken with daylight film, while an amber filter can adjust indirect sky 
illumination for direct daylight films. The filter must be matched to the film and lighting you are using and to the 
diameter of your camera lens as well. Ask at your camera store for help selecting appropriate film or filters and, if 
necessary, a lighting system.

continued on page 6 5.



More Information About Slides 
 by Jeanne  Hyland

After 25 + years in graphic design/art direction and a husband professional photographer (now manager)--both early in 
on computer design, etc. we’ve seen a lot of this...

The speed of the film will determine how much light you need to shoot the photo (bright sunlight, dim interior light). It 
also affect the “grain”. Tripod is a must if you want sharp/square photos.

The COLOR BALANCE of the film (slide or print) is probably more important to artists (unless you are reproducing 
from your slides and require pin-point sharpness) for color accuracy. Hence the Tungsten film someone was mentioning 
(when using tungsten lights). Some film brands tend to have a bias toward warm or cool as well. Not so much any more 
(Fuji used to be cool, Kodak was better for warm colors). There is film for daylight balance, incandescent (yellow/warm 
light), etc. Your camera store would know.

I’ve been using Fuji Velvia 100 (daylight) for several years--it has tested out to be the most color accurate for me. I ran 
some test rolls before shooting a ton of slides.

Digital cameras have settings (depending on your camera) that compensate for this same phenomenon (yes, light has 
color!)--so you have to make sure you have the right setting, or at least use Auto white balance... before you send it off 
for slides to be made. Digital cameras can correct for grey (blue-cast) days, fluorescense (greenish cast), etc., do custom 
color balance and other wild artsy things.. And this is all “RGB” color (not directly meant for color presses--an entirely 
different issue for books, ads).

Film houses are supposed to “calibrate” their slide processing equipment regularly, but it can occasionally be off. You 
can test this by shooting white/neutral grey/black--or best a color card photographers use for that very purpose (most 
camera stores would have one). But processing stores keep a detailed log of chemistry/calibration just for that purpose.

Resolution of the images is a critical issue that revolves around the OUTPUT (or delivering) DEVICE. For monitor 
“screen” delivery--i.e. web sites, PowerPoint presentations 72-75dpi--at the desired size is sufficient.

For laser, inkjet, medium quality printing 300 dpi--at the desired final size is sufficient. Files at 1200 dpi (at actual size) 
are the resolution used for hi-end printing (mainly type and smooth graphics) or film “recorders”--for best results.

More information is better than not enough. Just takes more storage space, more computer power, etc. So you get to 
decide where the trade-off line is for yourself! :)

Example:

A logo (image) that is 3 inches wide at 72 dpi is fine on screen. To print it crisply it would become approximately a 1 
inch logo at 300 dpi--30% size (at 3 inches it would be VERY fuzzy). To print at hi-resolution at 1200 dpi it would be 
about .25 inch --about 25% size of the 300 dpi file (or VERY VERY VERY fuzzy at 3 inches). Hope that illustrates it 
somewhat. Try it on a photo and logo for yourself and see.

However you CAN go the other direction and go smaller and cut a file down. You will lose information as you cut the 
file down. So always start (archive) your largest/best file.

And if you don’t already know, re-saving a .JPG file looses some information each time (especially on small files that 
have little info to begin with). So archive your originals. Save a .TIF or .PSD file to work on if you are making changes. 
Then save it (once) to .JPG when you are done. You can unwittingly degrade your image if you keep re-saving the same 
file over & over.

Submitted by Jeanne Hyland

continued on page 7.
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continued from page 6

Businesses That Will Make a Slide from a Digital Image

Barbara Duzan writes...If you are looking for ways to convert digital photos to slides there are some good 
places online.   www.gammatech.com and www.replicolor.com are a couple.  You can send your images via 
email and they will mail the slides back to you.  Elin Pendleton mentions that you can also go directly to 
www.slides.com and check the requirements on their site for submitting images.  She has used them in the 
past with great results.  They aren’t the cheapest online source though, and if you want speedy turnaround, 
your pocket is going to have a sizable hole in it.

Gwen Pentecost tells us that when she scans a slide for online jurying, it’s at 1200 dpi...for a 1-1/4” image. So 
your image has to be able to be compressed to that resolution.

 Marine Wildlife Show

Hi,  
The following info was sent to me about a marine wildlife show at Mendocino, CA. Perhaps some of the 
WAOW members would be interested. Deadline is 2/1. For entry forms email  mendoart@mcn.org or call 1-
707-937-5818 or 1-800-653-3328

Happy Holidays and may your New Year be prosperous! 
Jean Cook AAEA Associate, WAOW Associate 
www.jeancookfineart.com

  

Authors in Our Midst?

If you are interested in writng an article or a book, be sure to go to www.fwpublications.com/authorguidelines.
asp  This is the ‘how to submit’ to Northlight art books - it wouldn’t hurt you or any of our members to write 
a book (actually they work close with you to get the job done). For those of you who sculpt, this could be a 
really good thing to do. I would buy it! 
 
On a smaller note, you can go to ‘the Artists’ magazine and a few other art magazine sites and they have 
guidelines for submissions for articles. If you can’t find them, write me. I have most of them marked. 
 
Linda Walker 
walkers@paulbunyan.net 
www.lindawalkerart.com 
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These were all helpful comments and we would like to

 thank everyone who submittted ideas for the discussion. 



MEMBER NEWS 
LESLIE ALLEN   I am thrilled to tell you that some 
of my images will be on a new cd produced by the 
University of Utah singers (choir)! More details later 
on my website news. 

Amy Evans I have been accepted as a signature 
member of Plein Air Artists Colorado, a state-wide 
plein air organization. I also recently won 1st prize 
in oils in the first annual Summit County Juried Art 
Show. - I am an associate member. If you’d like to 
visit my website it is: http://www.amyevansart.com

Ione Citrin...Exhibit Up Art Gallery, Tustin, 
CA.,  will present the first in a series of  6 monthly 
exhibitions of Ione’s Citrin’s colorful paintings and 
imaginative bronze sculptures. Each month through 
June, ‘06, will be a completely different showing 
of  Ione’s work. The first of the six shows will be 
January 28, 2006 - February 24, 2006.

Linda Walker ...“I have been interviewed for a 
featured article in the Wildlife Art Magazine. It 
will be in the March/April 2006 issue. Am really 
honored and excited.”

Janet Collins has been selected as one of the 
artists for the “Javelinas on Parade” project 
in Sedona.  It is sponsored by the Chamber 
of Commerce and the Sedona Arts Festival. 
Each artist received two life size javelinas, an 
adult and a baby which will be mounted on one 
pedestal.  Artists were selected by sponsors 
based on the designs that each artist submitted. 
The javelinas will be on display at the sponsor’s 
place of business.   The javelinas will be 
auctioned off in 2007 with proceeds going to 
non-profit organizations in Sedona. 
 
Yvonne Kitchen: “I have been sculpting up a 
storm and have three pieces (two Percherons and 
a mule) ready to go to the foundry.  My biggest 
news came all at once... my Friesian stallion 
“Elegance” was featured on the cover of the 
only fine art magazine devoted to Equine Art, 
Horses in Art.  That piece has been a real winner 
for me, also garnering a $500 Industry Award 
from Sculptural Pursuit Magazine, and feature 
article in InformArt Magazine that described 
the evolution of that piece and it’s counterpoint 
“Exuberance”.  There will be another article 
in the upcoming InformArt on the story of the 
creation of one of the pieces now ready to go 
to the foundry, “Little Misses and Miss Molly 
Mule”.  I will also attach the image I sent to 
Peggy Kinstler, the editor, for inclusion with the 
article. A small pair of giraffes has just gone to 
the foundry from which I received the award.  
The sculpting activity has come since returning 8.

home from my last show of the year, the Draft Horse 
Classic, and now I am finally trying to get caught up on 
bookeeping and computer stuff. 
 
Leslie Allen My news:  I was thrilled to have two 
paintings juried into the OPA Regional show in Estes 
Park in October, a very competitive event. It is always 
fun to meet and paint with other WAOW members at 
these shows. 
“Scavenger” has been chosen for reproduction for the 
new Aspen Grand Hyatt Vacation Club guest rooms. 
This popular painting, 36 by 36 oil/canvas, previously 
featured in Southwest Art Magazine, will be reproduced 
as a giclee on paper.  
 
Patti Doolittle “I will have a painting I did of Marilyn  
Monroe with her Lincoln convertible image coming 
out in a book next year . The author of the book is from 
England. 
I was also thrilled to meet Jack Palance.at a reception 
held in Tehachapi, Ca.,The Art Center. I was able to 
present him with a pastel portrait I did of him...He gave 
me permission to make prints of the painting.  It is also 
being sold on Big Horn prints, in wyoming.

This news from Jean Cook...I just got news I was 
accepted as an Associate Member of the Society of 
Animal Artists starting in 2006.  
Also, I received the BOS and an Honorable Mention 
at the 1st annual Miniature show of the Heartland Art 
Guild in Paola, KS. 
My entry in the Arts for the Parks 2nd 100 competition 
in Jackson, WY.  also sold.

Cecy Turner won First Place in Oils for her painting, 
“Morning Light on Boulder Creek” in the recent 
Richardson Civic Art Society Membership Show in 
Richardson, Texas.  
Her waterclor, “Vicksburg,” was accepted into the 
American Artists Professional League Seventy-Seventh 
Grand National Exhibition at the Salmagundi Club in 
New York City in November.

A note from Rose Thomas, “Hi WAOWs, I have missed 
all of you girls, and talking to you. My husband is up 
and down and so am I at this point. MY COMPUTER 
has been down for a long time, I just left it that way 
because I was not doing any painting. Hope I will be 
able to join in next year and see everyone again.

I can’t leave my hubby alone. I have painted only one 
picture this year!...Love to you all, I miss you dearly,  
Rose Thomas

Esther Marie Versch was invited to participate 
in the  Autumn Fantasy Fine Art, Antique and Gift 
Auction  held at the Johnson Humrickhouse Museum  
October the 10th. 2005. in Coshocton Ohio. The 
Auction benefits the youth educational programs of the 
Museum.  Two paintings of Esthers were sold. 
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A note from our WAOW president, Gwen Pentecost... 
 
Gals, it looks like we may have a show in Chicago in 2006 at the National Arts Foundation. It can be a month 
long if we wish, the whole month of November, with sales staff taking care of sales on the front line.

I spoke with Dana Nash tonight, and will talk with Art Sahagian tomorrow.  So far, it looks like there’s a $35 
packing and unpacking fee, and no other hanging fees or costs to our organization.  This might be what we are 
looking for.  

Dana Nash indicated she had been involved in setting up the original OPA, which has changed considerably 
since then.  She knows the mechanics of putting on a show.

I will keep you up to date. 

Gwen Pentecost

Member News, cont.

Esther Marie has also been invited to participate in 
the Mount Vernon Nazarene University Art Festival 
holiday show and sale November the 19th. 2005 in 
Mount Vernon Ohio.

Mary Michael writes, “I had a bronze accepted into 
the Mountain Oyster Art show in Tucson Nov. 19-
20. My “Coming Home” maquette was accepted in 
Astoria, OR for the Lewis and Clark Bicentennial 
Celebration Journeys End, also in November. I have 
been doing portrait sculptures and am getting several 
commitions. At Loveland I had quite a few folks do a 
double take, commenting on the realism. The top one 
though, was from an instructor (Phillipe Faraut) I had 
taken a class from previously, not knowing I had done 
the sculpture, saying “This is good, this is very good.” 
Made my day! 
Hope all is well with you and yours. 
Mary Michael”

News from Caly Garris...ECR Gallery in Cambria 
will be having an artist reception for me on Friday, 
Nov.18th from 4-7.  
My work will be on display at “Cameron’s Christmas 
Store” in the Albany, Oregon mall, November thru 
mid January.  Caly Garris                                              
                          
Ione Citrin will be having shows throughout 
November and December - One at Roberts Art 

POSSIBLE SHOW IN CHICAGO IN 2006

Gallery in Santa Monica through November, 
and the other at the Spiritual Living Center in 
Camarillo, California throughout December.

From Ilene Gienger...The Pastel Society of 
America just had their international exhibit in New 
York and I had a painting, “Shoe Shopper” that 
took an award. 

Velida Palmer tells us, “The Grand Canyon 
Association and Grand Canyon National Park 
will sponsor an exhibition of artworks from their 
respective collections, from October 13th through 
January 3rd, 2006, at the historic Kolb Studio on 
the South Rim.  The artwork of Velida Palmer, 
the Canyon’s first Artist in Residence, will be 
included.”  Needless to say I am going out for the 
Opening too! 
Thanks, Velida”

Leslie Allen’s news...” I was thrilled to have two 
paintings juried into the OPA Regional show in 
Estes Park in October, a very competitive event. It 
is always fun to meet and paint with other WAOW 
members at these shows 
“Scavenger” has been chosen for reproduction for 
the new Aspen Grand Hyatt Vacation Club guest 
rooms. This popular painting, 36 by 36 oil/canvas, 
previously featured in Southwest Art Magazine, 
will be reproduced as a giclee on paper.”

continued on page 24
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Feb 20th, 2006-------DEADLINE FOR PUBLICATION in the NEXT  ISSUE------Feb 20th,  2006

Your West Wind is published four times a year as the voice of the Women Artists of the West. You can contact the 
editor/publisher to submit material through the following methods:

Mary Ann Cherry, 760 W. Riverview Dr., Idaho Falls, ID 83401 Email: bambino@cableone.net
To continue receiving your newsletter, send any address or name changes to Kendra Page, (membership), at 
kendrapage@sbcglobal.net and to Pat Schermerhorn, who mails the issues directly to any of the waow membership 
that cannot access it on the web! Pat’s email is :  patsart@180com.net. 

The information below is included as a courtesy to the Plein Air Artists of Colorado. 
One of our WAOW plein air painters, Leslie Allen,  has given us the information. Leslie 
states, “Email us if you would like your name added to our email list for information 
on painting locations. If you plan to visit Colorado, you’re welcome to paint with us 
anytime!  Watch the website for more news.” 
 
website: www.pleinaircolorado.com  Leslies’s number is 303-752-2029.

    
COLORADO PLEIN AIR GROUPS MERGE

It is our pleasure to announce that Plein Air Artists of Colorado (PAAC) and Plein Air Colorado (PACO) 
have merged into one national organization, headquartered in Colorado. Our new name will be Plein Air 
Artists Colorado (PAAC). 
 
The founding members of the combined groups share a vision and believe this merger will be of benefit to all 
who join us. Founding members are Leslie Allen, Mark Coulter, Frances Gottlieb, Wes Hyde, Betty Kirin-
Oliver, Anita Mosher, and Lynn Simonson. 
 
We are excited to now offer a paid Membership for those who want to participate in annual juried shows and 
national advertising, though those who wish only to come and join us in our weekly paint outs are more than 
welcome for no fee. We are also currently working on other membership benefits that will be announced once 
they become available. 
 
The PAAC website, www.pleinairartistscolorado.com will be expanded to reflect the increased membership, 
with weekly and monthly painting locations, schedules, news, Founding and Signature member profiles, links 
to the artists’ websites, and much more! 
 
Members of PAAC have been painting on location throughout the United States and Internationally, and 
mounting exhibitions for many years. All of these award-winning artists are individually represented in 
galleries across the country, and together their experience spans several decades. 
 
These artists share a love of painting outdoors where the light and color can change as fast as the Rocky 
Mountain weather. The resulting paintings, small gems to large vistas, reflect the artist’s spirit as well as the 
landscape in view. They have “painted in 90 degree weather and stood in snow up to their knees”. “You really 
have to love it,” which they do, and you will love the results.
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-YOUR WEBPAGE FOR WAOW-

ARE YOU UP TO DATE?

Gals, you can’t “wow” them on the web if you’re not updating both your images and your contact 
information. Here’s a note from our WAOW web guru, Jeanne Hyland.

We have not been changing out people’s images every time they sell something. We can add a SOLD 
designation to the images pronto (within a few days). The pages on the WAOW site are meant as examples of 
your work and to funnel people (via your links) to your own web sites/email for sales.

January & July will become “call for updates” times for the membership. Since January is when we add new 
memebrs/pay dues, it is a great time to asses the site. New members are usually prompt about getting their 
content in for their pages. Current members can view this as a time to renew what they have posted--or get 
motivated to get their materials in if they have not already done so. And we will also incorporate taking down 
pages of people who are no longer members. Re-alphabetizing the member directories/links is a big task that 
needs to be done at one time.

Errors, omissions, email, URL and “physical” address changes will be be changed at anytime if we are 
notified. It may take a few days or more to get to them. So please check all your names, numbers, links, etc.

And, by the way, please link your own web site to the WAOW website--it all helps us get better “rating” from 
the internet search engines.

Thanks,

Jeanne Hyland

Call for Entries 
 

Death Valley 49er’s Invitational Western Art Show 
Deadline May 1st, 2006 

Show dates:  November 9th – 12th, 2006 
Location: Furnace Creek, Death Valley, California.   

 
For a prospectus contact: 

 Wanda Elmore (Showchair) 
 4920 Blue Lake Drive 
 San Diego, CA 92119 

(888) 243-6324 or email wandaelmore@cox.net 
Website: www.deathvalley49ers.org

Dick Petterson, Advisor/Death Valley 49er’s (530) 495-2904 
submitted by Margo Petterson    Her email is FemWest@msn.com



USE THIS FORM TO SUBMIT INFO FOR YOUR WAOW ARTIST’S WEB PAGE

Date of submission:__________________________________________

Is this a member new Submission or change?______________________ 

MEMBER INFORMATION FOR WEB PAGE

Signature __________ Associate ________ 

Artist name (as you want it to appear):_________________________________________________________

City/State:________________________________________________________Zip:____________________

Your Email Address: _______________________________________________________________________

Your Web Site URL: _______________________________________________________________________

Phone/other contact that you want public: ______________________________________________________

Bio/Statement Approx. 50 words (optional but recommended):______________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
CONTACT INFO ( NOT for public web publishing):

Name:__________________________________________________________________________________

Phone:__________________________________________________________________________________

Email:__________________________________________________________________________________

Address:________________________________________________________________________________

Images (2 for Associate Members, 4 for Signature Members - sculptors may send two views of each piece)

Name of Artwork  #1:______________________________________________________________________

Size (HxWxD):___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y______N______Price with or without frame (optional):________________________________

3-line blurb about the artwork (optional): _______________________________________________
___________________________________________________________________________
___________________________________________________________________________
___________________________________________________________________________

Jpg file name or slide designation (number?):___________________________________________________

NOTE: Digital images no larger than 600 pixels in the largest dimension  72dpi., RGB, Jpg file format 
(medium quality is fine if you are using PhotoShop or similar)

If you send slides, label them and make certain they are good quality and nothing shows EXCEPT the image 
(or image with frame) Don’t send poor slides...mask off extraneous background using mylar tape!!!

12.



Page 2  (web site artist submission form)

Name of Artwork #2______________________________________________________________________

Size (HxWxD):__________________________________________________________________________

Medium: _______________________________________________________________________________

For Sale?     Y_____N_____Price with or without frame (optional):_________________________________

3-line blurb about the artwork (optional):_______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________  

.Jpg file name or slide designation (number?):___________________________________________________

Member name:____________________________________________________________________________

Name of Artwork #3_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y___N___Price with or without frame (optional):______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

Name of Artwork #4_______________________________________________________________________

Size (HxWxD): ___________________________________________________________________________

Medium: ________________________________________________________________________________

For Sale?     Y__N___ Price with or without frame (optional):_______________________________________

3-line blurb about the artwork (optional): _______________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________
________________________________________________________________________________________

.Jpg file name or slide designation (number?):___________________________________________________

SEND THIS FORM (WITH YOUR DIGITAL IMAGES ON DISK, OR GOOD QUALITY SLIDES) TO:

SIGNATURE MEMBERS submit to Elin Pendleton - 32305 Crooked Arrow, Wildomar, CA 92595 or email 
to info@elinart.com 

ASSOCIATE MEMBERS submit your information to Linda Walker - P.O. Box 1644, Bemidji, MN 56619 or 
email to: walkers@paulbunyan.net 

13.



AD INFO - SAVE FOR FUTURE REFERENCE

Jackie and Lynn have been working on revamping the WAOW Group Advertising Program, and are making 
changes to simplify the advertising process for our members. The WAOW Group Ad program is one of 
the best perks of your membership. These magazines have all given us special group rate prices, and other 
special opportunities. We want to thank you all for your participation in the Group Ads. There have been 
more ads in more magazines and more participants than ever. Each new ad that comes out is awesome. 
We feel we have had an extremely successful year, and it is due to you joining in the program. Remember 
that Associates are encouraged to advertise and Signature Members are required to advertise at least once 
as a condition of membership. If you have not advertised yet, there is only one more quarter this year and 
deadlines are almost immediate.

With the approval of the WAOW board, Jackie wants to streamline our whole process and make it easier for 
artists, ad directors and magazines in 2006. These changes are taking place now and will be less confusing so 
please make yourself familiar with what will happen from now on. You will be taking more responsibility for 
your own art business and career. Jackie and Lynn, advertising directors will negotiate prices for the different 
magazines, organize and provide you with opportunities, forms and information. All the magazines we are 
dealing with are listed below with deadlines for the upcoming year and any specific directions. Info will be 
updated quarterly at least. Pricing is still being negotiated, but hopefully will be the same or close. We will 
plan on starting the new year with the same number of ads for each magazine and if there is more response 
we will then do more.

We are also working towards all ads in every magazine having the same recognizable look, logo, text and 
background. Your comments on the new plan are appreciated.

Beginning now, the rules for every magazine will essentially be the same. You will have more choices than 
in the past. The information will come in two ways….. through our quarterly newsletter West Wind…. or 
with updates and deadline reminders via email. The WAOW web page should also hold info. Hopefully 
this will save us from making expensive mass snail mail-ings. You can contact Jackie or Lynn any time for 
information.  We are optimistic that this procedure will encourage you to participate in the ads more fully. 

• You will need to save the ad info directions when it comes to you. 

• Especially save the generic GROUP AD INSERTION FORM and copy it for as many ads as you will  
 be in. 

• First choose the magazine and issue you wish to advertise in. 

• PLEASE fill in and provide all the information and material requested in a professional and timely  
 manner. Please write legibly as you wish it to appear in the ad.

• Always check with the magazine to see which type of image format they will accept.

• In all cases now, the artists will send their ad information, images, contact information with payment  
 included directly to the magazines. 

• (However reserve your space for Art of the West with Jackie using the Reservation Form provided, but  
 send Insertion Order Form and ad materials to Art of the West.)

• Some of the magazine ad directors will still call the membership list to fill our ads. We appreciate their  
 help and support. 14.



WAOW GROUP MAGAZINE ADS

Dear Members. 
Jackie’s streamlining of the WAOW Group Ad Program has proved to be very successful. The rules for every 
magazine are now less confusing, and with small exceptions, are now essentially the same. These advertising 
opportunities provide a place and price for each member’s artwork. We will continue in the same direction 
for 2006. In most cases, the artists will send their ad information, images, contact information with payment 
included directly to the magazines. We’ve added several new magazines to our ad program during the last 
year. You can receive group ad information through our quarterly newsletter West Wind or with updates and 
deadline reminders via email. Back issues of West Wind and the WAOW web page also hold the ad info. Use 
the “Generic” Ad Forms provided and fill them out legibly and completely.

Art of The West – Jackie 
To answer recent questions,,,,,,,, No, being included in the 2006 Guidebook does not fulfill your ad obligation 
for the year 2006 and you will have to do an ad, in any national magazine, in 2006 to fulfill your membership 
obligation. The Guidebook 2006 issue represents bonus reprints of the 2005 ads done in Art of the West. 
Although the ads are coming out in January of 2006 they do not represent a 2006 ad.  
 
Send your Space Reservation Form for Art of the West to Jackie by mail or email. In 2006 these ads are $350 
each at 8 to a page. Send Art of the West Group Ad Insertion forms, materials and payment  directly to Elaine 
at Art of the West. You may repeat your ad in the special annual 2007 Guidebook for only $175……you will 
be billed for each rerun image (i.e. every time you check “yes” on the form). Send your 2007 Guidebook ad 
payment directly to Art of the West.

Mar/April – Deadline “Deadline for Reservation with Jackie is December 1, 2006 
May/June - Deadline “ February 1, 2006 
July/August - Deadline “ April 1, 2006 
Sept/Oct. - Deadline “ June 1, 2006 
Nov/Dec. 2006 – Deadline August 1, 2006 
Jan/Feb issue - October 1, 2006  
 
Art of the West,  15612 HWY 7, Suite 235,   Minnetonka MN 55435 
Allan Duerr & Tom Tierney co-publishers 
Elaine Duerr Production Manager; 1-800-937-9194 or her home 1-651-437-4444  
Office: 952-935-5850     Fax: 952-935-6546      http://www.aotw.com

Art Talk – Lynn 
Art-Talk puts out nine issues a year with three months that are double month issues. June/July, Aug/Sept and 
Nov/Dec. The current price is $390 for 6 artists to a large page. Send your space reservation, payment and 
materials directly to Lori. All deadlines are a month ahead of the issue. 
 
ArtTalk  - Lori Kyle, Advertising Manager -  4141 N. Goldwater Blvd.  Ste. 102,  Scottsdale, AZ 85251 
480.212.1678.     advertising@art-talk.net   
Please send press information to editor Renee’ Targos.  renee@art-talk.net     http://www.art-talk.net 

15.



16.

ad info, contined... 

InformArt Magazine - Lynn 
Contact Roberta Hurless and Lynn for your ad space. Send your form, materials and payment to Lynn; she 
will send them all together to the printer. All color ads 1/2 page or larger come with the same size Feature 
Story. You get a free mailing of your issue to 100 of your clients just by sending along your addressed labels. 
They will also send a follow up letter to each client saying that the magazine is courtesy of you. The Annual 
Winter-Resource issue is a Year Book.... it sells all 12 months of 2006. 
 
Annual Resource Issue – Space Reservation Deadline Nov. 20th; ….. Materials Deadline Dec. 10th. 
Spring Issue  - Feb. 20th;…..  Mar. 10th. 
Summer Issue – May 20th;…….  June 10th. 
Fall/Christmas Issue – Aug. 12th……..  Sept. 1st. 
 
InformArt: Roberta Hurless, Advertising Director - P.O. Box 20444 - Cheyenne WY 82003 
Phone: 307-755-9575   Fax: 307-775-9576 
informartmag@bresnan.net      http://www.informartmag.com 
Send Materials to: Peggy Kinstler, Graphic Design Department- InformArt/Westtown Publishing     
peggyk@optonline.net 
986 Blackrock Turnpike - Easton CT 06612 - Phone 203-268-5562 - Fax: 203-268-5666

Horses in Art – Lynn 
 
Please send your ad space reservation, materials, form and payment to Mary at Horses in Art. We need 11 ads 
per page to get their $91.25 per person price, otherwise it will cost more but the images will be larger. You 
can purchase a double space in the ad if you want a larger image, but no larger in the group ad. Contact Mary 
for production specs. 

Spring Issue (March - Deadline January 15 
Summer Issue (May) - Deadline April 15  
Fall Issue (August) – Deadline June 15 
Winter Issue (November) - Deadline September 15  
 
Horses in Art - Equine Vision Magazine - Mary L. Weldy Creative Director - P.O. Box 753, Jamul CA 91935 
Sarah H. Crampton -Advertising Sales/Editor - 619-669-2749 toll free 866-639-8107; Direct 619-447-2749 
equinevision@aol.com      www.horsesinart.com  
Kristin Crampton Fax 619- 669-1360 

Plein Air Magazine (now titled Fine Art Connoisseur Magazine) – Lynn 
 
Please let Lynn know if you are at all interested in a Group Ad in Fine Art Connoisseur Magazine and I will 
set up a date. Then Contact Linda Osborne to reserve space in a WAOW group ad. Send your reservation, 
payment and materials directly to the magazine. If SIX artists per page participate the cost is $395 per artist. 
Fine Art connoisseur  is published monthly. 



ad info, continued... 
 
Fine Art Connoisseur Magazine: Linda Osborne, National Advertising Director - 224 Datura Street, Suite 
1015, West Palm Beach. FL 33401  
phone 281-240-7460,  lindao@pleinairmagazine.com     Phone: 561-655-8778 Fax: 561-655-6164 
Regional Representative Rockies - Kathryn McMahon  kathrynmcmahon@aol.com  
SHIPPING SPECS: Attn: Kim Murray, Schumann Printing, 701 South Main St.- Fall River, WI 53932  
Phone (920) 484-3348, Ext. 216 
Send your materials to:  
Chad Slade - Plein Air Magazine - 224 Datura Street - Suite 1015 - West Palm Beach, FL 33401 
 

Southwest Art Magazine – Lynn 
Please let Lynn know if you are interested in a Group Ad in Southwest Art Magazine and I will set up a 
date. Then contact Susan to tell her you want to advertise in the WAOW Group Ad. Then she will have your 
Regional Representative get ahold of you with the contract information. With six ads to a page the price will 
be $460 per artist. A personal 1/4 page ad would cost $625.You will send your reservation form, payment and 
materials to Susan at the address below. Southwest Art Magazine is published monthly. Deadlines are always 
the same - the 10th of the month 2 months in advance - Example the November issue closes for space on 
September 10th. Production materials due September 12th - digital ads due September 15th.

Southwest Art: Susan Freilicher, Regional Sales Manager- 59 Mt. Bailey Drive - Bailey, CO 80421 
Phone: (303) 816-6811 email: rockymo@aol.com  
Southwest Art Magazine - 5444 Westheimer, Suite. 1440, Houston, Tex. 77056- Phone: (713) 296-7914 
Production dept. - Andrea Osborne -  kristhi@southwestart.com  
 

Wildlife Art Magazine – Jackie 
Wildlife Art Magazine is published six times a year. Each space is $350 each with 6 artists to a page with 
the prices confirmed the same for 2006. If an artist buys two spaces in a year, it’s $325 per space. If an artist 
buys three or more spaces in a year, it’s $300 per space. Contact Paul Montag with your reservation. You may 
be contacted by the magazine for your ad. Send image materials, contact information and payment to Paul 
Montag. 
 
Jan/Feb ‘06    November 15th 
March/April ‘06       January 15th 
May/June ‘06     March 15th 
July/August ‘06  May 15th 
Sep/Oct  ‘06     July 15th 
Nov/Dec ‘06      Sep 15th 
 
Wildlife Art News Magazine – Paul Montag - Ad Sales representative - P.O. Box 22439, Eagan, MN 55122 
Phone: (800) 221-6547(952) 736-1020 
Production: Beth Edwards    graphics@willifeartmag.com     www.wildlifeartmag.com 
 

WAOW Advertising contact information:  
We want to thank you all for your participation in the Group Ads. You can contact Jackie or Lynn any time 
for information. We will continue to coordinate group ads in the magazines, receive and pass on to you 
announcements of special prices and administer the program 
 

17.



ad contact info, continued... 
 
Jackie Penner Advertising Director 
Women Artists of the West Associate Member  
421 Fields Gulch - Waitsburg, Wa 99361 Phone: (509) 337-6381 - email: penner@columbiainet.com  
Personal website:  http://www.jpenner.com  
 
Lynn Thomas, Assistant Advertising Director - 105 Richie Rd -Boulder, WY 82923 -Phone:(307) 537-5678  
email: lthomas@wyoming.com                                     
 
Our president, Gwen, recently commented on the membership’s advertising requirements in the by-laws:
Associate members are expected to exhibit their Work in at least one sanctioned advertisement each year. 
 
“Signature members are required to exhibit their Work in at least one sanctioned advertisement each year. 
…The point of the advertising requirement is to see that you do advertise in national magazines; that you are 
serious about furthering your art career. The co-op ads give you that opportunity at a reduced rate, much less, 
as an example, than the $850 I just paid to Southwest Art for a quarter page in Studio Arizona. Sheesh! Jackie 
Penner, Lynn Thomas, and Helen Howerton with the assistance of Barbara Larimore before them, have brought 
you a wonderful opportunity at extremely low rates, and I am grateful for their hard work. 
 
We recognize that not everyone has the same level of intensity about their careers; hence, advertising is 
REQUIRED annually for signatory members, and not required for associates. Jumping up to signatory is not 
just a recognition of excellent work; it also brings with it a requirement of dedication to one’s career. There is 
no disgrace if one wants to remain an Associate Member.” 
Gwen Pentecost 
President, WAOW 
 
* Comment from Lynn – four of us just paid $310 each including production charges for ¼ page in a full page 
group WAOW ad in InformArt magazine - for example. I’ve been in four WAOW group ads this year for a 
pittance! Your best bargain to fulfill your commitment is the Horses In Art group ad. 

Satisfying the Ad Requirement

Signature members have a WAOW obligation to advertize at least once a year in a way that mentions WAOW. If you 
have advertised in an ad on your own, recognizing WAOW by spelling out the name of our organization, that will 
satisfy that criteria.  (Remember, associates -you are not REQUIRED to advertise but welcome to do so. )

This is a note reminding signature members: If you did an on your own in a national magazine please let us know. To 
get credit for this you must send a copy by email or snail mail to Lynn Thomas or Jackie Penner. This will take care of 
your membership ad obligation for the year 2005.

Lynn Thomas 
105 Richie Rd. 
Boulder WY 82923 
lthomas@wyoming.com

Jackie Penner 
421 Fields Gulch  
Waitsburg, WA 99361 
penner@columbiainet.com 18.



A Christmas Card from Horses in Art
Dear Horse Art Enthusiast,

We wish you joyful holidays and blessings for 2006! Horses In Art, the Equine Vision Magazine has new 
email addresses, effective immediately. They are:

Sarah@horsesinart.com

Mary@horsesinart.com

Request a FREE Winter 2005 Horses In Art issue and our media information by sending your current address 
to this email:

Sarah@horsesinart.com

The Spring 2006 Horses In Art issue is on the newstands by mid-March 2006. Deadline for ads and editorial 
is end of January 2006. 

I look forward to hearing from you!

Regards,

Sarah Crampton, Editor 
Horses In Art, the Equine Vision Magazine 
PO Box 753, Jamul, CA 91935 
Shipping: 16123 Lyons Valley Rd, Jamul, CA 91935 
 
fax: 619-669-1360

Toll free: 866-639-8107 or 619-447-2749

Email: Sarah@horsesinart.com

Website:  www.Horsesinart.com 

Why Wildlife Waystation?
Yes, it seemed odd, for a non-profit group such as ourselves to be donating a portion of our sales proceeds 
at Hart Park to another non-profit group such as Wildlife Waystation. I personally asked Gwen why this was 
happening. Why were we supporting a local charity rather than using the money ourselves for necessary 
costs? If we were going to donate, why not give to a nationally visible cause instead of a local charity? After 
all, our members are scattered all over the country. I’m not ungenerous, but it struck an odd note.

The answer was a good one. It was a mutually beneficial association and the Wildlife Waystation upheld their 
end of the deal beautifully (besides being a very good cause to begin with). We have linked with charities in 
the past, and it has been dismal - we kept up our end and they didn’t keep up theirs.  Wildlife Waystation has 
been the exception - they sent out a massive number of our invitations to their mailing list - who then loyally 
attended!  And they bought. Probably 1/3 of the sales came from their membership. The additional benefit has 
been that many of our Southern California members were involved with them, if not just aware of them, and 
were enthusiastic about them - they do a good job at what they do.  We kept 10% of the 35%, the rest went to 
them.  It was a good partnership. 19.



20.

ART OF THE WEST AD RESERVATION FORM 

This is to reserve an ad space in Art of the West only! 

Send this form, with no signature required to:

 Jackie Penner, 421 Fields Gulch Road,  Waitsburg, WA 99361 or e-mail to :   penner@columbiainet.com 

ALL AD INSERTION FORMS, SASE ,SLIDES AND PAYMENT SHOULD BE SENT BY YOU DIRECTLY 
TO ART OF THE WEST MAGAZINE. 

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________ ART OF THE WEST

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW MEMBER______________ASSOCIATE_________________SIGNATURE 

TITLE_____________________________________________________________________________ 
  
DIMENSIONS of IMAGE_________________

MEDIUM________________________________  
 
PRICE______________________________

WEBSITE____________________________________OR EMAIL_________________________________

BUSINESS NAME: ___________________________________________________________ 

Yes______ I want to win a full page color ad for an issue of Art of the West in 2007......Receive 1 chance with 
every art image you feature in our regular WAOW group ad in Art of the West in 2006. What a fabulous prize! 
(A $3,000+ value!)

BONUS!

Yes______ No______ Rerun this image in the 2007 Art of the West Guidebook to Western Artists publishing  
in Jan. 2007....Includes a FREE 100 word biography! You will be billed $175 for each rerun image in the 2007 
Guidebook by WAOW after republication in Jan. 2007. Send in your 100 word bio as soon as possible! Please 
keep your Bio to 100 words or fewer - Lynn and I MUST edit them if they are longer.  



WAOW GROUP AD — INSERTION ORDER FORM

(Save this form and copy as needed)

First contact the ad director of the magazine for your space reservation. Except for Art of the West only, 
reserve space with Jackie Penner WAOW Ad Director by the Art of the West Ad Reservation Form, but send 
your ad material to Art of the West. Fill out information below legibly and completely. You can mail, email, 
phone or fax the order to the magazine. PLEASE mail your materials early before the deadline. Others are 
relying on you. Deadline means material to be received by the magazine before that date.

DATE: ______________

AD TO APPEAR IN (ISSUE )_________________(NAME OF MAGAZINE) ________________________

ARTISTS NAME__________________________________PHONE___________________________

I AM A WAOW ______________ASSOCIATE (OR)_________________SIGNATURE MEMBER

TITLE_______________________________________ 

DIMENSIONS OF IMAGE_________________

MEDIUM________________________________ PRICE______________________________

WEBSITE________________________________OR EMAIL_____________________________________

BUSINESS NAME: _________________________________________________________ 

 
Make checks payable in the full amount quoted to the magazine you have chosen.

Credit card # ______________________________________________ Exp.Date:___________________

Contact: (if needed) ____________________________________________________________

Address: ________________________________________________________________________________ 
 
Zip: ________________

Billing address (if different): ________________________________________________________________

Zip: ___________

Phone: (________)__________________________________ 

Fax: (_________)______________________ 

E-Mail______________________________________________________________________

Any Other Necessary Info_______________________________________________________________

IMPORTANT - FORM IS CONTINUED ON NEXT PAGE....



CHECK LIST FOR WAOW GROUP AD SUBMISSION

• Reserve your space with the magazine BEFORE the space deadline. 

• Reserve Art of the West only ad space with Jackie Penner using the Art of the West Space Reservation  
  Form.

• Send all requested material and images for the ad to the magazine BEFORE the ad deadline. 
 
• Labeled slide(s) or image(s) (name, title, size, medium & dot for top-front) Or quality image by e- 
   mail. Disk, CD. Contact production department for which digital information they will receive. 
Send             Labeled slide(s) (art image only – mask extraneous areas with silver photo tape) in 
protective plastic    sleeve.  
 Please view slide before you send it to make sure it appears as you want it to appear in the magazine... 
  proper color and exposure, in focus, no dust, no scratches, etc.

• A color proof of the image IS required. Without a color proof color, accuracy cannot be guaranteed.

• Identify your image above with name, your contact info, title of artwork and medium.

• Information for ad - list contact info (above) that you want in the ad: Title etc, name, address, phone,  
  web site and email. Please Write Legibly. Save a completed copy for your file.

• Include your payment or credit card info. You can pay directly by check or charge card to the 
  individual magazine, (but don’t send card info through the e-mail)

• SASE (Self addressed stamped envelope) with sufficient postage for material return after publication.

I agree to the terms and conditions quoted to me.

Responsible party signature: _______________________________________________Date____________

PHIPPEN MUSEUM SHOW 

The Phippen Museum in Prescott, Arizona is expanding its database to include artists who may not know 
about or may not have previously applied to participate in its annual Western Fine Art Show and Sale. 
Memorial Day weekend of 2006 will be the 32nd Annual Show, held under the big trees on the lawn of 
the   Courthouse Plaza in downtown Prescott.  The 3-day show draws an estimated 20,000 visitors, and 
is advertised in major art publications.  In addition there is a lively social agenda for artists during the 
weekend. 
 
The Museum is courting pastel artists especially.  In past years pastel has been absorbed under other 
categories, but this year pastel artists have their  own category, and the Museum is urging pastel painters to 
submit jury applications. 
 
The deadline for applying is February 1, 2006.  The Jury Application is downloadable from the 
museum’swebsite: http://www.phippenartmuseum.org Anyone wishing further information may call 928 778 
1385 or email  phippen@phippenartmuseum.org

Helena Howell, Collections Manager

22.



NEW MEMBER BETH CARLSON - BIOGRAPHY

Beth Carlson’s attempt at becoming a professional artist began five years ago.

 Before then, Beth grew up in New Jersey and went to nursing school.  Although she was accepted to the 
Rhode Island School of Design, her parents felt she’d never be able to support herself as an artist..   Her real 
love throughout her life was showing / training dogs and horses. She did so successfully to national levels.

In 1986, she married her husband, Peter, and moved up to his family farm on the coast of Maine.  Peter’s 
work required a lot of traveling.  It was becoming more difficult to run things on the farm as well as work 
out of the home for Beth so oil painting became the new job of choice.  Beth bought every book she could 
on painting, studied with artists that were well known for their sporting and animal art and resigned from her 
nursing job.

In her first few years as an artist she did all commission work in charcoal drawing and oil paintings.  She has 
since become more of a gallery artist, putting more attention and depicting her animals in landscapes in a 
style “blended with French Impressionism and English Realism”.

Her paintings have graced the covers of Gray’s Sporting Journal, The Pointing Dog Journal and The 
Chronicle of the Horse. She is represented by galleries across the country. 

As a result of frequent trips to visit family in Montana she has been very inspired by the Montana landscape.  
She is presently working on a body of work representing the Montana landscape and lifestyle that inspires 
her.

“Pointer in Crookers Field” 
by Beth Carlson

 
NEW ASSOCIATE MEMBERS - WELCOME!

Lou Sanders Albright - Athens, TX                  Lynn Bean - Sumpter, OR  
Sheridan Brown - Los Alamos, NM                  Elizabeth Ganji - Battleground, WA 
Susan Haskins - Greeley, CO                            Linda Heath - Placitas, NM 
Carol Herden - Ocheyedon, IA                          June Holloway - Fort Worth, TX 
Paula Jones - Russell, KS                                   Doni Kendig - Indian Wells, CA 
Susan Neill - Escondido, CA                              Kathi Peters - Morrill, ME 
Karen Petrovich - Meadview, AZ                      Mary Rogers - Villa Rica, GA

23.



Member news, continued

From Cat Corcilius...”I’m happy to say that I 
had a painting accepted for the APA (American 
Plains Artists) exhibit and show in Amarillo, TX.  
The dates of the show are October 22 - November 
11th.  It’s being held at the Kwahadi kiva Indian 
Museum.  My painting is titled, “A New Day,” 
and is a portrait.   If anyone would like to view the 
show online, the website address is:   http://www.
americanplainsartists.com/ “

Mary Ann Cherry won “People’s Choice” for her 
pastel “Menan Buttes” at the Snake River Plein Air  
show - held at Eagle Rock Art Museum in Idaho 
Falls.

Cathy Locke writes: “I was in the NYC show for 
PSA too and also won an award – Ridgewood Art 
Institute Award. I also won Best of Show this year 
for the West Coast Pastel Society show. So I would 
say pastels are well represented in our group. 
If anyone lives in the north bay San Francisco area, 
I am teaching a class in portraiture – pastels and oils 
– on Monday nights 6:30 to 9:30. I need some more 
students to keep the class going. I would greatly 
appreciate any help in spreading the word.”

Margaret Williams-McGowan says, “I was in the 
Pastel Society of America Exhibition in NYC too. 
Didn’t win an award - but it did sell! The title was 
“Creature Comforter”.”

Liz Reday traveled to San Luis Obispo (CA) to 
participate in a juried plein air festival put on by 
the San Luis Obispo Art Center.  It was a week of 
painting culminating in the quick draw, auction, and 
reception. 

Congratulations to all the WAOW’s on their good 
news and tremendous achievements. You do us 

proud. Mary Ann Cherry

 
NEW SIGNATURE MEMBERS

Several members have been voted in 
as signature level members. Please 
congatulate the following gals!

Jackie Penner 

Patti Doolittle 

Linda Wacaster

In Sympathy

WAOW would like to express our condolences 
to Esther Marie Versch on the death of her dear 
mother.

Many of us have lost our loved ones the past few 
years. It never makes it any easier to be “older” 
when one loses a parent - we are always “mom’s 
little girl”. We’re thinking of you, Marie, and our 
hearts are with you.

 
DUES are DUE!

 Info from Kendra Page

I am coordinating with Sara Elliot, our bookkeeper, 
to get the dues notices out by the middle of this 
month, at the same time possibly transitioning to 
new computer accounting software and cleaning 
up old files.    We would love to get dues paid by 
January 1st but realize that may not be possible.  
In any event, dues will have to be paid before a 
member can enter the Hart Park show.   This is a 
good place to mention:   Any checks that need to 
come to WAOW for any reason should be mailed 
to my attention for now :   Kendra Page, WAOW, 
3409 Ocean View Blvd., Glendale, California  
91208

If you have moved, send your new mailing 
address to me and to Linda Walker at 
walkers@paulbunyan.net.  This will get your 
prospectus and dues invoice to you.  Also if you 
change your e-mail address, be sure to unsubscribe 
your old one and subscribe your new one to the 
waowinc list.

HELP IS NEEDED!
The board will be recruiting help from the 
membership in 2006 in various areas.   We’re 
so spread out geographically now that when 
“local” tasks fall to “local” people, it becomes 
overwhelming at times.  Please consider how you 
might offer some assistance to the group in the 
coming year. It’s all a valuable learning experience, 
and “jobs” are easily shared now because of the 
Internet, so no one will have to go it alone in the 
future, more-perfect world.

Kendra Page
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WAOWs Featured on Magazine Covers 
I wish I had a dollar fo each time WAOWs were honored by being a featured artist or cover artist for any 
publication. Now that the West Wind is accessed primarily on the web with so much less hard-copy printing 
cost, we’ll be able to show more images, so here they are!

WAOWs have been featured on three of the four 2005 covers of Horses in Art , Pamela Wildermuth, Yvonne 
Kitchen and Lynn Thomas were honored. Other WAOWs have had this honor in previous years. If you go to 
the website of Horses in art magazine, you can see work by Elin Pendleton and Sandy Wisecup among the 
back issues. We’re proud of all of them!

Mary Ann Cherry

 Pamela Wildermuth     Yvonne Kitchen   Lynn Thomas

You may want to reach the following board members. Please keep the info on file.

President:                   Gwen Pentecost - 310-391-9996 - pentemyer@earthlink.net 
             1265 S. Hall Lane, Pinetop-Lakeside, AZ, 85929 
VP/Membership:       Linda Walker - 218-854-7517 - walkers@paulbunyan.net 
             P.O. Box 1644, Bemidji, MN, 56619 
Membership/dues:     Kendra Page - 818-249-4519 - kendrapage@sbcglobal.net 
             3409 Ocean View Blvd, Glendale, CA 91208 
Advertising:               Jackie Penner - 509-337-6381 - penner@columbiainet.com  
             421 Fields Gulch Rd., Waitsburg, WA, 99361 
                        Lynn Thomas - 307-537-5678 - lthomas@wyoming.com 
             105 Richie Rd., Boulder, WY, 82923 
Newsletter Editor:      Mary Ann Cherry - 208-524-1284 - bambino@cableone.net 
             760 W. Riverview Dr., Idaho Falls, ID 83401 
Newsletter mailing:   Pat Schermerhorn - 307-527-6877 -patsart@180com.net 
             P.O. Box 734, Cody, WY, 82414

Horses in Art back issues on the web: http://www.equineartguild.com/~equinevision/backissues.shtml
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